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The definitive Tie definiive guide to art, design and technology” FU € Mec to art, design and = PC & Mac 


his is the first time we've attempted a complete 

Computer Arts Special on the subject of print design 

and DTP. Until now everyone has been preoccupied 
with the digital side of the whole design deal. 

Web and new media design have grown in importance and 
swallowed more and more pages of coverage in Computer Arts. 
Some might say we've been carried away by online design and 
forsaken our traditional print design readership. That might be 
fair comment, but we're out to set things right. These days we're 
experiencing an increasing demand for something different. 


Mlustration: Richard May [e] ch@richard-maycorn 


People want to see a new and modern look at the whole area of 
designing for print — one which combines coverage of the latest 
DTP technologies as well as graphic design skills, and updates 
on output technologies that get your work to press effectively, 
efficiently and beautifully. 

Inside this Print Design Special we've tried to bring you all 
of those things. There are looks at the upcoming juggernauts of 
DIP: QuarkXPress 5 and InDesign 2. We've got tutorials for the 
key DTP applications. And we've covered things like graphic 
design, preflighting and PDF. See what you think. .. 
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Create a CD label with spot colour 
using InDesign 


Master clipping paths and Alpha 
channels to achieve perfect 
cut-outs in QuarkXPress 


The experts at SW Graphics guide 


you through the creation of a 
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brochure using Quark. 


Use this popular DTP application 


_ tocreate a three-fold A4 brochure 
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Computer Arts brings you massive 
preview beta tests of both 
QuarkXPress 5 and Adobe 
InDesign 2. Six whole pages on 
each application! 


Layout. images, colour, pre- and 
post-press and packaging the job. 
You won't go wrong with our huge 
set of tips : 


Graphic designers should never 
have overlooked the print medium 


Familiarise yourself with the main 
preflight options on the market 
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Distill jobs with confidence using 
this six-page Acrobat overview 


Avisual guide to the free image 
collection by Hemera on our CD 


Ten plug-ins and XTensions for 
DTP designers 


Maximise your printing efficiency 
with these guides for paper layouts 


This print design outfit combines 
traditional layout with in-house 
photography and 3D graphics 


Conde Nast's award-winning new 
launch for ladies. Made for the 
handbag with /nDesign. 


From printed promotional 
materials to cereal boxes and 
exhibition stands, Beavercovers it 
all with style... 


IMPR-SSION _ = -# A“ 
46 | The Golden Rules of Graphic Design DTP basics: PageMaker 7 50 | ide to preflig 


This issue's disc is packed with Looking for further information on com p ute & 
extras for DTP designers print design? See our top sites 
4a 93 Ps | rte; 
And Specials and save £72 Stock up on any you've missed 
53 98 Subscriptions — -~ ie 
Win one of three copies of The Special Effects... erm... special CO penblets 


InDesign 2worth £586 each... 
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Advertising 
And get five issues free 


Editorial 
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Aselection of titles on DIR 
typography, design and more 


www.computerarts.co.uk 
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Oversize A3 


Free Minolta Digital Camera 


1200 x 1200 dpi resolution 


The MINOLTA-QMS magicolor® 6110 Print System 


Some things in life stand out as the best and the new MINOLTA-QMS magicolor® 6110 
is up there with the best of the rest. For a limited period only we are giving you a FREE 
Minolta Dimage E203 Digital Camera with every printer that you buy. 


Packing a punch with page sizes up to 330mm x 483mm 

Only £2,995 ex VAT 

Producing amazing prints at 1200 x 1200 dpi resolution 

A powerful 200MHz RISC processor with PostScript Level 3 

6 colour pages per minute at full thrust with 256 MB RAM 
Bubbling over with the best features including Pantone ® calibration 
Sparkling LaserLuster print mode for glossier finish 


The magicolor® 6110 is an oversize A3+ colour laser printer, designed for professional people 
who need to print large format, coloured documents. So whether you work in marketing or 
advertising, architecture or planning, printing or publishing, the magicolor® 6110 Print 
System is the best you can choose. 


For more information call 01784 44 22 55 
or visit www. minolta-qms.co.uk 


*All prices exclude VAT. Offer valid from 1st October and while stocks last 


©2001 MINOLTA-QMS, Inc. All rights reserved. The MINOLTA-QMS logo, Crown, and magicolor are trademarks or registered 
trademarks of MINOLTA-QMS, Inc. All other trademarks are the property of their respective manufacturers. 


All specifications are subject to change without notice. 


Low running costs 


Amazing £2,995* 


Postscript Level 3 


MINOLTA Co., Ltd, Osaka, Japan. 
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Taken from Hemera’s latest 
collection, The Big Box of Art 
350,000, these 1000 images are 
royalty-free and for you to use. 
Check the license conditions on 
the CD, Fora visual guide to some 
of the best images in the 
collection, turn to page 68. The 
Hemera browser is PC-only. 


if those images aren't handy 
enough, we've got 150 fonts for 
both Mac and PC. Browse through 
them — there might be something 
worthy of adding to your designs. 
These are Fontalicious fonts. 


The latest incarnation of 

Quark’s industry-standard DTP 
application. You'll find tutorials on 
pages 24 and 72. 


Some say Adobe's DTP package 
has more cultured features than 
Quark’s. Here’s the demo — you be 
the judge. 


FlightCheck Classic 4.2] 
MarkzNet 
MarkzScout 2.0 

PitStop Professional 5.0 
PitStop Server 1.61 


Mac-only: Preflight Pro 2.2 
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Dual XTension demos: Expert Tool 
7, Full Color XT 1, Text Insets 1.1, 
QX-Tools 4.02, Slugger 5.13 

Mac XTension demos: Page 
Shadow 1.0.5, Preview 1.0, Sort 
Text 1.1, Xcatalog, Xtags, ProPack, 
ScriptMaster 1.1, Treasure XT 4.0 
Duat /nDesign plug-in demos: 
ItemMarks, PDF CheckUp, 
SmartStyles 1.51 

Mac InDesign plug-in demos: 
inModify, Cropster. 

Proscale Slugger 


Non-corrupt copies of the 
Photoshop Special [s25] files for 
the Airbrush tutorials can be found 
in our Tutorials folder this issue. 
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Mlustration: Bryn G Owens [t] 0788 758 7448 [e] bluntdog@freeuk.com [w] www.bluntdog.co.uk 
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Smoking? 


QuarkXPress 5.0 
and InDesign 2.0 


Things move slowly in the print publishing industry, 
so the long-awaited scrap between the new versions 
of the two main players is headline news. 
QuarkxPress 5.0 looks likely to arrive first, but is 
InDesign 2.0 the one with the biggest guns? 


t's a war that’s been going on for 
years. At one time, QuarkXPress 
and PageMaker, Adobe's previous 
/ flagship print package, were 
fighting it out on more or less level terms, 
matching each other pretty well feature 

for feature. 

QuarkXPress has always been the most 
expensive by far, but popular for its direct, 
efficient layout tools (it’s especially good at 
text-handling), its extensible architecture and 
vast third-party support. 

PageMaker offered value, a similar toolset 
and, in the minds of loyal users, a better way of 
working. In later years, though, the competition 
from PageMaker has faded. 

Then along came /nDesign. From the 
start, Adobe didn't claim it would topple 
QuarkXPress from the top spot overnight, but 
there was quiet confidence that it would make 
serious inroads into the market, notably in 
broad-based corporate publishing solutions, 


not just individual sales. But while 
InDesign 1.0 and 1.5 offered spectacular 
illustration, graphic design and typographic 
tools, they lacked the killer features that 
might have tempted away all those 

XPress users. 

XPress was still more versatile, much less 
hardware-hungry and as slick as ever. 

By contrast, /nDesign was hardware-hungry 
and very different to use, with a feel more 
akin to a vector graphics package than a page 
layout tool. 

In the print publishing industry, designers, 
publishers and bureaux prefer known 
quantities, and there has been a general 
reluctance to fully incorporate /nDesign. 
Maybe now /nDesign has been around long 
enough to start overcoming this natural inertia. 
Maybe version 2 can introduce those killer 
features that will finally tip the balance. 
Read on fora more in-depth preview of how 
both packages are shaping up ... > 
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QuarkXPress 5.0 beta test (2! 


The XPress 5.0 beta is out and it's our first chance to take a proper look at the 
print industry's premier layout tool. Was it worth the wait? 


Price 
£TBA (upgrade £TBA) 


Company 
Quark 


Telephone 
020 8200 8282 


Website 
www.quark.co.uk 


Features 


¢ Web authoring tools including: 
* Image maps 

* HTML tables 

© Hyperlinks 

¢ Metatags 

* Rollovers 

* Tables 

© Layers 

* XML support as standard 

¢ Enhanced colour management 
* Improved indexing tools 

* Scriptable 

* Revised print dialog 


* Improved Collect for Output option 


System 


PC: Pentium * Win95/98/Me or 
NT4.0/Win2000 * 32MB RAM 
© 40MB hard disk space 


Mac: PPC ¢ OS 8.6/9x/OS X in 
Classic mode * 16MB RAM ¢ 36MB 
hard disk space 
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ntire product lines can be born, reach 
maturity and die in the gaps between new 
versions of QuarkXPress. Astonishingly, it 
‘D was almost exactly four years ago that 
XPress 4.0 hit the market, and another two years 
before version 4.1 strolled into view. How does Quark 
get away with it? 

Two explanations spring to mind. First, that the print 
publishing market is slow-moving and conservative. 
With the costs and skills involved, few companies are 
anxious to take a leap into the unknown. Second, 
QuarkXPress is simply an excellent package that 
marries immense control and power with direct and 
intuitive document construction tools. 

That doesn't mean everyone's happy. XPress’s 
price and slow pace of development are just two of 
the regular complaints. And Quark hasn't always 
had the golden touch. Remember its planned 
Photoshop-challenging image-editor that never got off 
the drawing board? No? Then that's probably the way 
Quark would like it. 

And what about the leviathan that was /mmedia? 
Few designers could afford it, and even fewer Web 
surfers would bother to download the special plug-in 
needed to view the /mmedia content. 


Quark has wisely deferred to well-established rivals in 
these areas, to concentrate more heavily on 
QuarkXPress and its ancillary publishing products. 
Depending on how you look at it, XPress is either 
Quark’s flagship, or its life raft... 

Quark, though, is bullish. Italso seems as keen as 
ever on the idea of multiple-media publishing. 
“QuarkXPress 5.0 is a key component of our strategy 
for media-independent publishing,” says Quark’s 
vice-president of product management, Jiirgen Kurz. 
“It's a single application that publishers can use to 
create content for print, Web, e-Books, and more. 

It's critical that tools and processes converge 
for publishing businesses to remain competitive. 
QuarkXPress 5.0 helps publishers cut costs by 
giving them a single tool to deploy content to 
multiple media.” 


Web design 


This is, of course the big news in XPress 5.0: its 
long-anticipated Web authoring ability. Now you can 
create Web pages using the same set of tools you use 
for print design. No more learning two completely 
different applications, no more having to rebuild 


tire product lines can be born, reach maturity 
ind die in the gaps between new versions of 
QuarkXPress. Astonishingly, it was almost exactly 


inknown. Second, QuarkXPress is simply an 
cellent package that marries immense control 


[Times 2 pt GF 
GBMAGAS SOBRE 


XPress 5's new features have been integrated remarkably neatly with the existing interface. Note the new Layers palette 


) Hi Cyan 
@ Green 
Bi Magenta 
Wi Rea 
GD web Aque 
Hl Web Dark Green 
(@ Web Fuchsia 


bottom-right, and the extra Web toolbar below the main toolbar. The Web Design tools are very good indeed, but will XPress 
replace GoLive or Dreamweaver? 


Colour 
Shade 
Negative 
Contrast... 
Halftone... 


Flip Horizontal 
Flip Vertical 


Centre Picture 


It's the little things that make all the difference. Fed up with 
having to manually resize picture boxes to fit their contents? 
Now XPress can do it for you (as opposed to resizing the 
contents to fit the box). 


existing pages for the Web... In theory, anyway. 
In practice, the beta doesn't quite fulfil this 
long-held dream. 

First, though, it’s worth going over its numerous 
Web authoring tools. This is not a quick-and-dirty 
export option that simply seeks to preserve your page 
layout in the same way as PageMaker or InDesign 1 or 
1.5. XPress 5 can create image maps, using 
rectangular, oval or custom-drawn Bezier shapes. It 
can produce HTML tables. It lets you add hyperlinks 
and even metatags to your pages. It can even produce 
rollover buttons. That much is, indeed, impressive. 

However, you must decide which type of document 
you want - print or Web - when you first create it. 
There's no magic mode change which lets you switch 
from one to the other during the design process. 

This will be a major disappointment to many. 
XPress 5 won't be able to repurpose all your existing 
print documents as Web pages. It isn't a repurposing 
tool at all, but a dual-purpose tool. An important 
distinction, and a pretty depressing discovery. 

It’s also unclear how designers are going to 
incorporate XPress’s Web pages with their site designs 
as a whole. XPress 5 won't include any serious site 
management tools, and this will be left to the likes of 
Dreamweaverand GoLive - both of which are pretty 
good Web page editors too, of course. 

At first sight, XPress’s Web authoring options, 
though impressive on paper, could prove to be far 
more effective as a selling point than as a Website 
workflow aid. Unless, of course, Quark has hit upon an 


At last the Collect for Output option does what it should have 
all along. It now includes not just graphics, but fonts and 
colour profiles too. 


FitinWindow os 
Actual Size a fr , 
c: 
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Get Picture... 


Fit Picture To Box. 


Context-sensitive menus are now used extensively to speed up access to common tasks - you use the right-mouse button in 


Windows or Control-click on the Mac. 


important point. The skills needed to manage 
Websites and their content are arguably more allied to 
programming than design. Some design houses may 
seize this as an opportunity to place page design back 
in the hands of professional designers, who will hand 
off the finished pages to the Website builders. It 
remains to be seen whether this will actually happen. 

Another less dramatic but potentially more 
significant addition to XPress 5is XML support, 
in the form of the avenue.quark XTension, which is 
now included as part of the package. With XML 
designers can separate content from layout, 
producing templates into which can be flowed 
prepared, XML-tagged content. 

Sit down and use XPress 5’s Web authoring tools, 
and you begin to realise just how good they are. The 
tools you use for print design translate perfectly into 
the Web environment. And Web documents boast an 
additional set of tools for adding form controls, 
pop-up menus and other interactive features. For 
experienced XPress users, this new Web design > 


avenue.quark 


Bring To Front 
_ Bring Forward 
Send To Back 


Send Backward 


avenue.quark is a QuarkXPress Xtension which enables you to add XML tags to existing document content. It’s not unlike 


HTML, though it’s much more powerful and customisable, with a special emphasis on content structure. These tags enable 


XML applications to automatically format and organise your content — for example, where you want to export document 


content for Web use. You can, optionally, use DTDs (Document Type Definitions) to specify the tags the document uses and 


how they're to be handled. There's much talk of XML eventually replacing HTML, and this makes a great deal of sense 


because of the extent to which complex Web design and content generation could be automated, but until everyone's Web 


browsers are XML-compatible, Web developers must rely on hybrid tools which ‘map’ XML commands on to HTML tags. 
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Need dummy text for a layout and can't wait for your writers or 
subs to come up with some copy? Then use the Jabber tool to 
insert some of your own — you can even change your 
Jabberwocky sets. 


Web tools 


environmentis highly seductive. Multi-page Websites 
can be developed in a single, multi-page document. 
You can use master pages for regular page items, like 
background images, headers and navibars. 

All of these things are available in (much cheaper) 
dedicated Web authoring applications. XPress 5's 
strength, though, is its ability to apply print-style 
layout to Web pages, shielding designers from the 
horrors and limitations of raw HTML. ‘Proper’ Web 
page designers are going to want to take a close look 
at the HTML XPress 5 exports before they make their 
mind up, but assuming it throws up no problems, 
XPress 5 will provide the kind of intuitive and flexible 
design environment you'd previously have to look to 
the excellent Freeway 3to provide. 

Hyperlinks can only be applied to exported HTML 
pages, not to current document pages, but XPress 
does remember those you've defined so farin your 
document, letting you select them directly from the 
Style menu. Rollovers are straightforward too - just 
select your Normal and Over images and the job’s 
done. (The beta had no third option for the mouse 
Down/Click action, though.) 


Image maps are a doddle too. You select your picture 
box, choose the rectangular, oval or Bézier tool from 
the image map flyout on the Web Tools palette, then 
draw your hotspot directly on the image. 

Visual indicators in the top right-hand corners of 
page elements indicate whether they're graphics, 
rollovers, hyperlinks and these. Indeed, XPress 5's 
layout and Web tools are so direct and so obvious that 
it could provide the kickstart many a print designer 
needs to get into Web authoring. Ah — but where's the 
support for framesets? A big omission, surely? 

And XPress has another problem, in the form of 
Extensis’ Beyond Press 4. Currently selling via 
Computers Unlimited for £225, it’s a very powerful and 
clever XTension which both authors Web pages in 
XPress and converts them. Ouch. 


Tables 


That's enough about Web publishing - what does the 
new version offer print designers? 

Well one feature which many of us have been 
screaming out for is a table designer. Whether you're 


XPress 5 doesn't just offer a half-hearted Web conversion option. There are some serious tools in here... 


QuarkXPress. 
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race: 
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ty Worried about preserving the fonts and typography in 
your headings? Not a problem. You can export text 
boxes as HTML or as graphics via the Item>Modify dialog's 
new Export tab. You can choose the file format (GIF or 
JPEG) and select Palette and Compression options. 


edit Style item Page View Utilities © 


Rollaver image; 


Hypertink: (Macintos HO: Workin progred [¢} 
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3] XPress 5 offers direct support for rollovers, though the 
beta only supports two button states — Normal and 
Over. You simply select a picture box containing your 
Normal button image, create a rollover via the Item menu, 
then choose your button state graphics and hyperlinked file. 
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Hyperlinks are easy to set up — you create, edit and 

delete them via the Style menu. You can't link to pages 
within your current document, though. Instead, you must 
export the document as HTML and then identify the HTML 
file you want to link to. 


fey\|* 

Go Image maps are as easy to create here as they are in 
any dedicated Web authoring package. Select a picture 

box, switch to the Image Map tool on the Web toolbar, and 

choose the Rectangle, Ellipse or Bézier tools to draw your 

hotspot. Then select it and choose a hyperlink target. 


» 9 a @ a 
Forward _Stop Refresh Home: Favorites History Search Aut 


: by ~ y i= 

4 | To preview your Web pages, you must first export 
them via the File menu. XPress will then launch your 

default browser. Our test rollovers worked without a hitch 

in Internet Explorer 4.5. Re-exporting the HTML will switch 

back to your browser and refresh the page. 


Motor Show Site rx. -- 


Ld 
XPress master pages take on a whole new significance 
for Web documents. You can use them to produce 

standard page elements like navigation bars to be exported 
on each document page. And automatic page numbering is 
just as useful here as in print documents. 


the dwarves. One ticket 
incinerated the quixotic 


dwarf drunkenly boug} 
umpteen mats 


| ye eae eer) 


en eee 
a 7 | Minimum: [ascent 72} 
a ——— 
| onset: [0 mum 
a See 


Gutter Widen: [1233 mm | 


| | Textangie: 
Text Skew: 


Columns: 
Vertical Alignment 
| ype: Top 3). 


Text Inset 
BMultipie insets 


bor) 


| tnter's Max: [2mm 


pardvark. The 


(Run Text Around All Sides themum incing 
flip Herizontat 


Fipverticat 


one speedy elephant. Two 


You no longer have to use the same text inset for all your text 
box edges. Using Multiple Insets, you can specify different 
values for top, bottom, left and right. 


preparing product listings in catalogues, data in 
textbooks or any other kind of tabulated data, trying to 
make do with nothing more than tab stops and 
ingenuity is a nightmare. 

Typically for Quark, tables have been introduced 
in this version not as a half-hearted implementation, 
but as a full-powered, fully-functional toolset. 

You create them by dragging out a rectangle on your 
page with the Table tool, specifying the number of rows 
and columns when prompted. You can then click in 
each cellto add content, using the Item>Modify dialog 
to change either the table properties or those of 
individual cells. We couldn't hide the table gridlines 
completely, even by selecting a width of Opt, but this is 
a beta version, after all. 

Also, while tables can contain either text or picture 
cells, they can't contain a mixture: you have to decide 
the content type when you create the table. One 
workaround would be to create separate tables with 


File Edit Style 


Item Page View Utilities @ Help 


fiite Edit Style item Page View Utilities % Help 


New Web Document = 


(Variable Width Page 


ke: 
pe | Width: 100%. 


Visited Link: [ MWebP.. |= 


|Acivetine (iines 3) 


| Minimum: [300_px 


(Background Image 
None 


Repeat: (None _ 


You have to decide right at the start whether you're creating a 
Web document or a print document. You can't convert print 
documents directly, though you can cut and paste items from a 
print document into a Web version. 


the same dimensions and group them... And on the 
subject of dimensions, XPress 5’s tables have variable 
geometry, which means that when you resize the table, 
the cells resize too - no cells are cropped, all remain 
visible (though whether the contents will still fit is 
another matter, of course). 

XPress’s Table tool is so easy to use, and its tables 
are so well integrated with the existing box and frame 
tools that Quark has to be congratulated here. And 
while you can't import delimited data straight into a 
table, you can import it into a plain text frame, select it 
and convert it into a table. Impressive. 


Layers 


But while a decent Table tool like this one has long 
been on users’ wishlists, support for Layers has surely 
been less of a priority. A standard fixture on Photoshop 
and /llustrator, of course, where it’s essential > 


10:10 am 


Document4 


DocumentS 


Tables in Quarkare a fully-functional toolset. Although XPress 5's tables are designed either for text or graphics, you can mix 


the two simply by pasting graphics into the text as inline items. 


Document? 
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Application and Document Preferences are now grouped in the 
same window, though XPress still distinguishes between them. 
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When you're working on Web documents, XPress will 
automatically apply the default blue underlined style to 
hyperlinked text, and uses visual indicators to label 
hyperlinked graphics and other Web items. 


for assembling complex graphics, the concept of 
Layers also turns up in PageMaker and InDesign, 
where its value is a little less obvious. 

Yes, you can use it for multiple-language versions of 
documents, or for separating graphics from text or for 
experimenting with different layouts... but thinking up 
serious justifications for layers in print or Web 
documents soon becomes difficult. 

Now if it were also an /llustrator-style Object 
manager, which showed not just each layer but the 
objects on it too, it would be a different matter. As it is, 
XPress 5's layers are worth having, but surely not a 
major selling point. 


Interface 


Apart from the Web, Table and Layer tools, the 
interface is largely unchanged since version 4.1. This 
might disappoint those looking for a radical new 
design, but it's good news if you use QuarkXPress as a 


9 to 5 job and you don't want to have to learn any 
new tricks. This is a considered and professional 
set of improvements, not the kind of gimmicky 
face-lift you'd expect at the more amateur end of 
the market. 

There are tweaks and modifications,though. 
XPress 5 makes extensive use of context-sensitive 
menus (Control-click on the Macintosh), and 
anyone (like us) who grew fed up of trying to 
second-guess whether the options they needed 
were in the Application or Document Preferences 
windows will be delighted to hear they've now 
been merged. 

There are some changes to the architecture 
behind the scenes, too. QuarkXPress gets much of its 
versatility from its extensible architecture and the 
wide range of Quark and third-party XTensions. These 
are now joined by Required Components - a 
development of the extensible architecture but which 
includes non-optional items. 


How long have we waited for a proper Table Editor in QuarkXPress? The wait is over! 


1 | How long would it have taken to produce this table in 
XPress 4/4.1? Doesn't bear thinking about, does it? In 
XPress 5, though, it takes just a couple of minutes to create 
a table from scratch, or from delimited text. Both the text 
and the table remain easily editable, too. 


[_% File Edit Style item Page View Utilities © Help 


4 | To add text, click in one of the cells and start typing. 
They are self-contained and act just like ordinary text 
boxes. However, you can select multiple cells by clicking 
and then dragging across adjacent cells. This makes it easy 
to change type characteristics across multiple cells. 
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=== Table Properties === 


— 
Columns: [5 _—| 


@ Text Cells 
QO Picture Celis 


When you create a table, you have to specify whether 

it's to contain text or pictures. This is an unexpected 
limitation, especially for those used to the freeform design 
of tables in Web authoring. (There are no tools for merging 
cells either, at least not in this beta version.) 
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5 | To change the table or cell properties, drag across the 
cells you want to modify to select them, then choose 
Item>Modify (Ctrl/Command-M). Click on the cell tab to 
change the properties of selected cells, or the Table tab to 
alter the properties of the entire table. 


Once the table is created, you can move and resize it 
just like any other text or picture box. The beauty is 
that as you resize it, the table cells resize too — no clipping or 
cropping! You can insert or delete rows and columns at will, 

so you're not stuck with your original choice for either. 
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6 | You can resize rows or columns by dragging on their 
boundaries, and you can even rotate text within cells — 
useful, for example, to display headings vertically above 
narrow columns. (In our beta version, though, this kind of 
manipulation produced some sluggish redraws.) 


Workflow 


While the XPress interface looks much the same as it 
ever did, there are improvements to productivity and 
workflow. The colour management system now enables 
you to choose rendering intent, which controls the way 
colours are translated between devices. 

It isn't a change that’s going to affect everyone, but 
it’s only one of a number of very useful alterations, 
such as the fact you can now fit picture boxes to 
pictures, and not just the other way round - and 
about time too. And while XPress 4's Book, Indexing 
and List tools were remarkably complete and effective 
in their first incarnation, the Indexing tools have now 
been improved to allow reversed order indexing - as, ~sescceaspahaa aes. easily, 
for example, when you want to index someone's name dogs mostly drunkenly sa 
with the surname first. bourgeois Macintoshes. 

The Book tools have been altered to improve ene mene 


error-prevention and use over networks and you can Renderinuintent 
now generate Lists from Character Styles too and 

not just Paragraph Styles (you can use Lists to Images 

generate tables of contents automatically from styles Profile: 
on your stylesheets). Text boxes now offer multiple Rendering Intent: 


inset values, so that you can specify different insets for fat Colour Manage NOD Sources to Ron pestinations 
the top, bottom, left and right edges, and the 
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Solid Colours 


Find/Change dialog now includes colour among all Display Simulation: 
the other attributes you can specify. Administrators 


and developers will be pleased to learn that XPress is 
now scriptable, thanks to a new AppleScript XTension. 


Output 


The Print dialog has been revised, and it's now 
possible to print blank plates. There’s an enhanced 
print preview, though most would be hard pressed to 
spot the difference - it still doesn't display thumbnail 
page content like Badia’s $80 Printools XTension. 

Less visible is the improved support for 
non-PostScript printers, including the ability to print 
pages as thumbnails, RGB composites and the 
application of Print Styles. But one of the most 
significant changes on the output side is an 
amendment to the otherwise excellent Collect For 
Output option. It now collects not just graphics but 
fonts too. Why did we have to wait so long for 
something so obvious? 


Conclusion 


Actually, this is a remark you could apply to 
QuarkXPress 5 itself. It’s been a long time coming, and 
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XPress's multi-tabbed Print dialog no longer looks so complex 
up against /nDesign’s giant Print window, but how about a 
preview showing page content, not just the page dimensions? 


One of the enhancements to XPress’ workflow are the improved Colour Management tools, which include the ability to set the 


Rendering Intent as you match your document's colours to those of the output device. 


now it’s here it includes lots of things (as is the way 
with upgrades) that you realise should have been 
there all along. 

As to whether it’s a big step forward... that’s not so 
obvious. The Web Design tools are very well integrated 
(so much so that you hardly need to learn anything 
new), but it won't replace a dedicated authoring/site 
management package unless your Website is 
pretty modest. 

And surely Quark should have included a converter 
for repurposing existing documents. As it is, the door’s 
been left wide open for Beyond Press, which 
essentially does what XPress 5 does and more, and it's 
been doing it for some time, too. 

Elsewhere, the Table tool is just wonderful to have 
and, cumulatively, the other additions and 
enhancements are well worth having. Take away the 
Web tools, though, and it looks like what you'll be left 
with is evolution not revolution. > 


ooo 


XPress's Web authoring tools show surprising sophistication. 
You can, for example, add metatags to your pages to improve 
their search engine response. 
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InDesign 2.0 beta preview | 


BC 


With a feature list as long as your arm, is Adobe's latest a minor upgrade or 
major relaunch? We take a look at the InDesign 2.0 beta... 
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Features 


* Transparency support 


¢ Dropshadows 

¢ Feathering 

* Native Al and PSD import 

¢ Enhanced Print dialog 

* Tables 

* XML content 

* Sophisticated PDF and eBook export 
* Long document support including: 

* Books, TOCs and indices 


¢ WebDAV system for collaboration 
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* 105MB hard disk space 
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espite its much more sophisticated layout 
iJ and design tools, InDesign has hardly 
made much of a dent in QuarkXPress's 
position as the leading professional print 
publishing tool. 

If Adobe's serious about grabbing a big slice of this 
market, something's clearly got to happen. And while 
InDesign 1.5 offered some worthwhile improvements 
over the original release, it wasn't the big step forward 
that was needed. 

So will version 2.0 prove to be just another | 
incremental improvement? No! Still in the early stages 
of development, /nDesign 2 promises a feature list as 
long as your arm, many of which are already 
implemented and working in this early beta version. 


Transparency 


Why did it take so long? Controllable Transparency 
effects are now a standard part of any image-editing 
application and Adobe /llustrator has introduced 

them into vector artwork too. It was surely obvious that 
print designers would want to be able to use 
transparency in their page layouts, and while Quark 


seems to have decided they don't, Adobe has built this 


File Edit Layout Type Object Table View Window Help 
2 ID_Ol.indd @ 100% 


into /nDesign 2, a program that, based on this beta 
release, is more than just an upgrade in the common 
sense of the word. Because while most makers are 
content to add a couple of brand new features and 
then tweak or polish the rest, Adobe has gone for gold 
with /nDesign 2. 

The transparency support alone is one huge poke in 
the eye for Quark. Why should designers have to 
import custom-drawn graphics to achieve these 
effects when they can create, and edit, them directly 
on the page? 

Right from the start, the Transparency control 
seems to have been integrated perfectly with the 
existing tool set. You simply select any object and drag 
the slider on the new Transparency palette to control 
its opacity. This palette also has a pop-up menu for 
changing the blending mode, Photoshop-style, for 
even more design flexibility. 

If these controls seem familiar from /llustrator, be 
prepared for other similarities. As well as variable 
transparency, you can also apply feathering to objects, 
softening the edges of vector shapes, for example, and 
even text. 

This is uncharted territory for DTP applications, 
however much we might take it for granted in graphics 


Old document, new look! /nDesign’s Transparency support extends to soft dropshadows and feathered edges, /llustrator-style. The 
new tools are absorbed easily by Adobe's highly customisable palette-based interface. 


packages. Yet this isn't just graphical showboating. 
These effects are part of the lexicon of modern 
design, and it’s about time we could apply them 
direct to the page instead of having to do it allin an 
external application and juggle imported graphics in 
picture boxes. 

InDesign 2 even lets you apply soft dropshadows, 
and whether they’re applied to drawn shapes or text 
frames, the shadowed item remains fully editable. 

This is the kind of control we're only just getting 
used to in /llustrator, so to get it in a page layout 
application is wonderful. 

These Transparency/Feathering/Shadow tools 
work alongside /nDesign’s existing Vector Drawing 
tools, of course. And while /nDesign could never 
replace /llustrator, either in terms of raw power or 
efficiency, the level of crossover means that /nDesign’s 
a very good all-in-one option for those who don't 
want to keep migrating to specialist applications 
as they work. 

Adobe's determination to maximise the 
compatibility between its top-flight design 
applications means that InDesign 2will be able to 


Transparency effects 


maintain native transparency in Photoshop and 
Illustrator files, and can both import and export 
transparency in Acrobat 5.0 files, too. 


Output options 


But how is your output device going to cope with 
these complex graphics? InDesign 2 offers trade-offs 
between quality and speed with its so-called 
Flattener Styles. For example, you'll be able to use the 
Medium-Resolution preset for printing proofs ona 
desktop printer, and the High-Resolution setting for 
final output. You'll also be able to specify and save 
your own Flattener Styles for re-use later. 

Output is an area which has received a great deal of 
attention in this release. Adobe's apparently taken the 
advice of print professionals in re-designing and 
streamlining the printing interface. In particular, the 
aim has been to make the print settings easier to 
grasp, not just in terms of the way the information is 
conveyed, but by making the inter-relationships and 
interactions more obvious too. The changes are more 
than simply cosmetic, though, because there are > 


InDesign steals a march on QuarkXPress by introducing Object Transparency... 
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1 | InDesign is already a powerful design tool, thanks to 
decent vector-based Drawing tools and type that 
remains editable even after you've applied strokes and 
transformations, like rotating and skewing. Transparency 
support extends this graphic power still further. 
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K 
4 | Here's our soft dropshadow applied. It’s also possible to 


feather the edges of objects, just as you can in 


Illustrator, but a type 2 error on our test machine prevented 


us from trying it out. Apart from this, the program proved 
commendably stable for an early beta. 


Ee To demonstrate this, we'll place a filled circle behind 
the text frame using the Ellipse tool. You can either mix 
colours for the stroke and fill manually, or define and apply 
colours using the Swatches palette. (Use swatches for 
document-wide consistency and global changes). 


g We can now apply Transparency to our text object. 
(Transparency in InDesign 2 is object-based rather 
than layer-based.) To do this, you just need to open the 
new Transparency palette and drag the slider, which 
updates the display in real-time. 
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Like XPress 5, InDesign 2 offers in-built Table tools. You can 
specify different fills for alternate rows to aid legibility, and it’s 
also possible to split and merge cells. 
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3 | While we've still got our circle selected, we can apply a 
soft dropshadow directly from the Object menu. All 
you have to do is choose the Shadow Colour, the Opacity, 
the Blending Mode and the degree of Blur. You set the x 
and y offset values by typing them directly into the fields. 


—o 


r— 


6 | But this palette also has a Blending Mode pop-up 
which you can use alongside a transparency value or 
independently. Blending modes in InDesign work in the 
same way as they do in Photoshop and II/ustrator, enabling 
you to contro! how objects interact with items below. 
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Why wasn't /nDesign launched with the same long document 
tools you get in QuarkXPress and PageMaker? The question's 
academic now, with indexing, tables of contents and book 
management built into InDesign 2. 


functional improvements too. You no longer require the 
AdobePS printer driver, fora start, and it’s now 
possible to save high-resolution, device-independent 
PostScript files. This is in addition, of course, to 
InDesign’s ability to export straight to PDF — now in 
the new Acrobat 5 format, which uses the latest 

PDF 1.4 specification. 

You can print master pages, guides grids and 
thumbnails easily, and you can specify bleed settings 
independently for all four page edges. 

Of course, if you use bleeds, you’ll generally want 
to check how the trimmed page is going to look. 

That's easy in InDesign 2, thanks to a brand new 
Preview mode which hides not just bleeds but all 
other non-printing items, like grids and guides. 


Click the Preview Mode button at the bottom of the toolbar, and you get to view your document as it will print, without guides and even 
without bleeds, which are neatly trimmed off at the edge of the page. You can even carry on editing in this mode. 
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Although it’s called a Preview mode, you can actually 
carry on editing in this mode if you want to. 


Long document support 


Now this is all very impressive, but what does InDesign 
do to tackle some of the original program's 
shortcomings compared to QuarkXPress? 

One of the most significant of these was /nDesign’s 
lack of support for long documents: specifically, book 
management, automatic Table Of Content (TOC) 
generation, and index-building. 

Although /nDesign was graphically more 
sophisticated than QuarkXPress, the lack of tools like 
these also left it intrinsically less versatile. And it was 
all the more surprising given that TOCs and indices 
were supported by that old stager PageMaker. 

InDesign 2 puts that right. You can combine 
multiple /nDesign documents into a book and number 
pages sequentially as if the book chapters were a 
single, sequential entity. Each book has a master 
document, which contains styles and swatches to be 
used throughout the book — you ‘synchronise’ the 
book to standardise these styles across the 
individual documents. 

You can create TOCs and indices as readily for 
books as you can individual /nDesign documents. 

As in QuarkXPress, TOCs are generated from 
specific named styles. Put simply, /nDesign collects 
together each instance of a style to display it as a 
separate story in its own text frame at the start of the 
book or document. 

The Index Generation tools are very similar to those 
in QuarkXPress. Essentially, you just mark each word 
or phrase you want to index, then get InDesign to 
generate the index automatically, assigning page 
numbers to each entry. 

But you can also add index topics which don't 
themselves have associated references or page 
numbers within your book, but which can be used to 
organise your index into a more meaningful structure. 

You can cross-reference index entries and, once 
you've identified a term you want to index, you can get 
InDesign to locate and index every other instance to 
save you having to find them manually. 

Books, TOCs and indices are a major step forward, 
greatly increasing /nDesign’s versatility and placing it 
much more ona par with QuarkXPress as a do-it-all 
design tool. 
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Adobe's standard interface design, with its mix-and-match 
tabbed palettes, copes well with InDesign 2's additional 
features. It’s easy to display and combine just those palettes 
you need to maximise screen space and accessibility. 
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Adobe Paragraph Compose 
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InDesign’s original multi-line composer has now been replaced with the Paragraph Composer. This examines all the lines ina 
paragraph to choose the best line-break options - typographic control is one of InDesign’s strong points. 


Tables 


Elsewhere, it’s almost as if Adobe's and Quark’s 
designers have been swapping notes. Just as 
XPress 5 introduces a proper built-in Table tool, so 
does /nDesign 2. 

But where XPress uses a special Table tool, which is 
also extremely intuitive and fast to use, in InDesign 
you have to insert a table into an existing text frame. 
Table creation and resizing is less fluent, though this is 
a beta version and we should reserve judgement until 
the final shrinkwrap release. 

The table formatting options are good, though. In 
particular, it’s possible to set up alternating fills for 
rows very quickly and easily. This is acommon device 
for large tables, where the eye can otherwise easily 
jump rows while traversing across the table. 

Cell dimensions and other table properties 
are set via the new Table palette. You can, for 
example, set minimum sizes for table cells or exact 
dimensions. You can insert horizontal or vertically- 
orientated text and set left, right, top and bottom cell 
insets independently. 

While /nDesign’s Table tools lack the ultimate 
fluency of those in QuarkXPress, at least in this 
release, they do have one big advantage in that you can 
Split and Merge cells: you're not restricted to fixed 
row and column grids. 

You can convert tab-delimited text into tables, just 
as you can in XPress 5, or you can import table data 
from Word, Excel and database applications. 

Tables too large to fit on a single page can be 
designed as two separate, linked items running across 
a page break, and you can use all the Typographic 
tools available in normal text frames on your table 
text. While /nDesign doesn't specifically support 
graphics-based tables in the way XPress 5, does, 


there's nothing to stop you inserting graphics as 
inline objects. 


XML 


In-built table support isn't the only new feature 
common to XPress and InDesign. Like XPress 5, 
InDesign now comes with full XML support which 
enables you not just to create new XML content and 
layouts, but add XML tags and structures to existing 
content too. 

The XML support has been integrated very well 
with the existing tools, and this is where Adobe's 
customisable, palette-based interface shows its 
worth, coping well with the extra options. In this 
instance, these consist of new Structure View and Tag 
palettes. As ever, you can mix palettes in any 
combination to customise your workspace. These two 
new palettes help you browse through the content > 
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Style Settings: 


InDesign 2's direct PDF export reflects Adobe's drive towards 
electronic publishing, including PDF Styles for e-Books as well 
as Print, Screen and Press optimisation. 
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InDesignis geared up heavily towards collaborative working 
and shared resources, including Adobe’s WebDAV versioning 
system and metatags for document searching and retrieval. 


Acrobat 5 


Acrobat PDFs are an ideal file format for all manner of 
uses. /nDesign’s ability to export PDFs directly means 
that it’s easy to produce and email electronic proofs 
to clients or publishers during the design process. 
And manuals too expensive to print or distribute 

can be supplied electronically over the Web. More 
and more pre-press services are accepting 
print-optimised PDFs for final output too because 
what you see on the screen is exactly what you're 
going to get on the film... or the plate, if you're printing 
straight to plate. The beauty of the PDF format is that 
it encapsulates all the document data including fonts 
and graphics ina single file. And anyone with the 
Acrobat Readercan open and print PDFs. Acrobat 5is 
the latest version, and it’s built around the PDF 1.4 
specification, which can incorporated tagged 
document structures. In plain English, this means that 


your documents can reflow intelligently on different 


types of display, including handheld devices. Indeed, 


Adobe's now distributing a reader for PocketPC 
machines like HP's Jornada range. e-Books are being 
targeted as a real area of growth here, and /nDesign is 
no longer just a print publishing tool. 
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The Table tools are very good for a first effort, and they're 
placed conveniently on a new palette. Usefully, you can both 
split and merge cells, making column-spanning table headings, 
for example, easy to incorporate. 
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InDesign 2.0 


Minor upgrade or major relaunch? We take a look at 


the Adobe InDesign 2.0 beta... 


240Mb hard disk 


It will be interesting to see how the shrinkwrap version handles HTML export. Previous versions were pretty crude in this respect, 


and XPress 5.0 looks very clearly superior. 


hierarchy in your documents and create templates for 
flowing in tagged XML content. There are two ways of 
going about this. You can either import XML into the 
Structure View and then drag and drop the content 
into text frames, or you can auto-flow tagged XML. 
What's more, /nDesign’s extensible and scriptable 
architecture means that there's plenty of opportunity 
here for third-party developers to produce 

custom solutions. 

InDesign has been extensible right from day one, 
but as yet it’s shown little sign of matching the number 
and range of XPress Xtensions on the market. 

One of the main drives in /nDesign, then, is 
towards efficient cross-media publishing, which 
includes tagged PDF documents and e-Books. 

Here, /nDesign 2s Book Management tools 
have an obvious value, extending the program's 
appeal far outside the comparatively narrow field of 
graphics-heavy page layout. What's interesting, 
though, is that there's no sign here of enhancements to 


InDesign’s Print dialog has been reworked to convey more 
information and show the way settings interrelate more clearly. 


InDesign’s HTML export options. Previous versions 
had the ability to export WYSIWYG pages, but to a 
standard that was just too crude for professional Web 
publishing without extensive reworking in a proper 
Web editor. Here, XPress 5 appears to have taken an 
obvious lead. 

As wellas PDF and XML export options, /nDesign 
can also export vector-based Web graphics in the SVG 
format. It’s also designed to integrate well with 
Photoshop, Illustratorand GoLive, and Adobe's clearly 
hoping that designers will be tempted into buying 
complete workflow solutions rather than individual 
packages. Certainly its range of publishing bundles 
offer big discounts on the cumulative price of the 
individual products. 

For example, the Adobe Design Collection currently 
sells for £962 including VAT, and comes with 
Photoshop 6, illustrator 9, InDesign 1.5 and Acrobat 5 
—with free upgrades to /llustrator 10 and InDesign 2as 
and when they ship. 
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Style Settings: 


Flattener Styles are used to control the way Transparency 
effects are printed to various different output devices. 


TOC tools 


InDesign 2 can automatically generate tables of contents from style sheets. Here's how... 
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For a start, InDesign 2 can import native Word files. 

The can have their own tables of contents and indices 
(and footnotes), and if you view the import options when 
you place your text file, you can include them. In this 
instance, though, we're going to create our own TOC. 
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To use a style in your TOC, just select it from the list on 

the right and click on the Add button. The order in 
which you add them controls their hierarchy in the TOC: 
start with the highest level, then work down to the lowest, 
choosing just the level of detail you want. 


Collaboration and management 


Publishing is usually, of course, a collaborative 
business, and here /nDesign 2 has a pair of features 
designed to make this much more efficient. 

First, there’s Adobe’s WebDAV system, which is 
short for Web-Distributed Authoring and Versioning. 
This is designed to help workgroups manage shared 
files and eliminate the risk of accidentally overwriting 
new files with old ones or losing updated files 
altogether. This system doesn't just work over the Web, 
but over any company Intranet, too. 

InDesign 2also supports Metadata. This appears to 
work in much the same way as metatags in Web pages, 
tagging documents with non-printing information 
which will make them easier to track, locate and 
identify. This is done using Adobe's XMP (extensible 
Metadata Platform) system. 


Other enhancements 


Transparency support, tables and XML are the big 
additions to InDesign 2, but it’s been tweaked in other 
areas too. The multi-line composer in previous 


InDesign imports Word text styles alongside the text, 
and these appear in the Paragraph Styles palette using 
the same names as they were given in Word. Why should 
you define and apply styles when you can get the authors 
to do it? Imported styles can be edited just like any other. 


5 | When you've finished doing this, click OK and the 
cursor is loaded with the TOC text and you simply 
place it directly on your document, as we've done here. 


Clearly the formatting needs some work, and you can either 


do this by editing the original styles, or... 


versions, which shuffled whole lines of text to achieve 
a best fit, has now been replaced by the Paragraph 
Composer. Instead of working with a fixed number of 
lines, it analyses complete paragraphs instead. 

Adobe's also claiming better program performance 
when opening, saving and closing files, placing 
high-resolution images and working with long 
documents. Any improvements weren't immediately 
obvious in the beta, but there's a long way to go yet and 
the shrinkwrap version may well be much quicker. This 
is one area where /nDesign could use some tweaks, 
because it’s more hardware-hungry than XPress. The 
Quark program will run happily on any G3 or G4 Mac, 
but /nDesign 1.0 and 1.5 needed a fast processor and 
plenty of memory to get out of bottom gear. 

This really is a major upgrade and one which will 
surely make many professional print designers prick 
up their ears. Adobe's filled the feature-gap between 
XPress and InDesign, anticipated and matched 
developments in XPress 5 and taken a bold step 
forward with Transparency tools. 

InDesign has suddenly grown up from an 
oddball alternative into a compelling (and affordable!) 
rival to QuarkXPress. > 
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4 | The Table of Contents option is on the Layout menu, 
and selecting it displays this dialog, where your current 
Paragraph Styles are listed on the right. Any style can be 
used in your table of contents, though you're likely to be 
sticking to heading and subhead styles. 


rocste: 
Te: 
Styles in Table of Contents 
Include Paragraph Styles: 


Style: [ (No paragraph style] | ¢ 


[Same Style} 
[No paragraph style] }>, | 
Normal 


Heading | 
Heading 2 
Heading 3 
Heading 4 


p> Style: Heading 4 
Entry Styie: 


Options 
(7) Replace Existing Table of Contents 
(1 Include Book Documents 


G ... go back to the TOC dialog and map your document 


styles on to other styles via this pop-up. You may want 


to create custom TOC styles with smaller type sizes than the 
original headings and with tab stops set up so that page 


numbers are aligned right after of a row of dots, say. 


You can use the Drop Shadow option to create glow effects by 
substituting a lighter colour for the shadow, increasing the Blur 
and Intensity and reducing the Offsets to zero. 
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End of round one? 


On the basis of these two previews, which application will come out on top? We don't know 
the winner yet, but we've an idea how the war might be fought... 


t's like the old days of PageMakerand 
QuarkXPress all over again. Both publishers 
have an eye on the same trends and market 

" developments. Both are building in key 
features, strategically — XML support, for example — 
and in terms of day-to-day productivity, where the 
table tools in both applications are long overdue. 

But there are radical departures. XPress 5 is going 
for WYSIWYG Web page design, while /nDesign 2is 
opting for an evolutionary leap in graphic design tools. 
Which one is the smartest move? 


Has XPress 5.0 done enough to stay ahead of the game, or is it 
relying too much on past glories? There's lots that’s new here, 
but not much of it is aimed at print designers. 
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The Web design tools in XPress 5can be seen ina 
number of ways. Our first reaction is to applaud them, 
since they turn XPress into an excellent and intuitive 
(for existing XPress users) Web publishing package. 
Ah, but then they don't, do they? Our second reaction is 
to point out the lack of site management tools, HTML 
source code editing and other authoring options. You 
are still going to need a dedicated authoring package 
to finish the job. Our third reaction is to note, though, 
that this could produce a new way of working, with 
page designers handing the pages off to Website 
managers for incorporation into the site. We'll see. 

There can be few such reservations about 
InDesign’s new Transparency options, though. As with 
the program's vector tools, they're only a subset of 
those you'd find in /llustrator, but they do drag page 
layout software into the 21st century. Why on earth 
haven't print publishing packages offered transparency 
before? Why isn't Quark doing it now? /nDesign is more 
powerful than XPress for sophisticated graphical (and 
typographical) design, and the inclusion of those Book 
Management tools, indexing and table of contents 
generation takes away one of the big advantages that 
QuarkXPress previously enjoyed. 

XPress is still much quicker on older machines, and 
a whole generation of designers has learned it off by 
heart. Many output bureaus refuse to deal with 
anything else, so InDesign does have its work cut out. 
But big publishing companies will be as concerned 


Boiled? 


about price as they are about personal preferences 
and these same big companies use bureaux which will 
simply do as they're told. In this respect, it isn't just a 
question of which program comes out on top ina 
features battle, but how attractive they are to large- 
scale users. You could argue that the print industry's 
conservatism will secure XPress’s dominance, but the 
fact is that money talks, and publishing is a business 
activity. XPress rules for now, but /nDesign 2.0 looks 
set to appeal to the hearts of designers and the wallets 
of their employers... EEE 


Adobe's boosted /nDesign’s already formidable graphics power 
and matched XPress for long document and XML support. But 
using it will test your hardware and your bureau. 
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..and the winner is... 
Matrox RT2500 


Best performance. Best value. Best overall. 


“The RT2500 is the best performin 
If you want realtime DV editin 
between you and an RT2500. 


9 video editing solution around. 
9 ON your PC don't let anything stand 


o editing 


me Vi A 
ality at 2 ” 
ware 


"The RT2500 is an amazing hardware and software combination that isn’ 
too far from what professionals might use but at a fraction of the pric ‘ 
The real time aspect to the video editing process means eg 
can do more work and use more exciting techniques in ; 


t 
simply, that you 
our videos." 


What PC - October 2001 


"The RT2500 is capable of semi-professional videos that sie 
better in recording terms than anything Spielberg did at film sc 


or than was used on the Blair Witch Project." 


PC Plus - October 2001 


Matrox RT2500 


Unleash your creativity and learn more about | 
creating dazzling digital videos and DVDs on 

both PC and Mac. Register for our November | 
event in London at www.matrox.com/events 


realtime editing dvd authoring 


web streaming 


"The RT2500 is the best video editing card under £1000...Whether you 
are a corporate video maker or fancy yourself as a bit of a video artist, 
the RT2500 will have you editing more productively than ever before." 


PC Pro - August 2001 


ware alone so the RT2500 is a 
500. 


ard 


z st thousands for the h ie 
any: bout video editing, get an RT2 


real bargain. If you're getting serious a 
There's simply no reason not to. 


PC Format - September 2001 


“The RT2500 takes over the crown from the RT2000 as mh bs 
card available for under £1000 and for those who want its pee 
flexible 3D effects, it is likely to win out over even Be: more p' 
expensive (and more staid) Canopus DV Storm, too. 

Computer Video - August 2001 


The critics have spoken. Matrox RT2500 gives you more professional features and better 
value for money than any other video editing card in its class. And now with the new Pro Pack 
you get new features such as WYSIWYG for After Effects, realtime mask and blur effects plus 
a whole lot more. And, Pro Pack is FREE until the end of the year! At just £635, RT2500 
delivers advanced realtime editing power, flexibility to work with analogue and DV cameras 
and the creative freedom to deliver your videos to tape, CD, DVD, and the web. 


See Matrox RT2500 in action. For the name of an authorised reseller near you, call us today 
on 01753 665 626 or visit us on the web at www.matrox.com/video. 


Digital Video Solutions 


Ltd. All other trademarks ai 


Designing for print - 
a real world solution 


We guide you through all different stages required to 
create the front cover of a CD that will be printed by a 


commercial print shop 


aying out a page seems easy. Desktop 
publishing programs put the power of 
professional tools at the fingertips of 
everyone who can use a computer: ina 
few steps, pictures, graphics and type can be 
applied to a page. When you're working on design 
jobs that need to be seen through right to the print 
shop, tight control over your material is required. 

Designing for print can seem like an uphill climb, 
with its large graphic file sizes, laws about line 
screen and dots per inch, the imperative need for 
colour accuracy and proofing devices. But when 
you see your creation rolling off the printing press, 
the feeling of satisfaction is beyond compare. To 
help designers who are moving into print 
understand some of the fundamental do's and don'ts 
ina practical situation, we have prepared a typical 
dummy commission. 

The brief is this: the manager of a small band has 
called up. He has asked you to design the cover for 


the group's new CD. They've requested 1000 covers 
for their first independently-produced album, 
printed in full colour with other areas ina fifth 
colour such as fluorescent green. You've been given 
various raw elements, including photos, text files of 
the song list and biography of the band, and an EPS 
of the record label’s logo. 

The print shop is printing the job 2-up, 
work-and-tumble onto SRA3 and requires the 
artwork supplied on disc. They will be outputting 
the colour separated film in-house to the following 
specifications: right-reading positive film, with a 
half-tone frequency of 150 (RR, +ve, HTF150). 

This tutorial uses /nDesign, but the principles can 
be applied to any professional DTP package. > 
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Part 1: Preparing your files 


Before you start designing, it is possible to save a lot of time 
by correctly preparing the images to be used 


Spot colours and 
process colours 


From just four colours — cyan, 
magenta, yellow and black 
(CMYK) your local print shop can 
print in full colour, similar to a 
photograph. However, this 
process does have limitations 
and spot colours exist for just that 
reason. Spot colours cannot be 
reproduced exactly using the 
CMYK process and are often 
used where full colour printing 
isn't required or when a 
particularly strong colour (in this 
case fluorescent green) is 
needed. The Pantone colour 
library is recognised around the 
world as the print industry 
standard for colour reproduction, 
meaning that the blue chosen in 
England will be the same as the 
blue used by a print shop in 
China, providing it has the same 
reference number. 


But TIF files are 
so much bigger 
than JPEG 


That is because JPEG files have 
been compressed and optimised. 
The amount of optimisation can 
radically reduce the final quality 
of the image on the printed page. 
Some DTP packages also have 
trouble de-coding JPEG's 
compression methods - the 
conclusion? Avoid using JPEGs 
in your DTP documents. 


The band's name logo is required to be printed 

in a spot colour (for this instance Pantone 
802c). We have coloured the logo in ///ustrator 
using Window>Swatch Libraries>Pantone Coated 
and selecting the colour required. When this file is 
imported into /nDesign, the spot colour information 
will be retained. 


4 | Create a background image (for example in 
Photoshop). If bleed is required (printing to the 
edge of the page) make sure that the image is 
between 3-5mm bigger than the finished document 
size. Use ruler guides to help position aspects of 
your image — the page edge and margins and so on. 
If these dimensions are not yet known, set up the 
page in the DTP software before spending any time 
on the image. 
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The record label has supplied its logo as a 
broken apart CMYK //lustrator file. This will 
import directly into the DTP software and will 
separate alongside the normal CMYK separations 
without any further work being done to it. 


5 Create any line art in a vector-based program, 
such as /I/ustrator. If the image is only being 
used once or twice, and the exact colours and tints 
are known, select the colours required and save 
each different version as a different file ready to 
import into the DTP package as an EPS file. 


When scanning the band photo, it is best to 

scan any photos at a resolution a little beyond 
what you will need. We know the print shop will be 
making film at HTF150, so scanning the image 
anywhere beyond 300dpi is sufficient. Unless you 
know the exact crop you are going to use with the 
photograph don't crop the image — you can crop all 
you like within the DTP package giving you tighter 
control over how the image looks. 


If the line art is to be used repeatedly in 

different colours and tints, it's better to convert 
the image to a flat bitmap TIFF file (in Photoshop). 
The image must be at a high resolution to keep the 
edges smooth (about 2400dpi is recommended). 
This balloons the file size, but offers greater 
flexibility within the DTP package and only one file 
is needed for the multiple placements. 


Part 2: Building your page 


The next step is to create a pleasing design using the basic tools 


Decide on the page size. If you are uncertain, 

measure somebody else's! A flat CD sleeve is 
120x120mm. This could be designed as four pages 
of this size, but, because we need to run an image 
across the whole length of the sleeve, we are going 
to create the whole outside and the whole inside of 
the sleeve in their entirety. 


Go to File>New and set up a two-page 

document: page size to be 240x120mm, with 
6mm margins all around, and two columns with a 
12mm gap. One of these pages will be the outer 
cover, the other the inner. It will need to fold in the 
middle, hence setting up two columns with a gap 
twice that of the margin. 


Take page 1 as the outside cover. We now 

need to place the background image, so go to 
File>Place and choose Cd_bkg.tif on the cover CD. 
Do not embed the graphic image. If you look on the 
Transform palette, you will see nine points on a 
square. Select the top-left corner and set x-position 
to-5mm and y-position to -5. The background 
image was prepared in Photoshop to have 5mm of 
bleed on all edges. Off-setting the image allows for 
any inaccuracies once the job is printed. 


Need a clean 
screen? 


In InDesign, at any time press: 
Tab (removes tool dialog boxes), 
Ctrl+H (removes frames edges), 
Ctrl+; (removes margin and ruler 
guides). All these options toggle 
onand off. 


4 | When tackling this type of project, it is easier 
to visualise the page with a few helping 
markers. First, place a ruler guide at 120mm on the 
x-axis. This is where the fold will be. Next, crop the 
image so the edge of it falls where the actual page 
edge is. Use the Selection tool and move the anchor 
points until you have the perfect crop. You can 
double-check on your Transform palette — x=0, y=0. 


By selecting an anchor point, and holding a 

combination of Shift+Ctrl+left mouse 
(Shift+Command+click on the Mac) button and 
dragging it, is possible to alter the proportions of the 
selected graphic. Use a combination of ariale-sizing 
and rotating to position the image. Remember: this 
position isn't final. At any point, you can simply pick 
this image up and reposition it. 


If you think your title doesn't stand out 

enough against the background, apply a 
Stroke (outline) to it. If you are applying a black 
outline, don't use a C=0, M=0, Y=0, K=100 mix. 
Instead use a C=50, M=50, Y=25, K=100 mix. You 
won't see the difference on your screen but it makes 
a much deeper black colour on the printing press. 


Sa 


The right-hand part of the page will end up 
being the outside front cover, (the left-hand 


side being the outside rear cover). DTP packages 
really come into their own when you begin to build 
your document: you can place any element (text or 
graphics) anywhere on the page. That is why setting 
your margins, and keeping the important elements 
within those margins is so imperative. 


8 | Select the Text tool and click and drag on the 
screen. Type in the title of the album. With the 
text highlighted, it is possible to edit the typeface, 
point size, kerning and a whole host of other effects 
using the Character palette. Once happy with the 
typeface and size, it is good practice to drag an 
anchor point out to a margin. This helps keep 
everything neat and tidy. If text boxes are left to run 
wildly off the page, it causes problems later when 
manually paginating the document. 


When multiple columns of text are needed, 
the most powerful way to control them is to 
use text frames. Select the Text tool then click and 
drag from one margin to the other. Then choose 
Object>Text Frame Options. This dialog box 
enables control of the width of columns and other 
properties that affect how the text flows. 


6 | Place the band's name logo (File>Place and 
green.eps on the cover CD). Check in the 
Swatches palette (Window>Swatches) — you will see 
that the EPS file has automatically imported the spot 
colour chosen earlier (in this case Pantone 802C). 


To create a new colour to use in the document, 

click on the flyout of the Swatches palette and 
select New Colour Swatch. This offers a pop-up 
with colour sliders, which show the CMYK 
percentage breakdown of the colours available, 
enabling you to mix your own colour swatch that is 
usable throughout the document. 


Copy and paste the text from 

\Track_Listing.doc into the text frame. Don't 
worry too much at this stage if it looks a mess! For 
this instance of the track listing, we don’t need the 
artists’ names, so delete them. > 
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Part 2: Building your page continued... 


Text Styles 


To help keep a document looking 
uniform, itis advisable to set up a 
few different type styles and use 
them throughout. The main areas 
recommended are: headline — 
the title of a page, strap - 
explains a little more about the 
project, subhead - picks out the 
main points, body text — is what 
the main bulk of the text is set in, 
caption - to describe 
photographs, and so on. Try not 
to mix sans serif fonts with 

serif, and if you use all capitals 
fora headline style, be sure to 
use a double space between 
each word. 


the fight is over 


Create and apply a style to the text. From the 

Character Styles palette, select the New Styles 
flyout and make your own Text Style. Text Styles are 
good because where there are several separate 
blocks of text that need to run in the same format, 
all you have to do is attach the chosen Style to 
them. If a mass edit is required, simply edit the Style. 
The text blocks will automatically update. 


The inside cover is being printed in two colours 

(black and Pantone 802C) for effect more than 
anything else. Theoretically, it wouldn't cost any 
more to print this job in full colour. Drop the 
greyscale background (cd_bkg_gs.tif) image into 
place as before, but this time flip it horizontally 
(Transform Palette>Flip Horizontal). 


14 | Import the bitmap line art image 

(shape_1.tif). We now want to apply a tint of a 
spot colour to the bitmap graphic. Once it is in 
position, select the Direct Selection tool, click on the 
image, choose the colour you require from the 
Swatch Library, then select Window>Colour. You 
can control the strength of the tint required from 
the Palette that appears. 


17 We want to make full use of the fifth colour. 
Colour the greyscale.tif image using the Direct 
Selection tool in the same way as for the bitmap.tif. 


you think i care 


After adding the album title and record label 
15 
logo to the outer back cover we now have 
multiple items that we need to align. Window>Align 
brings up the dialog box that controls this feature. 
Select all the items you wish to be aligned then 
choose the option required. 


18 | Continue assembling the inside pages. Simply 
Copy>Paste the logo from the front side. A 
black box runs across the whole width of the page, 
with the photo of the band (now a greyscale.tif) 
positioned on top of it, cropped to fit exactly with 
the aid of ruler guides and snapping. Use paragraph 
spacing to help separate the songs from each other. 
Here the names are tabbed onto the next line with a 
carriage return at the end. Using paragraph spacing, 
you can control the distance between the important 
factors without affecting the leading. 


Part 3: Imposition by hand 


Although there is specialist software that can do this job, it is often safer to do it manually. 


It is also a good skill to have in your repertoire... 


Tumbling and 
turning - the 
difference 


When a two-sided job is required 
to save the cost of extra film and 
plates, a print shop usually prints 
both sides of the job at the same 
time. This is possible because 
printing presses are finely 
adjusted. For the machine 
operator, this means work-and- 
turn (print one side, then turn the 
stack over from left to right — 
gutter runs vertically) or work 
and tumble (print one side then 
tumble head over foot — gutter 
runs horizontally). It depends on 
the job being printed. 
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@ Now that both sides of the cover are complete, 
we need to transfer it into a document that we 
can take to the print shop, and if we can supply it 
ready to output, it will save time and money. If you 
have not done so yet - spellcheck your document. 
Now also is a good time to get your customer in to 
have a look. 


2 Create a new document. It fundamentally 
needs to have the same dimensions and 
margins as the CD cover document, except that one 
axis needs to be double + 10mm (for the gutter). 
This makes the document 240x250mm. On the 
long axis, add ruler guides that illustrate the gutter 
area and the margins above and below. 


q Create a box the same height as the gutter 
and about 20mm wider than the page width. 
Snap it to the gutter ruler guides. Apply a 0.25pt 
stroke, the colour of Registration. Registration 
appears solid on all separations and is the colour 
that crop and trim marks are printed. This box is to 
show where the gutter boundaries are once the job 
rolls off the press. 


Line art: vector 
vs bitmap 


Vector artwork \s fundamentally 
made up by mathematics, This 
means that it can be resized to 
any scale, and the edge of the 
graphic will always be smooth, 
However, Ina DTP package, 
vector artwork can only be the 
colour It is lmported as. If the 
same image |s needed In 
different colours ortints, each 
Instance has to be recreated and 
saved as separate files, Bitmap 
artwork uses pixels which means 
that if a bitmap file ls re-sized 
beyond Its threshold, a jagged 
edge will be seen, But ina DTP 
package, any colour and tint can 
be applied, meaning only one file 
ls needed for multiple instances, 
With time and experlence, you 
will learn which is better forthe 
application you are designing for. 


The final product 


We've included POF files of the 
finished CD label in the Tutorial 
folder on the CD. Impos_03 
shows you what the final label 
will look like in CMYK colour. 
Meanwhile Impos_co shows you 
what it will look like when colour 
separated for the four plates. 


This is where the power of snapping really 
makes the job easy. Re-open the CD cover and 
crop the background image to the margins. 
Edit>Select All (making sure you pick everything 
up), and go to Edit>Copy. Keyboard shortcuts are 
very handy here. 


Once the inside cover is in position, 

Object>Ungroup the selection. The inside is 
upside-down because the job is being work-and- 
tumbled. This means the first side is printed, then 
the whole stack of paper is tumbled, then the 
second side is printed. If inside and outside were the 
same orientation when the second side was printed, 
it would appear upside-down. 


10] Print out two as a colour-separated document 
to ensure that everything is in CMYK mode 
except for the things that are to be printed in the 
Spot colour. When you get used to looking at a 
printed page like this you can see what colour the 
final output will be by how strong the tints are. 


G Back in the new document, go to Edit>Paste. If 
you have cropped accurately, and the margin 
guides are set up correctly, you can adjust the 
position so that the cover snaps perfectly into place. 


8 | Uncrop all the background images, making 
sure that all edges bleed off all sides: this is 
why a gutter was added when this imposition 
document was set up. If there isn't an image on the 
page that bleeds off, there is no need for a gutter. 
Most print shops add their own colour bars, but if 
you need to add them, do so now. 
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o Now everything has been checked and 
double-checked, it is time to preflight the 
publication (File>Preflight). This handy function 

enables all fonts and links to be checked. If there is 
anything missing, or if an image is in RGB mode, it 
will tell you. From here the whole job can be saved, 
including all graphics and fonts, to a new location. 


6 | Repeat the last two stages for the inside of the 
CD cover, but once it is pasted into the new 
document (with everything just pasted still selected) 
go to Object>Group. We then need to rotate this 
new group by 180 degrees. It is best to use the 
Transform palette for this. If the software refuses to 
rotate, ensure you have the centre point selected on 
the Transform palette and try again. 


‘ Swerere if | | ~ 
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It is worth doing two print outs at this stage. 

Print out one in colour to check that all the 
edges bleed off and nothing has slipped while being 
paginated, A PostScript printer/driver will be needed 
to print EPS files accurately. If you don't have access 
to a PostScript device, you can check things on 
screen if you make a PDF of your job. 


If you are doing a lot of this kind of work, itis a 

good idea to create a new folder on your hard 
drive and label each job individually. Print the report 
off and check all the files are in the new folder 
before burning to disk and sending it to the print 
shop with a age out of how you anticipate 
the job to look. 
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102 tips for DTP 


Follow our guide to creating professional- 
looking documents — these tips apply no 
matter what application you use... 


tsome stage or another, every 
( graphic designer will find 
: themselves generating 
i something that needs to be 
printed, be it a postcard ora catalogue, 
and there are many untold rules that can 
make the task a whole lot simpler. 

We have infiltrated the highest 
echelons of the desktop publishing and 
print design world, and have reported 
back with 102 of the most useful tips 
for creating artwork for print. The tips 


are organised into six main areas, all of 
which are integral to succeeding in the 
business of designing for print. These 
key areas are: preparing images, 
typography, colour theory, layout, 

pre- and post-press, and packaging 
your job. 

You can apply the tips to any DTP 
package. Whatever your level of desktop 
publishing experience, each section will 
enable you to get up to speed or enhance 
your print design skills. > 


DTP Special 


arts 


a a 
Preparing images 
When creating or scanning images to be used 


in print, there are many elements you need to 
consider. Here are 25 of the most important... 


Muddy RGB conversion? 

If your RGB images turn muddy 
and dull when they are converted to 
CMYK in Photoshop, convert them 
to LAB mode before making them 
CMYK. This helps preserve some of 
the luminescence of RGB files. 


Text in EPS files 

2 If you’re importing a vector 
graphic that uses fonts or text, make 
sure that all text elements have been 
converted to outlines. This avoids the 
need to supply the fonts, and enables 
the vector graphic to be used across 
platforms and software applications. 


Colour an EPS 

Need a vector graphic ina spot 
colour? Colour it in your vector editing 
software (such as /llustrator), then 
pick a colour from the swatch libraries 
and apply it to the image. Once it has 
been imported into your DTP software, 
this graphic will retain the colour 
information, and the chosen spot colour 


can also be used on elements created 
within the DTP software. 


Watermark in background 
Need a background tint of 
a monochrome logo, similarto a 
watermark? Import the logo into 
Photoshop, then convert to greyscale 
at about 300dpi. Add Gaussian blur 
anywhere up to about 10 pixels, then 
import the greyscale image into the 
DTP software and apply a tint of about 
10 per cent. The blur helps the transition 
from no tint to tint. 


Avoid moiré 

If you’re scanning in printed 
pictures, there are ways to make sure 
that you avoid the moiré effect. Scan 
the image at about 400dpi so that it’s 
about one and a half times bigger than 
the final size. In Photoshop, add a tiny 
amount of Gaussian blur, no more than 
1.2 pixels (except for extreme cases). 
Resize your image back to 300dpi and 
the correct size. 


Importing a vector graphic that 
uses fonts? Make sure that all text 
elements are converted to outlines 


Calibrating your system ensures that what you see is what you get — see tip 13 on the opposite page. 
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Converting all text to outlines in EPS graphics removes the need to supply fonts, and makes the file 


usable across software packages and platforms. 


Beautiful bitmaps 

A bitmap TIFF file in Photoshop 
is black or white and has no grey 
values. Once imported into your DIP 
software, this file format takes on new 
properties. The black areas become 
solid and the white areas become 
transparent. A colour or tint can then 

be applied to the solid areas within 

the DTP software. 


7 Going grey 
When imported into DTP 


software, greyscale images can be 
coloured the same way as bitmap 
graphics. However, they do not support 
transparency unless a clipping path is 
added (see tip 10). 


Dropshadow 

Need a dropshadow behind a 
picture? In Photoshop, make a new 
greyscale document the size of your 
original picture. Fill this whole area 
with black and increase the canvas size 
by about 10 per cent. Apply Gaussian 
blur until you are happy with the 
shadow effect. Save and import into 
your DTP software, placing it behind 
the picture slightly off-set. 


Duotones 

To give your monochrome 
imagery a lift, you can just apply a 
second colour. With your greyscale 
image in Photoshop, select Image> 
Mode>Duotone. Select the colours 
required and save it as an EPS file. 
Next, import the duotone image into 
your preferred DTP software — be 
that QuarkXPress or InDesign — and 
continue creating your page using the 
new colours that have been imported 
with the EPS file. 


Clipping paths 

10 If your CMYK or greyscale 
image needs to have areas of 
transparency, you'll have to adda 
clipping path to it. In Photoshop there 
is a wizard that helps with this task 
(Help>Export Transparent Image), and 
it’s worth learning this feature. Save 
your image as an EPS file. Beware 
though, as some DTP packages don't 
support clipping paths when they are 
displaying the images, so you will 
require a PostScript output device. 


Low-res images 

1 When the client comes in 
with low-res images that you must 
use, you'll have to do some clever 
re-sampling in Photoshop to get them 
up to scratch. Alternatively, knock the 
images into monotone versions and 
print ona different material. A flecked 
material can hide a multitude of sins, 
or you can increase the contrast to 
extremes and add a grainy filter to give 
the images a new, ‘arty’ identity. 


The Windows Metafile 

LAI The Windows Metafile (WMF) 
is a vector-based graphic, that is most 
frequently found within clip art 
packages. Most WMF files are poorly 
converted, with more nodes than 
necessary, but when you find one that 
is usable, approach it with caution! 
Every single different colour and tone 
will import into your DTP software as 
an individual colour. This is normally 
enough to corrupt a document when 
outputting. For reliable and safer 
results, make sure that you initially 
drop the WMF into a vector drawing 
package, change the colours, and save 
itas an EPS. 


Photoshop's Export Transparent Image wizard guides you through all the stages involved in giving 
your image a clipping path (see tip 10 on the opposite page). 


Calibrate your equipment 

There is software out there that does 

a reasonably good job of calibrating 
your monitor and scanner, but one of 
the best ways is to find a ‘perfect’ 
photograph — one that shows an equal 
balance of all colours, that’s sharp and 
in focus and preferably larger than a 
standard 35mm print. Take it to be 
professionally drum-scanned (most big 
print shops have one); ask for it to be 
supplied on disc and for a Chromalin to 
be made from the file. Open the disc 
version in your image-editing software 
and adjust the brightness/contrast 

of your monitor until what you see 
onscreen resembles the photograph 
and Chromalin. Your scanner can be 
calibrated in a similar way by making 

a new setting: once scanned, your 
image will resemble the professionally 
scanned image. Look specifically at 
highlights, the overall tone of the image 
and the colour composition of the black 
areas — your desktop scanner will 
never equal the sharpness of a drum 
scanner. When you compare the 
photograph to the Chromalin you will 
see what sort of tolerance levels to 
expect when converting a photograph 
into a digital file. 


Photographs #1 

Accept as many photographs 
as you can of the chosen subject, then 
flick through them all, quickly putting 
them into piles of ‘unusable’ and 
‘useable’. Look at the photo — is it in 
focus? Is the subject well-lit? Is there a 


distracting background? These things 
are hard to alter in Photoshop, whereas 
a wonky photo or one that's slightly 
underexposed is quite straightforward 
to rectify. 


Photographs #2 

Don't oversharpen your 
photographs. It is likely (unless you 
have access to a £20,000 drum 
scanner) that once scanned, your 
images will need a degree of 
sharpening to get them to their best. 
Be careful not to oversharpen, as 
this can cause an effect similar to 
pixellation which alters the contrast 
in certain areas of the image. 


Photographs #3 

If photographs are taken 
from a digital camera, be sure to fully 
re-sample the image to a usable 
resolution before importing it into your 
DTP software. A lot of digital cameras 
record their data at about 96dpi, and 
using a file at this dpi for a print job 
could give you unsatisfactory results. 
Try to avoid sharpening pictures taken 
from a digital camera — it often 
deteriorates the quality of the image. 


Photographs #4 

17 Do not decide on the final 
crop of your photograph in your image 
editing software — always try to keep a 
little bit extra around the edge of your 
subject. You can do your fine-trimming 
in the DTP software. Okay, it makes 
the file size a little bit bigger, but the 
extra flexibility it offers outweighs this 
minor point. 


Photographs #5 
Adding a keyline (border) 
around the edge of a photograph can 


help distinguish it from the background. 
But if it is a colour photograph and you 
want a black keyline, make sure that 

it has a colour of Super-shiner (see 

tip 41). This allows for any registration 
irregularities that may occur when the 
job is being printed. 


Photographs #6 

When using photographs 

of people, use the most visually 
interesting image — the one that says 
how the person is feeling. Staged 
photographs can give an impression of 
falseness, whereas candid photographs 
instantly tell the audience that the 
person is real. Select the photo where 
the subject is wearing solid colours (so 
as not to distract), and do not chop off 
the top of the subject’s head by 
overlaying other graphics or text. 


Photographs #7 

Don't be afraid of abstract. 

A photograph that shows everything 
tells the audience all they need to 
know. An abstract crop of an image 
eliminates some information, allowing 
the audience's imagination to take 
control. This results in the viewer 
subconsciously thinking more about 
your creation. 


Photographs #8 

Use your best photograph as 
large as possible and play down the | 
others. A large photograph can balance 
dense text areas and makes fora 
dynamic opening to any document. 


Photographs #9 
For better black and white 


photographs, you have to prevent the 


way 


€ 
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image from looking muddy (too dark) 

or fuzzy (too light). Black and white 
images often look lighter on monitors 
than they actually print. Keep a ‘perfect’ 
black and white photo easily accessible 
on your hard drive for reference. 


Background images 

When placing a background 
image behind areas of type, be sure 
that the image does not render the 
words illegible. Keep the tints between 
5 and 10 per cent to achieve this. If the 
background art is a different colour, it 
will help the audience to read the text. 
Also, check that the tint doesn't interfere 
with the foreground information when 
put through a photocopier or faxed. 


Stock photography 

There are numerous vast and 
comprehensive libraries of royalty-free 
photographic images available, that are 
good-quality and extremely convenient 
when it comes to time and money. It can 
often be cheaper to find your imagery 
from a stock library than to commission 
a photographer, but be aware that 
your stock imagery will probably be 
delivered as a JPEG file, so be sure to 
convert it to a TIFF prior to use in your 
DTP software. 


Do! need a 70MB file? 

If what you are after is a 
full-bleed, full-colour background 
image for an A3-sized document that's 
to be litho printed, then yes, your 70MB 
CMYK TIFF file should be (just about) 
sufficient! If it were any smaller the 
resolution of the image would be 
compromised, and the image would 
look grainy or pixellated. > 


i 


Adding a keyline around the edge of a photograph helps the image stand out from the background. 
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Typography 


Composing text correctly can be the difference 
between effective communication and losing the 


message completely... 


Reverse-out text 

Avoid using a serif typeface 
(for example, Times New Roman) under 
12pt for reversed-out text. It looks 
cluttered and means that the text is 
hard to read. If reversed-out text is 
necessary, use a sans serif typeface 
(such as Helvetica) and bold it. If it 
still looks cluttered, increase the 
leading and reduce the words within 
the reversed-out box. 


Paragraph law 

27 When setting text that runs 
across many columns and pages, if the 
new paragraph starts with less than four 
complete lines of text from the bottom 
of the column/page, carry it over to the 
start of the next column/page of text. 
This helps the the reader to link the two 
chunks of text together. 


Line law 

At the end of any line of text, 
avoid having a fullstop followed by 
one word. Instead, carry the word onto 
the next line of text. If this leaves an 
unsightly gap, increase the kerning 
of the line. 


Double space 
Always, and without fail, use 
two spaces after a full point. 
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14words 

Wherever possible, keep your 
lines of text to fewer than 14 words ona 
line. Any more than this and the reader 
has too far to go from the end of one 
line to the start of the next, which 
makes the document hard to read and 
prevents the flow of information. 


Anew space 

Learn about using an ‘em-space’, an 
‘en-space’ and a ‘t-space’. These are 

an alternative to a ‘thick-space’ (your 
spacebar). They are the width of an 

m <full character width>, n<half 
character width>, and t <fifth character 
width> respectively. The spacebar is a 
third of character width. These are very 
useful when you need tighter control 
on your kerning. For an em-space, 

hold down Ctr’ Command-Shift-m, 
for an en-space press Ctr\/Command- 
Shift-n, and for a t-space use 
Ctrl/Command-Shift-t 


Force justify 
Not sure about how much 
kerning to apply, but want your headline 


Forcing justification on headlines can save a lot of time — it means that you won't have to decide how 
much kerning to apply and then manually adjust it — see tip 32. 


em 


en space 
thick space 


t space 


space 


For tighter kerning, experiment with using em-spaces, en-spaces and t-spaces — see tip 31. 


to fit perfectly in-line with other 
elements of your design? Create a 
separate text box for your headline, 
drag the anchor points to the edges 
of the other elements and click ‘Force 
Justify’. More than one word in your 
headline? Use an en-space instead of 
the spacebar space. 


Align to the left 

When in doubt, align all text 
to the left. Your reader shouldn't have 
to figure out where the next line of 
text begins. The mind and eye return 
naturally to the left edge of copy, so 
keep it simple for them. Once you've 
selected an alignment style, keep it 
consistent throughout your document. 


Active fonts 

If you're creating a new 
identity for your client and you’re 
not certain which typeface to use, 
remember that the audience may a 
have preconceived assumption about 
certain typefaces. Most of these 
conceptions are widespread and can be 
categorised reasonably easily, but if 
you're not sure, set the logo/line of text 
in several different type styles ona 
blank page. You can soon tell if the 
typeface works for the design. 


Only three faces 

As a general rule, you only 
require three typefaces within a 
document. Any more than this and 
things can start to become cluttered 
and distracting. This is because most 
typefaces are very distinctive, and they 
will fight for attention. 


Script typefaces 

Remember that script 
typefaces do not automatically imply 
style, quality or high-end products. 
They can often be hard to read, and 
they should never be used as a body 
text. Also, never set your script 


typefaces in all capitals. The flowing 
ascenders, descenders and serifs will 
interlock and inevitably make the text 
impossible to read. 


Touching serifs 

37 Never let your serifs touch 
in body text. It begins to make the 
letters indistinguishable and renders 
them hard to read. In certain cases 
— fland ff for example — most DTP 
packages have special characters that 
have been created to avoid touching 
serifs. Find them and use them. 


Never set in capitals 
Lowercase letters read better 
than capitals, and about 95 per cent 
of text composition is set using them. 
The various heights of the letters, 
ascenders and descenders create 
an outline shape which is stored in 
the reader's mind. This shape aids 
recognition when the word is next seen. 
The recall factor makes it possible to 
read lowercase words much faster than 
all capitals. All capital text creates 
rectangles of text and doesn't result in 
the same shape identity. 


Using text as art 

Making your document purely 
text-based, with the letters themselves 
being used as art requires careful 
thought and a clever eye. Do not make 
the document so ‘artful’ that it renders 
the document unreadable. Remember 
that communication is the key, and if 
your message is lost in a myriad of 
words then your document will fail 
to communicate effectively. 


Do not overemphasise 
Make sure that you avoid 
mixing bold, italics, underlining 
and all-caps within the same text- 
block. These are special treatments, 
and tend to lose all their emphasis if 
they are not used sparingly. 
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Colour theory 


Create moods, grab attention and guide the 
audience with your clever use of colour... 


4\ 
KEY TIP 
Super-shiner 


If black is not enough, there is Super- 
shiner. When you're creating a full- 
colour job (to be process-colour 
printed) black ink by itself often isn't 
enough, especially if the area you want 
to be black is next to an area of black 
within a photograph. Black in a photo is 
normally composed of additional tints 
of cyan, magenta and yellow, and 
placing your mix of CO, MO, ¥0, K100 
beside it will just look weak. In contrast, 
Super-shiner is composed of C50, 
M50, ¥25, K100 and produces a rich 
black. Do not use C100, M100, Y100, 
K100, because this takes a long time 

to dry and warps the paper if used for 
asolid fill. 


Colour contrast 

Need a contrasting colour but 
don't know which colour is best? Type 
some text and apply the colour you 
need to find a contrast for. If you now 
select the text it will display on your 
monitor in the opposite of the chosen 
colour. Recreate this opposite colour 
using the colour mixer and you will 
have a contrasting colour. 


Red and green 
‘Red and green should never 
be seen’ goes the old saying. Not only 


do certain shades clash, but if a reader 
is colour-blind they will normally be 
unable to differentiate between red or 
green, so try and mix red or green with 
other colours than... red and green. 


Blue and green 

‘Blue and Green should never 
be seen goes a different old saying — 
only deep blues when mixed with light, 
vibrant greens are the exception to the 
rule. Blue and green are very close to 
each other in the colour spectrum, and 
it’s often hard to separate the two ona 
printed page, so why pay the extra to 
have them printed? 


Less is more 

Do not over-burden your 
document with colour. It is better to 
choose just two or three colours. 
Make one of these colours dominant 
throughout with the other colours used 
as highlights when required. Use tints 
of the chosen colours to add extra 
dynamism while retaining the overall 
feel of the document. 


Associations 

In the same way that typefaces 
have preconceived stigmas attached to 
them, so do colours. Think about the 
association colours have in the outside 
world: for example, red for danger, 
green for jealousy, blue for cold, orange 
for warmth, black for mourning, gold or 
purple for royalty, white for cleanliness, 
yellow for sunshine. Try to match the 
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As explained in tip 49, creating new colours in the correct colour space is important if you wish to 


retain full control over how the document looks. 


highlight 


The background colour will affect how bright an element can be. Use this to your advantage 


when you need to draw attention — see tip 48. 


most appropriate colour to the subject 
matter in your image. 


Select your areas 

47 carefully 
Adding colour to your documents 
offers greater clarity, so look at your 
document as a whole and see which 
areas will benefit from adding colour. 
Once a decision has been made, be 
consistent with its use. Do not use a 
colour to help emphasise one thing on 
one page and something different on 
the next. 


Foreground/background 
relationship 
It's surprising how much a colour will 
vary in appearance depending on the 
colours surrounding it. Light colours 
appear less vivid on a white background 
than they do ona dark background. 
Text printed in a strong colour with 
a highly contrasting background is 
generally hard to read. Consider these 


relationships when overlaying your 
colours, or if you wish to print on toa 
coloured material. 


Know your colour space 

A full-colour document 
produced for commercial printing will 
invariably be printed using four main 
colours — cyan, magenta, yellow and 
black. When mixing a new colour within 
the DTP software, ensure that you are 
mixing with the CMYK sliders, and 
remember that the colour shown within 
the DTP software on your monitor will 
not be accurate, so use a Pantone 
swatch where appropriate (see tip 79). 


Two-colour printing 

Itis not a prerequisite in 
two-colour printing that one of the 
colours is black. Just be sure that the 
colour you choose to substitute for 
black is dark enough to read, and will 
go through a fax machine without losing 
part of the message. > 


Use Super-shiner in place of black in your full-colour work to ensure that your blacks are 
rich rather than weak — see tip 41 above. 
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Layout 


There is more to arranging your text and pictures 
than simply dropping them onto the page... 


Hierarchy of information 

In direct mail and adverts you 
have between two and seven seconds 
to grab the attention of the end user. 
Arrange your elements so that the most 
important information comes first, and 
tell the audience what you want them to 
know as quickly as possible. 


Impact zone 

Look at any famous portrait, 
photographic or painted. Most often the 
eyes are three-quarters of the way up 
the page. This is one of the biggest 
impact areas of a page, so put the most 
important elements of your design here. 


White space #1 

Anempty space is as effective 
as a full one. White space helps to 
organise a layout and establish the 
movement of the eyes around a 
document. Leave banks of emptiness 
next to busy areas for maximum impact. 
If you put the most important point 
within the white space it will be noticed. 


White space #2 

White space does not have to 
be empty space. Add a pale tint of a 
colour or some textures to act as an 
extra element of visual interest without 
losing the power of the white space. 


Use margins 

Set up margins and be sure 
to keep allimportant elements within 
their boundaries. Dragging anchor 
points to the margins helps keep the 
page layout in order. 


Avoid the pasteboard 

The area that surrounds the 
page is called the pasteboard, and this 
area doesn't print. It is intended that 
elements can be dragged and dropped 
there as a temporary measure when 
composing a page. It is fine for a 
temporary measure, but ensure that all 
elements are removed prior to sending 
the job to a service provider — they 
might think that something has fallen 
off the page. And remember, when you 
Edit>Select All, you will pick up the 
elements on the pasteboard. 


57 Levels 
Everything you place on the 
page of your DTP document has its own 
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level. Levels are created automatically 
every time a new element is added. 
Altering the stacking order of these 
levels enables things to be placed on 
top of each other, and learning how to 
use them can help you achieve some 
special effects. 


Step and repeat 

When an element has to be 
copied along an axis a certain number 
of times, use Step and Repeat. This is 
especially handy when needing an 
equal space between lines on a form or 
setting a job ‘several at view’. 


Link — do not embed 

When importing images over 
a certain size you are asked if you wish 
to link or embed the image. Linking is 
more practical because it keeps the 
size of the DTP document smaller, and 
if you edit the image it will update 
automatically. However, if linking you 
must refrain from moving the image to a 
new location, or the link will be broken. 


Line things up 

A document always looks 
neater, cleaner and more professional 
if all the elements line up; for example, 
if all the text boxes are same height or 
width as images, and all blocks of body 
text are aligned. Drag Ruler Guides 
onto your page to help with this task. 
Set Snapping to its smallest amount 
— you don't have to be accurate as the 
software does it for you. 


Avoid separate entities 
When planning a page layout, 
avoid visualising blocks of text as being 
separate from images and logos. When 
the audience views the document they 
will see the whole thing at once and 
how everything interacts. They have 
to sort through all the information, and 
fast. It is easier for them if the eye has 
a natural course to follow, so give 
them one, and make the important 
information stand out along this course. 


Rules about rules #1 
When you are setting a very 
type-intensive document, split your 
document into equ 

rule (about 0.5p 

column to help 
being too distra ted 


Rules about rules #2 

Not only does adding a rule to 
your document split the page up, it also 
helps guide the audience's eye around 
the page, and adds a touch of finality to 
your design. 


Lorem Ipsum 

Composing a document, but still 
waiting for the copy to arrive? Find 
yourself some Lorem Ipsum text! Very 
few people know what it means but the 
meaning is not important, it is what it 
represents — in this case, random text 
that has the perfect structure for most 
modern day written words. Use this 
body of text in place of the real copy 
when you need to show the client how 
the overall document will look when 
they finally get the real copy to you. 


Work with the page size 

When creating folding leaflets, 
remember that the finished product will 
actually be folded upon delivery and 
opened upon receipt. The inside pages 
can be treated as a whole (but be sure 
not to run fine body text across the 
folds). The outside pages should be 
treated as individual elements and 
should be able to stand by themselves. 
Give yourself the same margin either 
side of the fold as the one that runs 
around the whole document. 


Remember the back! 

When creating a folding 
leaflet or brochure, the back cover is as 
important as the front. It might be the 
first thing that the customers see. It is a 
good idea to reserve the back page for 
important information or details on 
special offers. Give it as much thought 
as the front page. 


Catalogues and leaflets 

67 Be sure that the audience 
knows from the outset what it is you 
are selling. Throughout the design of 
the document, you should be clearly 
communicating the product that is 
being sold. 


Return to sender 

Does part of your document 
detach, to be sent on for more 
information or perhaps to be used as 

a coupon? If so, ensure that all the 
contact details are on both the kept and 


Placement of logos #1 

Try to avoid having more than 
one instance of a logo on the same 
page. Sticking the same logo either side 
of a name gives the impression that no 
thought has gone into the design. 


Placement of logos #2 

70 Be careful when adding third- 
party logos (credit card affiliation and 
so on) that the size chosen for these 
does not overpower the logo/name of 
your client. Keep them small and stick 
them out of the way. 


Stuck with logos #1 

71 Asuccessful logo can 
communicate the identity of the 
organisation instantly. You should be 
able to use it in a variety of sizes without 
the need for further explanation. Keep 
the shapes and lines simple, and avoid 
halftones. Halftones won't reproduce on 
laser cut vinyl, and can obscure the logo 
when reproduced at small sizes. 


Stuck with logos #2 

72 Come to a complete standstill 
creating a logo? Have a half-hour 
brainstorm, be it on paper or in the 
software you are most comfortable 
with. When brainstorming do not spend 
time on the refinements, just get the 
ideas down. Leave that job forat least a 
day. When you come back to the logo 
brainstorm you will see where the 
strongest idea is. Develop this idea. 


Think of the end user 

73 Imagine your design in its final 
use and empathise with your final 
audience — for example, do not use an 
8pt sans serif typeface if the readership 
is primarily over 60, as they will not be 
able to read it. It is often not enough to 
think that what you see on-screen is the 
perfect solution. Look at other solutions 
to similarly designed documents and 
take heed of what you see. How will 
your solution compare when it is 
displayed next to their solutions? 


Let it happen 

74 A lot of successful designs 
unfold as the elements are added. Once 
you're confident with the software, a 
quick doodle can become a successful 
design solution, with all the planning 
being done as you build the page. 
Don't be afraid to break away from 
convention every once in a while. 


Consistency 

75 If you're designing for a related 
series of products, consider their 
identity. Each of the designs should 
relate to each other, but each should 
also be strong enough to stand by itself. 


Pre- and 


post-press 


Once the design is complete, there are a few more 
things to consider before sending the job to print... 


Check spelling 

76 Spellcheck your document. 
Once the job has been printed on the 
press you can't correct any mistakes, 
and you may be asked to pay for re- 
prints of misspelled words. To incur 
this expense because you forgot to 
spellcheck is just unprofessional, so 
put a note in an obvious place. 


Bad handwriting? 

77 Not sure about the spellings 
of names and can't read the client's 
handwriting? Contact them and ask for 
the correct spelling. Customers are 
much more likely to forgive you for not 
being able to read their handwriting 
than for misspelling their name. 


Proof the client 

78 No matter how tight a deadline, 
never send a job to print without first 
showing your client. Make this clear 
before accepting the commission. 
Once the client has seen a proof, get 
them to sign it as being correct and 
date it. Keep this signed proof until the 
job has been paid for in full and you are 
certain the client is not going to come 
back saying you have made mistakes. 


A Pantone swatch 

The colour you see on your monitor 
invariably differs from the same colour 
on the printed page. You can eliminate 
the colour difference by putting your 
faith in a Pantone swatch. These come 
in the form of a range of handy guides, 
with every standard colour printed 
within them onto the three main types 
of paper — bond, matt, and gloss. If the 
colour accuracy of the inkjet isn't good, 
you can assure your client that the 
colour will be (and physically point to 
the colour within the swatch). Inform 
the print shop of this colour and they 
will match it. 


Accurate colour proofs 

If there is any doubt in 
your mind about the accuracy of the 
colour of the photographs, ask to see 
a Chromalin or Matchprint of your job. 
This is an extra process that produces a 
perfect quality one-off print using the 
same film that printing plates are made 


Select your colour from a Pantone swatch to ensure that a colour match is achieved — see tip 79. 


from. It’s not cheap, but it enables you 
to check that everything is in order 
prior to printing the job. 


Inkjet colour proofs #1 

Modern-day inkjet printers 
are increasing in quality and colour 
accuracy every day, but if you are 
proofing your client from an inkjet 
device, ensure that it is calibrated 
correctly to simulate real colours. 


Inkjet colour proofs #2 

A lot of inkjets use software 
RIPs that are perfectly set up for the 
average home user, but these will not 
be of the quality required for accurate 
colour proofing. It is worth sourcing a 
PostScript colour-accurate software 
RIP for your printer, as this will make 
your printer more accurate. 


Power of PDF #1 

Once artwork has been 
completed, make a low-resolution 
PDF of the document and email it to 
your client as a proof. Providing their 
monitor is within tolerances, the 
client will get a reasonably accurate 
colour proof. 


Power of PDF #2 

You can use a PDF if you have 
not got a Postscript printing device. 
Make a PDF of your job and send to 
print directly from Acrobat Reader for 
an alternative to printing directly to a 
PostScript device. 


Power of PDF #3 

Make a high-resolution PDF 
of your job, embedding all fonts, and 
send it to your service provider — be it 
a bureau or print shop. This saves the 
need to supply all the raw files (images 
and fonts) to your document. 


Get a quote 

Be sure to get a written quote 
of your printing requirements prior 
to sending the job to the print shop. 
The quote should detail the quantity, 
material, print colours, finishing 
details and any extra delivery costs. 
Remember that as well as your print 
shop offering a service, itis alsoa 
production line and every step of the 
production incurs a cost. 


Know your print shop 

87 Different-sized print shops 
excel in different areas. Find the 
correct-sized print shop for the job you 
require. For example, do not senda 
50,000 full-colour run to a printers 
with a one-colour press — they will 
not be able to handle the workload as 
economically as a bigger print shop. 


And alternatively, do not send 250 
one-colour business cards to someone 
who has a Web press. 


Know your stock 

88 Different paper materials 
absorb different amounts of ink, 
which ultimately affects how your 
final printed document will appear. 
The material that the job is printed 
oncan make all the difference to the 
quality that is instantly perceived 
when the end user comes into contact 
with your product. There are three 
main types of stock: bond, matt-coated 
and gloss-coated, as detailed below. 


Bond 

This often comes in the form 
of copy-paper or letterhead material, 
and it can be supplied in different 
textures and colours. It has high ink 
absorbency and good drying properties. 


Matt-coated 

Often referred to as silk or 
velvet coated, this is normally only 
supplied in shades of white. It has a 
medium absorbency of ink and medium 
drying properties. 


Gloss-coated 

This is normally only supplied 
in shades of white (any background 
colour being printed during the 
press-run). It has a low absorbency of 
ink and poor drying properties. If you 
are not sure about the best stock for the 
job, ask your print shop. They will 
provide samples and offer guidance as 
to how to achieve the best results. 


Page size and paper size? 
92 Just what is the difference? 
Page size is the finished size of your 
document. To be able to print this, your 
print shop will have to use a bigger 
paper size and trim it down to your page 
size once completed. When using 
standard sizes for your documents, you 
should not have to worry about this, but 
if you insist on breaking the mould 
make sure you run it by your print shop 
first, otherwise the raw costs for 
material can increase at a very fast rate. 


Finishes 

Spot varnishing, cover- 
coating, laminating, die-cutting and 
hot-foil-blocking are just a few of the 
vast range of extra processes that are 
available to give your job that extra 
touch of individuality. They are normally 
quite expensive, but are worth every 
penny in terms of professional and 
creative-looking results. Talk to your 
print shop about the best solution for 
your project. > 
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Packaging a job 


Making sure that your files are all in order... 


Preflight your publication 

Most professional DTP packages 

come with a facility for checking that 
everything in your document is okay for 
submitting to a service provider. It will 
run through all linked files and report 
back if anything looks astray, be ita 
missing font ora broken link. You will 
be given the opportunity to repair any 
damaged elements prior to packaging 
your document to a new location. When 
saving to a new location it is often 
quicker to save to a separate area of 
your hard drive before copying to 

your external media. Turn to page 50 
for our guide to preflighting your print 
design documents. 


Check your report 

The preflight software will 
give you a report of its findings and 
of every file that has a connection to 
the job. Print out this report and use it 
against the freshly packaged job to 
ensure that all the files are there. 
Always double-check the files that the 
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Performing a preflight check on your document will highlight any problem areas, giving you the 


packaging software copies: itis 

only there as an aid and can falter, 
especially with the DCS separations 
of older EPS graphics and fonts within 
Windows 98. 


Images 

Be aware that if you do let an 
RGB image slip through fora CMYK 
job you will receive one of two results. 
Older RIPs will not recognise the file, 
and only print an image for the K (black) 
plate. This will result in your colour 
image being monochrome. Modern 
RIPs will recognise the error and force 
the RGB to CMYK. While this saves 
you having to correct the mistake and 
re-supplying the file, it is a crude and 
unreliable way if converting your RGB 
files to CMYK. Either way, you will lose 
control of how the RGB image looks. 


Fonts 

97 Distributing fonts freely 
without holding the licence is generally 
frowned upon by the corporate type- 
foundations. Try and stick to the fonts 
you know your bureau or print shop 
are able to use. If you must use unique 
fonts, try and locate the freeware or 
shareware version from the Internet. 
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chance to correct them before submission — see tip 94 above. 
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the turnaround of the job if files are missing. 


Organise your package 

When bundling a job ona 
disc, the more straightforward you 
make the organisation of files, the 
quicker your job will be turned around. 
Give each job a unique number, and 
supply the images and fonts in their 
own sub-directory. 


Provide a printout #1 

Send a printout of your final 
page layout, in colour, to your print 
shop. It enables them to check the film 
and plates prior to going to print, and 
gives the machine operator an idea of 
what the final job will look like. A 
colour-perfect Chromalin is the best 
colour proofing method (and the most 
expensive), but if you are supplying a 
non-PostScript inkjet, let the print shop 
know that the colours might not be 
accurate, but are a good representation. 


Provide a printout #2 
Also send one of your colour 
separated file. This is more for your 
benefit than the print shop’s, because it 


Double-check that all the linked files are sent when you finally package a job. It can severely affect 
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enables you to double-check that all 
images are in the correct colour space. 
It is always good practice to quickly 
draw around the crop marks to ensure 
that nothing has fallen off the page area. 


Tight deadline for film? 

A good bureau that offers film 
output will be servicing every graphic 
designer and small print shop in your 
area, so it's likely to be busy. If your job 
has a tight deadline, book it in. Let the 
bureau know when the job will arrive, and 
exactly when you need it by. Do not take 
the job in late — you'll miss yourslot. 


Check the film 

If you have sent your job to 
a bureau prior to submitting to a print 
shop or magazine, make sure that you 
check the film supplied closely. Look 
for any inconsistencies in tone, make 
sure the crop marks line up, remove 
any chemical residue by rubbing the 
infected area with a soft damp cloth. If 
your client is paying you to supply the 
film, it is your responsibility to check 
that everything is in order. 
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IMPACT 


Read the tips in our typography and colour theory sections before planning your designs for print. For 
example, in which order do you want your information to be delivered? Impact zones will control this. 


FOR ALL WEB DESIGNERS 


Every month, Cre@teOnline showcases the finest sites 
on the Web and the people behind them. As well as 
acting as a forum for professionals to exchange ideas, 
we also explore how sites can be improved and the 
effect they have on their end users. If you want to 
stay ahead of the game, start here. 


THIS MONTH: THE SHOPPING ISSUE 


There's a whole lot more to ecommerce design than meets the eye: 
sites like Amazon have refined the art of selling online, but then 
they've got massive budgets. But what if you're working for smaller 
clients? This issue, we look at the lessons you can learn from the 
ecommerce giants, and how you can put them into practice on sites 
for your clients. Our Big Issue debate also brings six experts together 
to debate the evolving state of cutting-edge ecommerce design. 


PLUS: 
Richard Williams, the man who framed Roger Rabbit, tells 
us what Web designers can learn from traditional animation 


Back from the grave: Boo.com revisited 


Endemol's Chris Short on Big Brother and the future of 
interactive entertainment 


Why there's a new buzz around Web 3D 
Levi.com is user-tested and we grill the people behind it 


Plus, the second part in our series of setting up on your own, 
reviews, jobs & training and all the latest news and views 
from around the globe 


ON SALE: FRIDAY 26 OCTOBER 


ISSUE 1 
THE FUTURE ISSUE 


THE BANNER IS DEAD. 
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THE ADVERTISING ISSUE 
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THE STICKY ISSUE 


PERFECT DESIGN 
INTERACTIVE ART 


ISSUE 4 
THE BRANDING ISSUE 
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ISSUE 16 
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1. “This was a cover we did for a product launch of 
Tsuabki Chain’s new 2000 series,” explains SW 
Graphics’ Matt Watkins. It was for a magazine called 
Design Products and Applications, and was also used 
for Tsubaki’s exhibition stand, blown up to a huge size. 
We received the brief for this at 5pm, finished it at 
around 8am the next morning, and sent to the 
magazine that same day.” 


2. The cover and inside of a water services brochure 
for the UK branch of Italian motor and gearbox/pump 
manufacturers, Brevini. “This shows our brochure 
style of continuing the cover imagery from the cover 
to the back in one continuous image,” says Matt. The 
studio has also produced matching posterboards. 


SW Graphics 


“Our strength is our ability to adapt, producing something that’s both creative and corporate,” 
says Matt Watkins of this tight-knit print design studio... 


iN e dont really like to the use the term 
j desktop publishing,” explains SW 
WV Graphics’ Matt Watkins. “I suppose 

" we describe ourselves as print-based 


designers first and foremost, photographers second, 
and then multimedia artists.” 

Offering digital graphic design and print solutions 
for consumer and corporate needs, SW Graphics is 


run by three members of the Watkins family — Stuart, 


Matt and Paul. The company was founded in 1995 by 
Stuart Watkins, who is something of an industry 
veteran with more than 40 years of experience in the 
design and printing business. “Then | came into the 
business after taking a degree in Interactive Media 
at Sunderland University,” adds Stuart’s son Matt. 
“We handle anything that can be printed, from 
flyers to poster boards, business cards to corporate 
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documents,” he continues. “Using freelancers and 
pushing jobs out-of-house tends to be fraught with 
problems, so everything is handled in-house, 
including the photography. That way we can retain full 
control over the process and ensure that the customer 
gets what they want.” 

The studio has built up an impressive client list ina 
relatively short space of time, with Stuart’s standing in 
the industry providing a solid starting point. Positive 
relationships with marketing agencies and word of 
mouth recommendations have led to work for the likes 
of Railtrack, Ringway, NSK, the Brevini Group, Barden 
Bearings and several other large corporations. 

“We've been very successful with the engineering 
industry, though it’s not an area we've specifically tried 
to specialise in,” says Matt. “We've done work for a lot 
of other kinds of client, from schools, hotels and 


conference centres to interior design companies, 
and even clients such as Harley Davidson. We've even 
provided photography for bands.” 

“There's no single real target market for us, and 
consequently our style is very flexible. I'd love to be 
working on projects in the same way as Designer’s 
Republic, working with customers who expect a 
particular style of work. But here each project is 
attacked in a logical, commercial way. Our strength is 
our ability to adapt, producing something that’s 
creative and corporate and fits in with the customer.” 

The studio mainly uses QuarkXPress 4 on projects, 
also making use of Adobe Photoshop, Macromedia 
FreeHand and Maxon Cinema 4D XL. The latter has 
been a boon for SW Graphics’ engineering-based 
projects, where rendered 3D visualisations are often 
required for documents. 
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3. Produced for Cables Britain, for use 
at a yearly exhibition at the NEC, this 
is one of a set using the themes of fire, 
satellite dishes and satellites beaming 
information to the world below. 


4. “This illustration is part of a gatefold 
for a magazine we were producing for 
Control Techniques, but unfortunately 

it didn’t appear in the magazine. It 
shows one of their ‘drives’ in the form 

of amicrocosm environment. It was 
produced when the Climate Change 
Levy was introduced, hence the tropical 
fish! It was going to be page two of the 
gatefold,” says Matt. 


5. Acover illustration to accompany a 
travel insurance form for a local travel 
insurance agent, this image blends 
Photoshopwith a simple but effective 
QuarkXPress layout. “The globe was 
created in form-Z, and the images were 
applied to the globe in Photoshop.” 


6. A radical departure from SW 
Graphics’ more corporate work, this 
A2 poster is part of a set produced 
for poet and writer Claire Henderson. 
Matt explains: “It’s pretty much my 
interpretation of the poem When The 
Sweetness Fades.” 


7. Created for Dragon Leisure, this is 

the outside spread of an oversized A4 
folder with pocket. A Website, also 
created by SW Graphics, can be seen at 
[w] www.dragonleisure.co.uk. “It’s just 
aninterim Website, with very static 
design for ease of navigation and 
speed,” explains Matt. “We're going to 
be revamping it, to pull it more in-line 
with the brochure.” 
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“A classic example was a brochure for Uniscrew. It 
launched a new screwhead design and basically sent 
us a bag of pre-production screws. Using Cinema 4D 
XL, | was able to produce models for the range to use 
on the brochure cover.” 

Projects such as this typically involve the client 
providing some rough text (“which changes at least 20 
times,” laughs Matt), plus a basic outline of what's 
required, leaving Paul and Matt to come up their own 
ideas. “On occasion people are more specific, but 
generally we do have carte blanche, which is obviously 
good for us.” 

While Website and multimedia skills come 
courtesy of Matt’s degree course, he believes that 
print design designs aren't quite so easily taught. “It’s 
really something you gain an understanding of through 
experience — the classroom just isn't the same. It isn't 
until you’re sat down in front of a blank XPress page, 
with a brief and an impending deadline, that you can 
you really do it. I’ve also found it invaluable to deal 
with local printers, and follow a project through right 
from the beginning to end, gaining a true understanding 
of what I’m designing for.” 

Even when working on Web designs, Matt tends 
to approach things with a print designer’s mindset, 
designing Web pages that work in the manner of an 
online brochure: one that fits in with the brand identity 
set down in accompanying printed materials. Such 
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Web design sensibilities contrast sharply with the 
wild graphical interfaces dreamed up by Flash- 
addicted Web designers. 

“Coming at it from a print design angle gives a 
completely different style. Everything is clearly 
labelled, evenly spaced, and easy to navigate. Putting 
Flash and Shockwave on a Website is fine, but 
ultimately the user and our client might not appreciate 
an interface that isn't straightforward. That's especially 
true of a client in the engineering field, for example.” 

Not that Matt’s designs favour simplicity at the 
expense of elegance. “| hate the sort of Website 
where you simply have one long page with a thousand 
words to scroll through. | try to give it a manageable, 
brochure-like feel, using Photoshop for a lot of the 
image slicing.” 

Looking to the future, Matt envisages the company 
remaining a purely family-run operation. “! don't think 
we're going to deviate too far from the print design that 
forms the core of our work. It’s what we do best, and 
we'd really rather stick to what we're good at, ensuring 
that we have 100 per cent knowledge, ratherthan 
diversify for the sake of it.” ES 


8. Acombination of 
QuarkXPress, Photoshop 
layering and Cinema 4D XL 
skills (for the cog logo) are 
utilised in this A5 brochure 
for RGB Metallurgical. 
Referring to the logo, Matt 
says: “The deadline was very 
tight on this one. We produced 
it overnight, so the customer 
could see the first proof first 
thing the next morning.” 


9. Another brochure, this time 
using the company logo 
extruded into wall sections to 
create the main focus for this 
very light and spacious design. 
The design sensibilities on 
show here contrast well with 
the more corporate style used 
in many of SW Graphics’ 
engineering documents. 


10. Produced via a print agent, 
this cover document was used 
by Railtrack for a report on the 
Paddington rail crash. 
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11. Another brochure for the Brevini Group. Shown here is the cover 
of this eight-page document, plus a more functional inside spread. 
“It's in-keeping with the environmental theme we devised for the 
company’s style. All PR product photos utilise nature imagery, such 
as glaciers and waterfalls.” 


12. This brochure cover was produced for Uniscrew, a company 
introducing a new screwhead system. Rather than rely on 
photography to depict the products, SW Graphics utilised 3D 
modelling. A matching Flash presentation was also produced for 
use at the product launch. 
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13. Instead of using photography, SW Graphics often relies on 
its 3D modelling skills to produce more aesthetically pleasing 
rendered representations of products for use in brochures and 
other documents, such as this seating nut image produced for 
WDS Engineering. 


14. This was a half-page advert product for gearbox and tension 
control manufacturer, ZF, bringing photography and Cinema 4D XL 
illustration together in one document. 


XPress service 


“Our decision to use QuarkXPress for layout is more 
commercial than anything,” explains Matt Watkins at 
SW Graphics. “It’s simply the industry standard, and is 
used by most of the printers we deal with. I’ve tried 
PageMaker but it’s not for me. XPress is just so 
user-friendly, with great shortcuts and everything 
clearly labelled. It’s like a well laid out car. | did prefer 
the previous version of QuarkXPress, though. It was 
definitely faster than the current one. In fact | was 


quite upset when they brought out version four!” 


Matt continues: “We pretty much use the standard 
software. We tried dropshadow extensions but they 
didn't really speed up the process — it’s easier to do 
those things by hand. And if we need to do complex 
graphics work we tend to do that in Photoshop and 


them bring them in, working in a classic, old-school 


way. There aren't really any new features I'd like to see 


in future editions of the software, just more speed.” 


DTP Special | 43 | 


arts 


a 
Qa 
— 

pad 

Oo 

” 
2 

=] 
vp) 


SUBSCRIPTION FORM 


LJ UK (irect Debit) £85.00 (SAVE £72) 
{] UK (cheque/credit card) £85.00 

(7) Europe (inc Eire & N America)” £110.00 

(_] Rest of the world” 


YOUR DETAILS 


Daytime telephone number 


Email address RSE ARSSO HL YMRS SG AG te-o BPei aie oe 
PAYMENT METHODS 
Please choose your method of payment 1, 2 3 or 4 


1. C] Direct Debit. (UK only) Complete the form below, Full amount will be 
deducted in advance and in one lump sum 


2, Choque reso marr rte ter om The cover price of Computer Arts has increased 
3. Civisa Ci MasterCard to £6. For two months only you can beat this 

9 cont money a: price rise and subscribe to 13 issues of 

oan oo Computer Arts and 13 issues of Computer Arts 


Ce ee Specials at the discount price of just £85. 


UK readers return this coupon (no stamp required) to: 

Future Publishing, FREEPOST BS4900, Somerton, Somerset, TAT! 6BR. 
Overseas readers return this coupon (postage payable) to: 

Future Publishing, Cary Court, Somerton, Somerset, TAT] 6TB, UK. 


a Please tick this box if you would prefer not to receive information on other offers. 


That's a massive saving of £72 off the joint 
cover price of these mags — but for only two 
months! Act now to guarantee you take 
advantage of this rate. 


Instruction to your Bank or Building Society to pay Direct Debits. 


Originator's Identification Number 


2 Namets) of All Computer Arts subscribers receive a unique 


account holder(s) 


Sor ion tote meee ee limited edition copy with the cover image 


top right hand ar of your cheque) 


$-Gankor Bulding Socata ttl | intact and uncluttered by words. 


5. Instruction to your Bank or Building Society 


Please pay Future Publishing Direct Debits from the account detailed on this Instruction subject to 
the safeguards assured by the Direct Debit Guarantee. | understand that this instruction may remain 
with Future Publishing and if so, details will be passed electronically to my bank or building society. 


Signature(s) 


w all the details you need to 


Ref No (Office use only) 


Banks and Building Societies may not accept Direct Debit instructions for some types of account. 


ati Ripanis eern sy ea a cae _ complete the direct debit form are on your 
Order code: Offer ends 31.12.01 i 


cheques? Why not fillit i 


Subscribe to both 
Computer Arts and Computer Arts Specials and 


that’s 26 magazines for the price of only 14 
That's a whopping 46% discount 


that’s 12 issues FREE - 6 of ComputerArts AND 6 of Computer Arts Specials 


+44 (0)870 444 8455 
www.computerarts.co.uk/subscribe 
IMPORTANT: Please quote code: COSJP26 when ordering. Telephone lines open 24 hours a day. 


arts 


IMPRESSION 
CYLINDER ‘\. 


Seeooe 


ACS 201 


KAI KK 
ACS 202 

L 
ACS 203 ‘SCRAPER 


if 


ok ko 


be logit cia, 


| 46 | DTP Special 


arts 


Ay 
CP AED 


Yee 


The golden 
rules of 
graphic design ‘ 


During the course of its history, 

graphic design has lived by a set of 

golden rules. With the development 
of the discipline into Web design 
and multimedia, these rules have 


SA 
| been revised and rewritten 


CYLINDER 


Fig. 7-2. Principle of offset printing. 


A. number of typesetting machines are capable of producing jusit 
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/ omputers are to design as microwaves are 
Aa to cooking,” exclaimed the legendary 
: } , American graphic designer, Milton Glaser. 
ji Milton, it has to be said, is recognised for 
two things: the design classic ‘I¥NY’ and for his less 
than classic loathing of computers. The magazine you 
are holding in your paws isn't one Milton would even 
soil his own hands with! Older designers, like Milton, 
all complained about the march of technology. Many 
were left behind and, apart from Milton, went to that 
place where old designers go to rest. Nowadays 
technology is not even an issue: it is, simply, just here. 
The central issues remain, however - what do we 
deliver with the technology, who we deliver to and just 
as importantly, how do we train those that deliver, to 
deliver? Has the rulebook, used in that training, been 
rewritten or just updated? 

The training or teaching of the skills graphic 
designers require takes time. It isn't just the acquisition 
of practical skills but the conceptual understanding of 
communication issues that have to be taught. How has 


the teaching of graphic design altered since the advent 
of the digital? 

In 1970 Richard Taylor the then, Head of the 
Graphic Design Department at the, then, West of 
England College of Art, published his book, A Basic 
Course in Graphic Design. twenty-one years ago he 
wrote, “Any course of instruction depends on the 
teaching abilities and experience of its instructors. A 
graphic design course is no different”. The same rings 
true now. The expertise of staff is vital and the 
relevance of their own professional practice as 
important as ever. 

Of course, it is clear that many graphic design 
courses still house designers and educators of the 
same era as our friend, Milton. In the book, Copy Proof: 
A New Method for Design Education, Hugues C. 
Boekraad of the design school, St. Joost Academy in 
Breda, Netherlands, has recognised this fact. He 
remarks that, “many teachers lacked expertise in the 
new information technology and suddenly found 
themselves virtually incompetent, at least as long as 


we assume that teachers train students in the design 
tasks of tomorrow, not those of yesterday”. 

It makes sense to assume that being able to use a 
computer greatly assists in the teaching of graphic 
design. Others agree. In Becoming Designers, Stuart 
Mealing, of University of Plymouth’s Graphic Design 
department, pushes the right button: “I do not 
understand the concept of computer literacy any 
better than | would that of, say, electric motor literacy. 
There is no mystique to the technology. You need the 
skills of word-processing or image-manipulation or 
3D modelling and it just happens that the tasks can all 
be carried out using a box called a computer”. Got that, 
Milton? Graphic design is a new career path. 


The newest art 


Before the turn of the last century, the field didn't exist 
and until quite recently was still known as commercial 
art. In Steven Heller's publication, The Education of a 

Graphic Designer, he recalls the publicity of one of the 
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“Understanding 
kerning, point 
sizes, ems and 

picas empowers 

the designer” 


As’ you work with type, it is important 
{hat you learn to identify, by name, the 


first big design schools, the Federal School of 
Commercial Designing in Minneapolis. Their brochure 
of 1924 posed the questions: “What would you give to 
be able to draw professionally? Do you long for the 
ability to make splendid pictures, such as you see in 
advertisements, attractive story illustrations, richly 
colored magazines covers?” Prospective students were 
invited to join “the newest art, the youngest creative 
force, in the modern business world”. Sound familiar? 
The golden rules of graphic design, as taught to 
Milton and his pals as students, have been eroded, 
added to, updated and rethought. The rulebook isn't 
just in the library, it is now also online. So, over the 
years, which golden rules remain in place and which 
fell by the wayside? Have the old guard still got 
relevant skills to offer? Are those skills taught over 50 
years ago still vital today? What's hot, what's not? 


What's the big idea? 


In at number one and still regarded as a vital asset: 
ideas. Good ideas. You want to communicate, you must 
have ideas, original, creative ones. Ideas come from 
thinking, and learning to think creatively is one ability 
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all designers should be in possession of. Teach 
Yourself to Think by Edward de Bono should be on the 
reading list for all graphic designers. Why? De Bono 
states his case: “because you need thinking to make 
plans, take initiatives, solve problems, open up 
opportunities and design your way forward”. 

But has thinking always been high on the list of 
priorities? Well, probably not. Designers were once 
taught a set of skills and creative thinking didn't get a 
look in. Equipped with a type scale, graphic design was 
more about putting the right parts of the jigsaw in the 
right places — not very creative. To produce great 
graphic design now, requires great creative thinking. 
Think about the best advertising, the best posters, the 
best film credits, the best Websites: all have some 
great creative thinking behind them. 


Typography 

At number two: what is it that graphic designers have 
that the photographer, the illustrator, the artist has to 
make do without? Yes, type! Typography, is the beast 

that all designers wish to tame. How have the rules of 
typography changed? Before the introduction of the 


computer, the graphic designer could rely on the skills 
of the typesetter to fully resolve any niggling little 
details before a job went to print. Specifying type for 
typesetters was a skill in itself, and often this task fell 
to the artworker, brought in by the graphic designer to 
produce the final artwork. This process has changed 
beyond belief. DIP software has given the job straight 
back to the designer. 

The complete characteristics of type were once 
known by every trained graphic designer. Twenty-three 
in total: the apex, counter, bar, serif, arm, beak, 
ascender, ear, bowl, spine, cross-stroke, hairline, spur, 
bracket, tail, link, loop, descender, ascender line, 
capital line, x-height, base line and descender line. 

Quiz your average designer now and gasp if they can 
name as many as ten! But does it really matter? The 
quality of typography across many design jobs 
suggests that it does. Understanding leading, kerning, 
point sizes, ems and picas, rather than just letting the 
software make the decisions, empowers the designer. 
Gone, it seems, is an understanding of the history of 
the six basic groups of typography: Gothic, Old Style, 
Transitional, Modern, Egyptian and Sans Serif. Gone 
are the days of copyfitting tables, used to estimate the 


Graphic Arts...a key tool of business and industry, offers many 
opportunities to qualified workers for year-round employment, at good 
wages. Your cageful consideration of this importantfield, when deciding 


on your future 


amount of space that copy would fill given the number 
of characters per pica for each size of every typeface. 

For most of graphic design's short history it has been 
purely concerned with design for print and print throws 
up particular issues. How do UV inks sit on art paper 
stocks? Which varnish works best as a spot in 
lithographic printing? How many lines per inch work 
best for halftones on newsprint? How is blind 
embossing carried out? When a designer designs for 
print, it is with the understanding that the final solution 
will be the printed matter, whatever format that may 
take. That piece will then take on a life of its own. It’s in 
the real world, it will sit on a bookshelf, be stuck up on 
a poster site, be wrapped around a product. It has a 
physical property, is tangible, will age. We read from 
top to bottom, left to right, we start at the front and go 
towards the back. These are the golden rules that the 
designer and the audience always followed, in the real 
world of printed matter. 


Reversing the rules 


Then things changed, film and TV made sure of that. 
The top to bottom rule could now be reversed: the back 


Wocation, may be advisable. 
PRINTING. SURFACE 
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rinting plate, 


could be the front. Type could move, flow, come to a 
life, it could behave in new ways. Adding sound, music, 
and that fourth dimension, time, meant that a whole 
new world really opened up. In the 50s and 60s, Saul 
Bass showed us how, with his titles for Anatomy of a 
Murderer, Man with the Golden Arm, Vertigo and more 
recently Cape Fear, Goodfellas and Casino. Motion 
graphics, with Saul at the helm, played a real part in 
setting the scene for great movies. But while he 
worked on film titles, Saul also designed, and won 
awards for, logos, trademarks and corporate identity 
programmes for United Airlines, Moonlit, AT&T, the list 
goes on. Saul and his fellow designers didn't desert 
print forthe movies, they just got on and did both! 

Fast forward to the heady days of the late 90s. 
Learning nothing from history, brand new designers 
headed off to the wonderful world of Web and 
multimedia design leaving their colleagues behind in 
the print world. These new designers needed new skills 
and so ignored many of the traditional skills and rules 
concerned with print. Web designers didn't need to 
know about CMYK, they were happy in their RGB 
world. Why bother wasting time with printers when 
uploading seemed so much simpler? And then 


“Not all new 
designers will 
make the 
transition to the 
traditional print 
world intact” 


iting, the design to be repro- 
id orvetched ‘below the surface 


dot.bomb! Suddenly new designers wanted to be old 
designers and old designers were happy being, well, 
old. For those new designers that lost www.clients.com 
when the bubble burst, print seemed the best option. 
Print is alive and well, outliving its own, and much 
exaggerated, death as suggested, teasingly, by David 
Carson in The End of Print. For those coming over to 
print, some of the age old golden rules of design now 
have to be re-learnt. The jury is still out on how smooth 
the route will be for the new designer entering or 
re-entering the traditional print world. Not all will 
make the transition intact. Peter Lunenfeld, Director of 
New Media Design at the Art Center College of Design 
in Pasadena puts it this way; “Not everyone is a 
designer but the market would like them to think so. As 
the prices of visual communication tools drop and 
their learning curves flatten, people start to think they 
are, or will be designers”. Come on in from the cold, 
guys, and feel free to reboot your microwaves. ica>s] 
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Guide to preflighting 


XF.I890229FE.XRF 


Prevention is better than cure, and nowhere more so than in desktop 
publishing. Learn to preflight your design documents before they 


cause trouble down at the bureau or presses... 


hen the DTP revolution 
settled down in the late 
1980s, the awkward reality 
of replacing the old system 
of typesetters, PMT cameras and 
‘stripped-in’ separation scans with a heap 
of hardware and software on yourown 
premises was, in hindsight, asking for 
trouble. In practical terms, it was like 
discarding public transport for its 
inefficiencies and deciding to buy 
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your own bus. Designers suddenly had 


to be responsible for production issues, 


and anything that could go wrong, did. 
The remedy was preflighting. 
Previously, production managers kept a 
checklist of things to remember before 
sending off a job bag to a bureau or 
printer. This was a reminder to ensure 
that all pictures were marked up for 
scanning, for example, and acted as a 
quick summary of your house style. 


Preflighting an automated version of 
this, conducted on your layout files by a 
program which looks for potential 
production problems. It takes the name 
from the clipboard checklist used by 
pilots priorto take-off. 


Flight development 


When preflighting software first 
appeared in the early 1990s, it was 


No other off-the-shelf preflighting program comes close to FlightCheck Classic for detail and file 


= 


18) 67 images are scaled. 
19) 2 images are rotated. 
20) 2 images are skewed. 

21) 27 images are using picture styles. 
22) 2 mages contain Halftone Screens. 
23) 2 images are set for Printer Defautt 


format support, but you'll need to customise the ground controls to clean up the reports. 


generally designed to do one thing: 
identify missing files. This was at the 
time the most common problem 
experienced by output bureaux dealing 
with the pioneers of DIP QuarkXPress 
or PageMaker files would turn up, but 
one of the pictures would be missing, 
or perhaps the customer had used a 
font which the bureau wasn't expecting. 
A quick preflight check would reveal 
which items had been forgotten, and 
often collect everything to do with a 
job into one folder for delivering to the 
bureau. It would also create a text 
report, list font usage, picture usage, 
colour usage, page trim and so on. 

This is pretty much what the Collect 
For Output feature in QuarkXPress 
continues to do today. 

Since then, preflighting has become 
a highly technical process with 
increasing measures of automation. A 
modern preflighter such as FlightCheck 
Classic or PreFlight Pro actually looks 
inside the core data of your files for 
problems rather than just skimming 
through linked objects and the print 
settings. Both these programs, for 
example, hook deep into QuarkXPress 
documents and can link their preflight 
reports to locations on the pages 
themselves, helping you to get to the 
problems quickly. 

The ability to look in files within files 
is important, too. A classic example is 
where an unexpected font has been 
used within an EPS graphic, which in 
turn is placed as an image ona page 
layout. A preflighter needs to check 
through the initial layout and then hunt 
down associated images and look 
inside them. FlightCheck Classic 
has the advantage of being able to 
investigate a wide variety of file 


formats, while PreFlight Pro has the 
nifty ability of preflighting multiple 
files in one go, such as a collection of 
chapters and images in one folder. 


Where to look 


In recent years, the old problem of 
missing files has been replaced at 
the top of a bureau's list of woes 
by incorrect formatting or sloppy 
preparation. We're talking about 
situations where the designer has 
placed an image with an inappropriate 
resolution or colour mode, or where 
items have been skewed or rotated in 
error. Or perhaps an item which is 
supposed to bleed off the trim only 
butts up against it; or the colour black 
is knocking out all colours behind it 
instead of overprinting in the customary 
manner. These are not the kind of issues 
you can spot on-screen, ona colour 
proof or from a Collect For Output 
report. You need to send ina preflighter 
to solve the problem, rather like 
sending in a bomb disposal team. 
Things have grown even more 
complex as the prepress market adopts 
the Acrobat PDF format as its preferred 
delivery format. Now in theory, PDF 
should simplify the whole process by 
embedding fonts, images and graphics 
into a single, compressed, cross- 
platform document. In practice, it’s just 
another step in the production cycle 
where things can go wrong. If you forget 
to embed the fonts (or perhaps the 
fonts are protected by copyright) and 
use the wrong settings for image 
conversion, your PDF will be useless to 
the bureau. Many problems just get 
carried through into the PDF, such as 
incorrect trapping or wrong colour. 


PPEEREEEPE 


Many smaller, task-specific preflighting utilities can be found within other plug-in products, such 
as Gluon’s Quality Control XTension pack for QuarkXPress. 


As a result, most of the attention 
in preflighting is now focused on PDF. 
This can be seen best in PitStop 
Professional, a PDF re-editing suite 
for Acrobat, where the preflighting 
functions have grown into the main 
focus of the package. It’s quite common 
to runa preflight on your original 
layouts and picture files, generate 
PDF documents with Acrobat Distiller, 
then run a second preflight on the 
PDFs afterwards. After all, running a 


preflight check takes just a few seconds 
for each document — compare this 

to the late hours and lost hair when 
things go wrong at the printers with 
unchecked files. 


Ground controls 


The big hurdle that designers have to 
leap is the complexity of the report. 
Production chiefs might love all that 
detail, but other members of the studio 


A preflight check takes seconds — 
compare this to late hours when 
things go wrong at the printers... 


Preflighting within workflows 


The ability to preflight design 
documents automatically is just the tip 
of the iceberg. Today's modern desktop 
publishing workflow is increasingly 
electronic from start to (almost) finish. 
As long as your layout remains in 

data format, it can be delivered from 
designer to production desk to bureau 


to printer quite easily. Prepress 


workflows like this usually operate 
through ‘watched’ In and Out folders on 
networked computers. The clever part 
of all this is that the preflighting process 
itself can then become part of this 
automated workflow. 


One example is Markzware's 
MarkzScout, a program which provides 
an intuitive flowchart-design approach 
to building automated workflow 
systems. Not only can it send 
documents to FlightCheck Classic, but 
it can also diagnose and correct layout 
problems itself. Issues like converting 
images from RGB to CMYK format or 
locating missing fonts can be done 
automatically, and MarkzScout can even 
link into Photoshop actions for complex 
tasks, returning the document back 

into the workflow stream when the 


correction has been completed. 
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‘Missing soreen font. 
@ News pager, page 1, font “Mosespacé2t Bé BT™ 
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PreFlight Pro presents a clean interface, starting with a Job Jacket window where you prepare the 
files you want checking, and a small Pilot window helping you to make corrections. 


What's amazing, is how print 
designers managed to stay in 
business before preflighting 


team don't have the time or necessarily 
the production expertise to wade 
through all that data. Key to all this is a 
preflighter’s ground controls. This is the 
term given to the preferences which tell 
the preflighter what to look for and how 
to react when it finds, or doesn't find, 
those particular issues. Preflighting 
software is often criticised for flagging 
errors for items that aren't in error at 
all, such as graphics which have been 
deliberately rotated 90 degrees or text 
that has custom tracking applied. But 
this is a function of the ground controls: 
you establish that these matters are not 
errors, and the program won't scream 
when they occur. 

Different preflighters handle 
ground controls in different ways. 
FlightCheck toggles warnings on and 
off, and enables you to filter the reports 
interactively afterwards. Most other 
solutions, though, enable you to set a 
two-tier warning, where issues worth 
double-checking are flagged ‘Caution’ 
and only outright problems are flagged 
‘Error’. This makes fora rather more 
useful report when viewed ata glance, 
often colour-coded green, amber or 
red for each item. 

Avery recent development has 
been the integration of network 
technologies. Using part-bespoke 
solutions such as Preflight Online 
and Markznet, a bureau or printer 
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can preflight a customer's page layouts 
remotely over the Internet, or perhaps 
an in-house print department can 
preflight documents over the company 
network, before they're even been 
accepted let alone delivered. Different 
customers can be assigned their own 
ground controls as named profiles, 

so that the bureau can cast that last 
electronic eye over the files in case 
the customer didn't handle its own 
preflighting properly. 

What's clear, then, is that preflighting 
is now undoubtedly an integral part of 
modern prepress workflows — it’s here 
to stay whether you like it or not. Rather 
than adding extra production work at 
the design stage it should automate 
the checking process, alleviating the 
wasted time and money spent on 
putting things right when erroneously 
prepared jobs go belly-up on the 
presses. What's amazing, though, is how 
print designers ever managed to stay in 
business before preflighting software 
came about. Maybe they had more time 
on their hands back then. Whatever the 
answer, today you can buy that time 
back with a preflighter. 


Preflighting products 


FlightCheck Classic 4.21 

Works with: QuarkXPress 3.1-4.1, InDesign 
1.0-1.5, Acrobat 3.0-4.0(PDF 1.2-1.3), 
PageMaker 4.7-70, FrameMaker 5.5, 
Photoshop 4.0-6.0, PostScript 1-3, 
Illustrator 6.0-10, FreeHand 70-10, Multi-Ad 
Creator 4.0-4.2, Creator 1.0-2.0, Word 4-9 
Price: £269 

Company: Markzware 

Web: www.markzware.com 

Description: The most comprehensive 
multi-format preflighter in the Mac 
market, this runs independently of the 
design app used to create yourfiles. A PC 
edition exists, but is lingering at version 
3.0 and supports fewer and older formats. 


PreFlight Pro 2.2 

Works with: QuarkXPress 3.3-4.1, Acrobat 
3.0-4.0(PDF 1.2-1.3), PageMaker 6.5 
Price: £289 

Company: Extensis 

Web: www.extensis.co.uk 

Description: A Mac-only standalone 
preflighter which can analyse documents 
within their creator applications through 
plug-ins. Many designers find it easier to 
use than FlightCheck Classic. 


PitStop Professional 5.0 

Works with: Acrobat 3.0-5.0(PDF 1.2-1.4) 
Price: £335 

Company: Enfocus 

Web: www.enfocus.com 

Description: As well as powerful 
preflighting of the latest PDFs with 
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transparency, this is a complete PDF 
re-editing toolkit. The product is a 
collection of Acrobat plug-ins for Mac 
or Windows. 


PitStop Server 2.0 

Works with: Acrobat 3.0-5.0 (PDF 1.2-1.4) 
Price: £899 

Company: Enfocus 

Web: www.enfocus.com 

Description: The server edition of PitStop 
adds multi-user automation to the PDF 
preflighting workflow. 


Markznet 

Works with: same as FlightCheck Classic 
Price: £10,500 start-up fee, £1050 annual 
maintenance fee 

Company: Markzware 

Web: www.markzware.com 

Description: A solution for bureaux and 
printers who want to preflight customers’ 
files remotely over the Net before accepting 
the jobs. Supports Mac and PC clients. 


PreFlight Online 

Works with: QuarkXPress 4.x, Acrobat 3.0- 
4.0(PDF 1.2-1.3), EPS 

Company: Extensis 

Web: www.extensis.co.uk 

Price: $6000 start-up fee, then charged 
per transaction 

Description: A solution like Markznetfor 
bureaux and printers, except hosted by 
Extensis rather than running on your own 


Web servers. Supports Mac and PC clients. 


Extensis has designed Preflight Online to be as easy to set up as possible, with simple 
toggles establishing the ground controls and an EnFocus-like two-tier flagging system. 


There's a dual demo of QuarkXPress 4.1 
‘on the cover CD. Expertise provided by 
Alistair Dabbs [t] 0208464 4686 


fe] ali@dabbsnet.com 
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mart cut-outs 
and runarounds 


QuarkXPress can use clipping paths and Alpha 
channels embedded within images to produce 
some unexpectedly versatile, visual effects.... 


ut-out images should be 
compulsory: they break the 
monotony of squared-up 

’ crops, and their irregular 
outlines are more pleasing than cheesy- 
looking symmetrical shapes. There are 
several ways of preparing an image 
cut-out. One is to get your output bureau 
to do it for you. Another is to trace the 
cut-out shape in Photoshop, embed it as 
anamed clipping path and save the 
image as an EPS or TIFF. Another is to 


paint over the background areas ina 
Photoshop layer, embed this as an Alpha 
channel, and save it as a TIFF. XPress 4.1 
will use it as the cut-out outline. 
However, this just scratches the 
surface of what can be done with paths 
and channels in XPress. Even the 
program's automatic clipping facility, 
usually derided for its imprecision, can 
be put to good use. It’s all to do with the 
division between clippings and 
runarounds, as you'll find out. 


Part 1: Make a matte for runarounds 


Put QuarkXPress 4.1's ability to automatically generate clipping paths to good use as versatile text 
runaround guides instead of clumsy image cut-outs 


Wot no Alphas? 


It’s alla con: QuarkXPress 
doesn't actually support Alpha 
channels. In order to do so, it 
would have to support 
transparency. What it does, 
though, is recognise clear edges 
inan image's Alpha channel mask 
and convert them toa clipping 
path on the page. For this reason, 
the clipping may not always be a 
pixel-perfect match to the 
original outline. Thankfully 
XPress lets you adjust this 

path afterwards. 


a Draw a picture box on an XPress page and put 
an image in it by typing Ctrl-E (Windows) or 
Command-E (Mac) and selecting a bitmap picture 
file. Choose an image with a flat colour background, 
it doesn't need to be white, and colour the box 
background differently such as the green here. 


4 | Go back into the Modify Clipping dialog 
window (step 2) and remove the tick from the 
Outside Edges Only option. Click OK to see the 
result. Oh dear, XPress really isn't doing a very good 
job of this — it has clipped areas it shouldn't have. 
The way round this is to use Photoshop, not XPress, 
for cut-outs. 


id est 

Click on the pop-up menu next to Type and 
change it from Item to Non-White Areas, just 

as you did earlier in the Clipping tab. XPress 

generates the same clipping path as before, but this 

time doesn't attempt to use it as a cut-out. Instead, 

it's purely a runaround guide for the text. 


Type Ctrl-Alt-T (Windows) or Command- 

Option-T (Mac) to open the Modify dialog 
window with the Clipping tab selected. Click on the 
pop-up list next to Type and change it from Item to 
Non-White Areas. This forces XPress to generate its 
own clipping path based on what it thinks can be 
clipped out as the background. 


Now let's try a different tack. This image 

already has a white background and is being 
used on a white page, so does it need to be a 
cut-out? Reset the clipping Type to Item, set the 
picture box Fill colour to None, then create and fill a 
text box and send it behind the picture. 
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8 | Just for good measure, increase the Outset 
value from its default 1pt to a more sensible 
measurement such as 6pt or more. This pushes the 
text away from the edge of the invisible clipping 
path to give a more attractive and legible result. 


a Click OK to view the result properly. If the 
background in your image is not white, you 
can go back and increase the Tolerance Threshold 
percentage. You can see the limitations of this 
feature already: the clipping path is imprecise and 
leaves gaps inside the picture area. 


1 Outside Edges Onty 
i Restrict To Box 
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Press Ctrl-T (Windows) or Command-T (Mac) 

to open the Modify Runaround dialog window. 
This confirms what you already know: this picture 
has no embedded paths or Alpha channels and is 
forcing the text behind it to run around the 
rectangular boundary of the entire image. 


TMB yop al rb hy ners re, 


Click OK, then click on the page to deselect the 

picture box, and tap the F7 function key to 
toggle off the page guides. Finally remind yourself 
that your image isn't a cut-out, even if it looks like 
one: it’s a flat image with an automatically 
generated XPress runaround matte. 
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Part 2: Free pictures from their boxes 


You can edit pictures and picture boxes independently and even separate the two. Great, but what's 
the point? Read on for some fresh ideas 


InDesign 
alternative 


Adobe /nDesign 1.5can'see’ 
embedded clipping paths and 


Alpha channels in placed images, 


just like QuarkXPress. It can also 
generate its own cut-outs ina 
similar way to XPress but with 
rather more success. However, 
allthis will improve significantly 
with InDesign 2.0's transparency 
support, enabling you to apply 
custom anti-aliased edges to 
those alpha masks. As a result, 
the use of clipping paths will 
become pretty much redundant. 


a an image in it by typing Ctrl-E (Windows) or 
Command-E (Mac) and selecting a bitmap picture 
file. Select a conventional rectangular image, not a 
cut-out. Give the picture box a background colour 
(we've used 30 per cent black) to show where the 
image boundary ends. 


4 This feature could be used to create simple 
dropshadow effects as shown here. Because 
it's effectively one object rather than two, you don't 
have to worry about losing one when you move it 
around or resize it. The picture box can also be 
reshaped independently without breaking the link. 


Let's try another idea using the same feature. 

Create a new picture box and put an image in 
it. Use an image which contains an embedded 
clipping path or Alpha channel, or has a cut-out 
friendly white background. The screenshot here 
shows the kind of thing you want. 


Draw a picture box on an XPress page and put 


Uy Outside Edges onty 
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Type Ctrl-Alt-T (Windows) or Command- 
Option-T (Mac) to open the Modify dialog 
window with the Clipping tab selected. Click on the 
pop-up list next to Type and change it from Item to 
Picture Bounds. Then remove the tick next to the 
Restrict To Box option at the bottom. Click OK. 


1 Outsive Edges Onty 
Ci Restrict To Box 


5 | With the picture still selected, re-open the 
Modify Clipping dialog window (part 1, step 2) 
and put the tick back next to Restrict To Box. Click 
OK and then re-crop the image. Back in the Modify 
Clipping dialog, remove that Restrict To Box tick 
again and click on the Crop To Box button. 


8 | Open up the Modify Clipping dialog yet 
again. Depending upon how you want the 
cut-out to be recognised, select Alpha Channel, 
Embedded Path or Non-White Areas to define the 
clipping. Then remove the tick next to the Restrict 
To Box option, as before. Click OK. 


Now when you click and drag on the image 

inside the picture box, you will find you can 
actually drag it out of the box altogether. With 
experimentation, you should notice that you can 
only drag as far as the image boundary extends, Use 
the Item tool to move them as a pair. 


6 | Click OK and see what XPress has done - you 
can drag the image out of the picture box just 
like you did before, but this time it's just the cropped 
area that appears. This means you can still perform 
the dropshadow trick without having to use the 
entire image area. 


9 | You will now be able to resize the picture box 
so that's it's smaller than the image. Type Ctrl-B 
(Windows) or Command-B (Mac) to give it a frame, 
Fill it with background colours. You now have a nifty 
breakout effect, and the whole thing is just one 
manageable page object. 


Part 3: Multiple alphas per image 


Now you've learned to use clippings and runarounds separately, put them together to produce unusual 
combination effects within just a single image 


Minus outset 


Because XPress effectively 
converts imported Alpha 
channels to its own format of 
clipping path, there is always the 
risk of letting background bits 
slip in around certain edges. You 
may well notice this on screen as 
you work. You can compensate 
for this by reducing all the 
Tolerance values in the Modify 
Clipping dialog window to zero, 
and then applying a small 
negative measurement to the 
Outset value, such as -O.5pt. 


Shaped text 


There's another trick you can try, 
this time for creating complex, 
irregularly-shaped text boxes. In 
Photoshop, save your Alpha 
channels or clipping paths toa 
totally blank image. Place this 
image on your page over some 
text. In the Modify Clipping 
dialog window, select the 
clipping and add a tick next to 
the Invert option. Do the same in 
the Runaround tab. Click OK to 
force the text inside the path 
shape, and adjust to fit. 


gs For this exercise, you'll need a cut-out image 
containing two characters — balloons, people, 
whatever. Prepare the image in Photoshop by 
painting an Alpha channel to cut out the 
background. When you bring it onto your XPress 
page in front of a text box, you'll end up with 
something like the above. 
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4 | Click OK and you should see the text 
runaround effect working properly at last. 
Unlike our Christmas decorations example earlier, 
you're looking at an image that is both a cut-out 
and a runaround, using the same Alpha channel as 
the basis for the two clipping paths. 


Here we've chosen the channel which painted 
out everything except the girl on the left. She 
remains a runaround object but notice how the text 
runs behind the other girl. Obviously this text is 
unreadable but you could use this trick to create 
some interesting background-type texture effects. 


Press Ctrl-T (Windows) or Command-T(Mac) 
2] to open the Modify Runaround dialog 
window. Click on the Type pop-up list and change it 
from Item to Alpha Channel. The text will run 
around it. Click Apply to preview the effect. Hang 
on, half the text seems to be vanishing - what's 
going on? 
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Now re-open the image in Photoshop. 

Right-click (Windows) or Ctrl-click (Mac) the 
Alpha channel in the Channels palette and choose 
Duplicate Channel from the context menu. In this 
new channel, paint out one of the characters in the 
image. Repeat the duplication of the original alpha 
and paint out the other character. 
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8 | Nip back into the Modify Runaround dialog 
window again. Click on the Alpha pop-up list 
and choose the other channel which you created in 
step 5. In our case, it’s the one which only shows the 
girl on the right. Click OK to see the result. 


Apparently, it's not enough to designate a 
runaround path in XPress: you must do the 
same with the clipping path if you want it to work 
properly. Click on the Clipping tab and select your 
Alpha channel again. If necessary, go back to 
Runaround and increase the Outset value. 


G new Alpha channels, you can now bring it back 
onto your XPress page. Open the Modify 
Runaround dialog window as before and select 
Alpha Channel from the Type pop-up list. This time, 
you can now also choose from all three channels 
you created. 


iq 
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This time, the runaround and run-behind are 

reversed. The principal thing to bear in mind 
that this effect is the result of using one Alpha 
channel for the clipping and a completely different 
channel for the runaround. And you thought 
XPress couldn't do type tricks like this! FEES 
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Leave the pack behind this party season, with Susannah Taylor's top 


; 2 Party smile 
ite 


Party 


guru Dusk till 
z dawn 


\ fssima Midnight Star 


Top. 
tulle skirt 


shoes 


*hotographs by Cathrine Wessel 
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SECRETS 


cen beauty tips no social goddess should party without 


8 Who's 
t that girl 


T he 
make-up 


Plush Stick in 
od High Glows 


Forget talent and training, 
the secret to celebrity is 
Jhaving divorced parents, 
an addiction to something 
bind no confidence at all. 
Sasha Slater reveals why 
celebs have to be bad to be 
lsood — and discovers how 
you can harness their secrets 


‘ou had a disrupted childhood 
Aadonna’s mother died when she was six, 


ate Beckinsa 
stack when she was five and Jennifer Aniston's 


e's father, Richard, had a heart 


parents divorced when she was a teenager 
Now Madonna is the most famous woman 
on the planet, Kate overcame anorexia at 19 
fo become Hollywood's hottest current star 
nd Jen ~ she married Brad Pitt 
Childhood grieving can play a huge part 
n success,” explains Ben Renshaw, author 


of Successful but Something Missing (Random 


louse, £8.99). “If you come from a home 


where a parent has died, or there’s been > 


The manicure is the new blow-dry. 

Here’s how to turn your gnarled nails 
into designer digits with minimum time, 
money and effort. By Susannah Taylor 


Tony Lock, Art Director on the launch of Glamour magazine, extols 
the virtues of InDesign. “It’s a complex piece of kit, 
but it's the simple things that really excited us...” 


he first handbag-sized magazine in the 
UK not only caused a stir because of its look 
and shape, but for a more technical 

H innovation: it’s use of Adobe /nDesign as the 
main layout package. 

International publishing house, Conde Nast (GQ, 
Vogue) was behind the UK version of the lifestyle 
magazine, already a big success in America. Glamour 
focuses on women's fashions, celebrity news, health 
issues and beauty for young, professional women, 
and since its launch earlier this year the magazine 
has already experienced high circulation figures. 

This summer, it was awarded Best Magazine Design 
at the Total Publishing 2001 show for its innovative 
size, high-quality design and original layout. 


Anew beginning 


The decision to move away from the industry-standard 
QuarkXPress 4 towards Adobe's lesser known 
InDesign 1.5 was already being debated when Tony 
Lock, Art Director for the launch issues and main stage 
speaker at this year’s Computer Arts LIVE/01 show, 
joined the team. Was he enthusiastic about the 
change? “I was already smitten with it — | was all for 
the move,” says Tony. “It’s so great to start with a blank 
Page, you can make anything you want.” 

Before working on Glamour, Tony had already 
experienced the heady world of lifestyle magazines on 


GQ Active in the UK, as wellas titles such as Vogue 
and Marie Claire in Australia and New York. And 
prior to that, he worked as a designer on weekend 
broadsheet, The Sunday Times. This experience had 
previously involved an Apple Mac and a copy of 
XPress. The idea of a high-profile launch was already 
a challenge even before the new size and utterly 
different software were taken into account. 

So was using /nDesigna benefit to the launch team? 
“For me absolutely. There are some great text-editing 
functions and things that make a designer’s life much 
easier. There are big functions in the package, but it’s 
the small things that speed you up. They could shave a 
couple of minutes off each job.” 

The drag-and-drop capability proved to be one of 
the most popular features of the software with 
Glamours design team. InDesign’s strong support 
of its sister software enables you to drag image files 
straight over from /llustrator and Photoshop. A range 
of vector and illustration tools mean that images on the 
page layout can also be edited within /nDesign without 
having to export them to and from various packages. 
“New users also have the advantage of the Adobe 
interface,” adds Tony. “If they have /llustrator or 
Photoshop, it will be a doddle.” 

Designers aside, what about the sub-editors? 
“Usually, in a magazine situation, designers can help 
copy editors with some of the tools in the layout 
package, but at the beginning we didn't know > 
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Images on the page 
can be edited within 


InDesign, without having 
to export to other apps 


ourselves.” However, the team soon learned that 
not only does /nDesign provide basic tools such as 
justification, hyphenation and languages, but the 
interface enables a copy editor to treat type like 
individual images and have full control over features 
like titles and dropcaps. 

And while Tom and Nicole's break-up may seem 
to have only affected hardcore celebrity watchers, 
InDesign had a role in keeping the magazine as 
up-to-date with current events as possible. A celebrity 
couple romance-o-meter feature in an early issue had 
ranked the couple in a high position. This had to be 
immediately altered following the news, and the job 


Stylish anarchy 


COMI 
UNDONE 


What is it about 
Croatian men called 
Goran? Forget tennis, 
GLAMOUR meets the 
original Balkan sex 
god, Goran Visnjic, to 
talk about ER, his new 
movie The Deep End, 
and women 


By Deborah Joseph 
Photographs by Stephen Danelian 


By Becet Field Photographs by Christophe Kutmer 


Slept in your 
eye make-up? 
Missed your hair 
appointment? Got 
caught in the rain? 
Less-than-perfect 
make-up is the new 
glam. Is that a sigh 
of relief we hear? 


required a fast package. “The page was literally 

going to press when we found out — we were gutted. 
Fortunately, we were able to change the images and 
layout within seconds and get it straight off to print.” 


Size matters 


The whole concept of the magazine, including its 
design and content, was affected by the smaller size. 
“There are mechanical and visual differences with a 
smaller magazine,” says Tony. “The hierarchy of 
information on a traditional layout becomes different 
if you shrink it.” It was therefore impossible to cut 


Art Director Geoff Waring spills the beans, almost a year on from the planning 


stages of the first issue... 


Now on issue 9, Glamour has a 
circulation of over 450,000. Existing 
Art Director, Geoff Waring, heads 
up the tight-knit design team that 


continues to produce the magazine 


with /nDesign. “It was initially 
frustrating, having to learn the features 
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and take full advantage of the tricks, 
but after about two weeks it was 
running smoothly. Even freelancers 
are now expected to work directly in 
InDesign instead of importing from 
XPress.” The strong colours, images 


and headers reflect the style of some 


US magazines. Geoff reveals that 
Glamour doesn't rely on templates to 
style every page, and /nDesign suits 
this flexibility. “We like the way the 
design is free — it suits the magazine. 
Our style is anarchic but controlled. 


We like every page to be different.” 


Blatr 


{ 


corners by creating normal-sized pages and making 
them smaller: everything had to be done from scratch. 
The editorial team, led by Editor Jo Elvin, was highly 
instrumental in guiding how the pages should look for 
the first issue. But while the Features, Fashion and 
Beauty Editors wrote copy with the size of the page 
in mind, it was ultimately up to the design team, Tony 
Lock and Jo Baldwin, to decide how the copy would fit 
and how the finished spreads would look. “We were all 
determined not to lose editorial content. The writers 
would say, ‘That's going on the page, Tony — you WILL 
make it fit.” 
Fonts were also an issue. “I was determined not 
to scrimp on type sizes. There are basic rules of 
typography that | wasn't prepared to break.” This resulted 
in the choice of a condensed font for the body text, but 
one that you don't need a magnifying glass to read. 


Moving on up 


The Glamourteam uses InDesign 1.5, and is already 
looking into the benefits that version 2.0 will bring. With 
800 new features, it’s no wonder that Tony, who has since 
moved on to new freelance projects, wished that some 
of them had already been included. “Transparency 
support would definitely have made things easier. In 
fact, | hope | get a free copy of version 2.0 for this...” FEES 
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Quick guide to 
preparing PDFs 


Creating Acrobat PDFs can be daunting — use these 
pages as your roadmap to efficient PDF distilling 


crobat PDF is fast becoming 

the print industry’s 

preferred delivery format 

for page layouts. It's also 
key to many publishing houses’ e-Book 
development policies, and is the 
customary format for online 
documentation such as product manuals. 

But while PDF is a multifunctional 

document format, no single PDF is 
appropriate for all purposes. Because it’s 
essentially a part-RIP PostScript format, 
a PDF is streamlined for one specific 
output: pictures are downsampled to your 
output resolution, compression can take 
many forms, and so on. 


The result is that, far from being the 
solution to everyone’s workflow problem, 
creating PDFs is yet another production 
burden to bear. Instead of just sending off 
all your QuarkXPress, image and font 
files and leaving the bureau to put them 
together, you've got to put them together 
yourself using Acrobat Distiller. 

Here, then, is a guide to setting up 
Distillerto prepare PDFs to suit your 
output. It’s a run-down of what all those 
settings mean, whether you're passing 
PostScript files through Distiller, > 


o— Expertise provided by Alistair Dabbs 
© ) [10208464 4686 [e] ali@dabbsnet.com 
Sy 
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Distill Pages: @ All 


, Default Page Size 


Height: 


(@ Optimize For Fast Web View 
{ Embed Thumbnails 
(@ Auto-Rotate Pages: 


Q From: al To: aes) 
Resolution: dpi 


width: [2HS9mm] Units: (Centimeters [=] 


The General tab lets you make basic document choices and establish some defaults in 
case certain document attributes aren't specified within the PostScript data. 
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printing through the Create PDF print driver, 
or saving from a PDF-exporting graphics 
application. Keep these pages handy and you 
won't go wrong. 


Distiller’s Job Options 


When a document is converted to PDF 
format, it is distilled according to an output 
intent. Whether you see it working or not, it’s 
the Acrobat Distiller utility that’s doing the 
conversion. It provides a pop-up Job Options 
list in Distiller’s main window or within most 
modern graphics and page layout software 
when exporting to PDF. Each named set of 
Job Options is basically a file which contains 
all your conversion preferences to suit the 
output intent. 

Distiller comes with four preset Job 
Options: e-Book, Press, Print and Screen. 
You should choose one which most closely 
matches your intent and then press Ctrl-J 
(Windows) or Command-J (Mac) to 
customise the settings as shown on these 
pages. When you've finished, you can save 
your custom set with a new name which 
subsequently appears in the Job Options 
pop-up list for future use. 


The General tab 


The General tab lets you make basic 
document choices and establish some 
defaults in case certain document attributes 
aren't specified within the PostScript data. 
From the Compatibility pop-up list, you can 
ensure the PDF is backwards-compatible, 
but professional print jobs should be set 

at Acrobat 4.0(PDF 1.3) or Acrobat 5.0 

(PDF 1.4). 

Optimize For Fast Web View ensures PDFs 
are streamed to Web browsers one page at a 
time when accessed online, so users can 
start reading the document before the whole 
file has been downloaded. Embed 
Thumbnails is unnecessary for Acrobat 5.0, 
and totally unnecessary for print jobs. 
Auto-Rotate Pages helps for online PDFs 
with a mix of landscape and portrait pages. 


Below this you can specify which pages in the 
PostScript file to distill. Leave the Binding 
selection at Left. 

The Resolution setting is there as a default 
in the unlikely event that no resolution is 
entered when outputting the file to an 
imagesetter or plate. Similarly, the Default 
Page Size can be ignored because it only 
comes into play with unspecified page 
generation. Assuming you create page 
layouts using design software rather than 
coding the raw PostScript in a text editor, you 
won't have this problem. 


Compression 


One of the tasks of an RIP is to downsample 
original pictures to a size that’s appropriate 
to the output resolution or halftone screen. 
Distiller lets you take most of the work out of 
this chore, so speeding up final RIP times and 
keeping the overall file size down, in turn 
making the PDF quicker to deliver by ISDN or 
other electronic means. 

The Compression tab in Distillers Job 
Options has three sections: Colour Images, 
Greyscale Images and Monochrome Images. 
Assuming a press halftone line screen of no 
more than 150lpi, you will lose a lot of data 
bulk without losing one jot of final output 
quality by downsampling images to 300dpi. 

You can also tell Distillerto only 
downsample particularly large images by 
entering a figure next to ‘for images above’. 
Keep in mind that Distillerallows a margin of 
error onto your figures, so nothing is actually 
pared right down to the strict 300dpi bone 


Compression: 


Grayscale Images 


a (Bicubic Downsar 


(Compression: 
Quality: 


unnecessarily. Bicubic Downsampling 
produces the smoothest results for 
print, being akin to the bicubic resizing 
feature in Photoshop. 

Compression is usually set to Automatic. 
The alternatives in the pop-up list are JPEG 
(better for continuous-tone photo images) or 
ZIP (better for blocky simple colour graphics 
such as screenshots). Automatic usually 
produces the best mix of the two, but you 
should check the final PDF to see if it’s done 
what you expected. Obviously JPEG 
compression is lossy, so you must choose a 
Quality setting to go with it. Maximum 
ensures no loss in quality, and is the 
preferred setting for print jobs. For e-Books 
and online manuals, you may want to 
experiment with lesser quality settings for 
creating more compact PDFs. 

Note that Monochrome Images can be 
compressed with other methods, although 
the default fax standard of CCITT Group 4 
works well. You can let Distiller anti-alias 
these images (probably not a good idea). 
Finally, don't forget to tick where it says 
Compress Text and Line Art at the bottom of 
the dialog window. This keeps your PDF small 
without any loss in quality. 


Fonts 


Acrobat incorporates a feature called font 
substitution, which means if someone opens 
your PDF ona computer which doesn't have 
the correct fonts, those fonts are substituted 
intelligently with similar built-in Adobe 
equivalents. It’s a clever idea, but for 


for images above: 


for images above: dpi 


4 Compression: 


GG Anti-Alias to gray: (eb 


@ Compress Text and Line Art 


The Compression tab has three sections: Colour, Grayscale and Monochrome Images. Assuming a press halftone 
line screen of no more than 150lpi, you can downsample images to 300dpi without losing any output quality. 


(4 Embed All Fonts 


a Subset Embedded Fonts When Percent (iam bel 


Of Characters Used Is Less Than: 


When Embedding Fails: | Cancel Job 


Embedding 


Base 14 Fonts = 


Courier 
Cour ier-Bold 
Cour ier-BoldOblique 


Cour ier-Oblique 
Helvetica 
Helvetioa~Bold 
Helvetica~BoldOblique 
Helvetica-Oblique 
Symbol 

Times~Bold 
Times~Bolditalic 
Times-Italic 


Add Name... 


Always Embed: 


E 


Never Embed: 


Acrobat's font substitution feature means that if someone opens your PDF on a computer that doesn’t have the 
correct fonts, those fonts are substituted with built-in Adobe equivalents. 


professional design output this is the last 
thing in the world that you want to happen. 

Put a tick next to Embed All Fonts to make 
sure the correct fonts are included in the PDF. 
Also puta tick next to the Subset Embedded 
Fonts... item. This embeds just the character 
glyphs used in the document rather than the 
entire font set, so keeping the file size down. 
Leave it at 100 per cent for best optimisation 
results, or reduce the figure to speed up the 
distilling action. Some fonts will refuse to be 
embedded, such as bespoke faces with 
copyright protection and corrupted font files. 
If embedding fails, you can choose how 
Distillershould act using the pop-up: Ignore, 
Warn and Continue or Cancel Job. 

Inthe Embedding section, you can view 
lists of all your fonts wherever they are 
located. They can then be set to Always 
Embed (useful if you have Embed All fonts 
unticked) or Never Embed (for copyright 
reasons) individually or in groups. 


Acrobat 5.0 especially is designed to maintain any 
existing profiles embedded in images. 


Colour 


Acrobat 4.0 and 5.0 support ICC colour 
profiles as part of the workflow. Acrobat 5.0 
especially is designed to maintain any 
existing profiles embedded in images and to 
attach profiles where they are missing 
throughout a document. The Color tab, 
then, lets you determine how this should be 
done, if at all. 

If you are currently using a properly colour 
managed workflow, you can choose its name 


from the Settings File pop-up list. This greys 
out the rest of the options, and your 
ColorSync, Agfa, ACE or other settings come 
into play automatically. Otherwise, choose 
None and enter your colour management 
preferences here. Choosing Leave Color 
Unchanged in the Color Management 
Policies pop-up ensures Distiller doesn't do 
anything. Any other setting will require you to 
make decisions about Working Spaces and 
Intent, just as you would within ColorSync, 
ACE and so on. 

The Device-Dependent Data options 
determine how overprint (basic trap), 
UCR/GCR (limiting the total amount of ink), 
transfer and built-in halftone information is 
handled. If you have applied any of these 
settings to images and graphic elements in 
your layout with the intention that they be 
carried through to the press, then tick them. 


Advanced 


The Advanced tab is just a list of extra items 
which have a bearing on your PDF but aren't 
contentious issues for most people. In 
general, put a tick next to everything except 
Use Prologue.ps and Epilogue.ps and ASCII 
format in the Options section, and Log DSC 
Warnings in the Document Structuring 
Conventions (DSC) section. Think of the 
ticked items as meaning ‘if it’s there, use it’. 
For example, if there are OPI comments 
attached to the images, you may as well have 
them included in the PDF: or if there’s a 
Portable Job Ticket, leave it in there. 

The one exception is probably Allow 
PostScript File To Override Job Options. You 
may prefer to untick this item in orderto 
minimise the risk of cocking up if you enter 
the wrong information in the Print dialog 
when manually printing a document to a 
PostScript file for subsequent distilling. 


== Job Options: P 


(Use Protogue.ps and Epilogue.ps 

@ Allow PostScript File To Override Job Options 
(@ Preserve Level 2 copypage Semantics 

(@ Save Portable Job Ticket Inside PDF File 

@ Illustrator Overprint Mode 

@ Convert Gradients To Smooth Shades 


(ASCII Format 


Document Structuring Conventions (DSC) 
f Process DSC Comments 
(Log DSC Warnings 
(@ Resize Page and Center Artwork for EPS Files 
(@ Preserve EPS Information from DSC 
(4 Preserve OPI Comments Z 
(4 Preserve Document Information from DSC 


In general, put a tick next to everything in the Advanced tab, except Use Prologue.ps and Epilogue.ps and ASCII 
format in the Options section, and Log DSC Warnings in the Document Structuring Conventions (DSC) section. 
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Watched folders 


Automate the mass creation of PDFs with a clean drag-and-drop interface 


i] aT ou might be a production 
») & manager or simply the poor sod 
_ given the responsibility for 
3 creating the final PDFs on 
behalf of the design team. Either way, if you 
deal with large numbers of layouts ona daily 
basis, some automation would be welcome. 
Thankfully Distiller comes with a Watched 
Folder feature which takes the dialog-heavy 
hassle out of it all. 

The concept is straightforward. When you 
set a folder on your machine to be ‘watched’, 
it creates two new subfolders within it, 
labelled In and Out. Dragging and dropping a 
PostScript file into the In folder, or perhaps 
printing a PostScript file to it, triggers 
Distiller to start processing that file, and the 
resulting PDF is deposited in the Out folder. 

It sounds great, but don’t expect to set up a 
production line of people printing PostScript 
files over the network to the Watched Folders 
on your machine, orto an unmanned 
computer acting as a PDF server. Sold as a 
shrink-wrapped package for under £200, 
Acrobat isn't a self-contained network 
workflow system and won't process files 
automatically like this when they've been 
created on other machines. To do this, you'll 


g Subset Embedded Fonts When Percent 
Of Characters Used Is Less Than: 


Macintosh HOApplications One 08 ‘9)-Adobe Acrobat ein 
lication Support-Adoue-fonts: 


Macintosh HO-System Fold 


The folders you add using the Font Locations window 
are automatically added to the pop-up list in the 
Fonts tab of Distiller’s Job Options dialog. 


Font management has improved considerably over recent years, and it's 
common now to keep fonts grouped and only loaded into memory when 
they’re required. This can cause problems when preparing PDFs because 
the necessary fonts for embedding might not be active when the PostScript 
data is sent to Distiller. To get around this hitch, type Ctrl-L (PC) or 
Command-L (Mac) to call up the Font Locations window and use the Add... 
button to build a list of all the places on your machine where you keep font 
files. This way, Distiller knows to check them all in turn when it can't find a } 
required font in the operating system's default place. 
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need to invest in a third-party solution. The 
idea here is to save you time and effort if 
you're the person doing all the PostScript and 
PDF generation. 

With Distiller running, press Ctrl-F (PC) or 
Command-F (Mac) to open the Watched 
Folders dialog window. Click on Add and 
point to a folder on your machine; wherever 
you choose, Distiller will add the In and Out 
subfolders, leaving anything else in that 
folder untouched. You don't need to set up 
special places or unique folders for this 
feature. It can be an existing Documents 
folder, or even the desktop. 

Back in the main Watched Folders window, 
select one of the folders you have set up and 
use the Security and Job Options buttons to 


customise their actions. In other words, you 
can set up one folder for e-Books, another for 
press pages, and so on, and all you do is drag 
to the appropriate folder in order to produce a 
PDF most appropriate to your output intent. 
Of course, this does mean you have to 
find separate locations for each. If it suits you 
to keep Watched Folders on your desktop, 
you need to create a new folder for each set of 
Job Options or Security preferences, and 
each will be given its own In and Out 
subfolders. You can use the Load button to 
recall existing options sets. You also change 
how often Distillerchecks the folders to see 
if anything’s in there for processing. And 
finally don’t forget that Distiller needs to be 
actually running for the folders to be active. 


| file Edit settings Help 62h am BB [A Acrobat Distiller: 


Watched Folders 


(Midesktop (Midesktop 


Check watched fold: 


_PostProcessing 
Postscript file is: 


(Delete output files o 


| Reminder: All capabilitid 
"are for your individual 
Landnatta provide set 


21/9/01 
Today 

Today 

30/9/01 
Yesterday 
30/9/01 
30/9/01 


Click on the Add... button and point to a folder that you want Distiller to ‘watch’. It doesn’t have to be anew or 
empty folder. Distiller then adds the In and Out subfolders, leaving anything else there untouched. 


file Edit Settings Heip 6:24am = iS | [ey Acrobat Distiller 5.0 


(Macintosh HO 
Ss Mavintosh HO Documents; 


Check watched folders every: seconds 


Post Processing 
Postscript file is: 


Reminder: All capabilities of Acrobat Distiller 


are for your individual use only 
and not to provide services to others. 


Moved to “Out” folder = > 


[delete output files older than: a 


jays Gear Options 


You can set up several Watched Folders and then apply different Job Options and Security settings to be applied 
automatically to each. In other words, you could set up one for e-Books, another for press pages and so on. 


Quark's PDF Filter 


Save time and effort when producing interactive PDFs from QuarkXPress documents 


"=| here are several ways to 

_ generate PDFs, but not all of 
hem present the same 
opportunities. When preparing 
PDFs for print from QuarkXPress, for 
example, you're probably best served by 
outputting a PostScript file and sending it to 
Distiller, or just use the all-in-one Create 
PDF (Mac) or Acrobat Distiller(PC) print 
driver. But if you want all those list and index 
references to be preserved as PDF 
bookmarks and clickable hyperlinks, you 
should try Quark’s free PDF Filter 1.6 
XTension. 

POF Filterought to be found on the 
latest QuarkXPress 4.1 installation CD, 
otherwise you can download it from 
[W] www.quark.co.uk/files/xtquarkxts_ 
40.htmL. It’s available for Mac or PC. You still 
need a copy of Acrobat Distillerinstalled on 
your machine, but it doesn't need to be 
already running for the XTension to work. 

The purpose of PDF Filter is to replace and 
overrule Distillers Job Options right within 
XPress. As with Job Options, you need to set 
up the conversion intent, so with the 
XTension installed, choose PDF Export from 
the Preferences submenu under XPress’ Edit 
menu. This opens a single dialog window with 
fourtabs. 

Document Info needs no explanation. The 
Hyperlinks tab, on the other hand, is where 
you specify whether lists (tables of contents, 
for example) and indexes that you’ve built in 
the XPress document are converted to 
bookmarks or hyperlinks. This is essential 
for online documentation and electronic 
manuals, if irrelevant for layouts destined 
for the printing press. The Job Options 
tab lets you specify how compression 
and font embedding is to be applied, and 
this overrides whatever is selected in 
Distiller itself. 

In the Output tab, make sure you have the 
Acrobat Distiller PPD selected in the Printer 
Description pop-up list. Lower down, you can 
choose to prepare a colour-separated PDF, 
link to an OPI server, and not only adjust the 
offset of any registration marks but 
customise how and how far bleed items fall 
off the trim. Page Items Only won't include 
any pasteboard object that doesn't stray onto 
the trim area. Symmetric fixes the bleed 
distance for all four edges of the trim. 
Asymmetric lets you set a different bleed 
distance for each edge. 

Finally make sure XPress knows where 
Distiller is on your machine: choose 
Application from the Preferences submenu 
under the XPress Edit menu and click on the 
POF tab. Here you can point to Distillerand 
determine how it acts on the files that XPress 


Indices become hyperlinks - links to anchors on the 
pages, that is - and lists of contents become PDF 
bookmarks and fine from within QuarkXPress. 


Choose your PPD and output options, then specify 
how registration marks and bleed are handled. If only 
QuarkXPress’ own Print dialog was this simple. 


exports. The Distill Immediately setting does 
exactly what it says but bear in mind that if 
Distiller isn’t already running, PDF Filter will 
launch it, process the document to PDF, then 
quit Distilleragain. For this reason, you might 
not want to insist on immediate distilling or 


It's no surprise that the PDF Export Job Options 
looks familiar, giving you the chance of further 
customising compression and font embedding. 


ument Properties 


Turn POF output into a no-brainer by using the Acrobat Distiller print driver and 
assigning an existing or custorn Job Options set to it as a default. 


ensure Distiller is always running, otherwise 
the repetitive launching and quitting will get 
on your nerves. Now you can just select 
Export As PDF from the Utilities menu 
whenever you like. This also gives you a last 
opportunity to amend the Job Options. 


Over these pages we've referred to Acrobat Distiller (PC) and 
Create PDF (Mac) print drivers. On the PC, you can enjoy an 
additional preset benefit by customising the default Job Options 
within the driver without launching Distiller. Just right-click on 
the Acrobat Distiller icon in your Printers folder and click on 


Printing Preference in the General tab of the Properties window 

that appears. Click on the Adobe PDF Settings and choose which 
Conversion Settings (Job Options) you want as the default. If you 

want to customise them further, click on Edit Conversion Settings | 


to edit the Job Options - again without launching Distiller. | 
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1000 Hemera Images 


A selection of some of the images you'll find on this issue's cover CD 


Abstract & Backgrounds - Umbrella texture Nature - Lightning 


People - Feet in swimming pool 


Architecture - Empire State Building Abstract & Backgrounds - waterfountain 


ny, 


i i ant Food & Beverages - Legumes 
Health & Safety - Abdomen exercises 


Architecture - 
House & Home -Watertap = Public Phone Booth 


Holidays - Corn cob figure 
Science & Technology - 35mm camera d 


Food & Beverages - Bowl of Spaghetti 


a ’ ate ’ 7 o 
House & Home - Applekettle ye wo 
Food & Beverages - Bottled Oranges 


Food & Beverages - Brie 


Agriculture & Industry 
- Adjustable wrench 


Religion, Myth & Fantasy 
Lifestyle & Cultures-Alarmclock Business &Commerce-Telephone Lifestyle & Cultures - Harlequin brooch - Sci-fi gargoyle Lifestyle & Cultures - Totem pole 
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Sport & Leisure - Billiards 


i Fl 


People - Woman in bikini 


Science & Technology - Teeth 
People - Perspective views 


7 


Wildlife & Animals - 
Bumblebee 


House & Home - Lamps 


Sport & Leisure - Basketball 
Social Issues - Cannon 


Signs & Symbols - Beware of Dog 


Signs & Symbols - 
Danger sign with light 


Social Issues & Government 


Pe 


- Army helmet 
Religion, Myth & 
Fantasy - Menorah Transportation-Propellor plane “wage 
Business & Commerce 
- Clipboard yA 


© 


Health & Safety - 
Education - Graduation Security alarm 


Wildlife & Animals 
- Praying mantis 


1000 Hemera images (PC) 


This issue’s free images are from 
Hemera’s Big Box of Art image collection 


Aimed at designers from all walks of digital life, the sampler 
shows off Hemera’s award-winning image browser, which 
locates and exports images in a variety of formats. The browser 
enables you to manipulate, crop, resize, reformat and choose 
the best resolution for your projects, and the images include 


vector clip art, stock photographs from Hemera’s high-quality 


i nse —_ % colourand black and white Photo-Objects, Raster illustrations, 
WikdiiieS:Avipnnia - Gectop penguin Web graphics, animations and textured photos. The collection 
is arranged in logical categories, handy when you consider that 
the full product contains a total of 350,000 images. The 
images on the cover CD are PC-only: you can install the 
browser, through which you have access to them, via the 
Software section of the CD. The Big Box of Artis priced at 
$29.95 USD and is available from Hemera’s online store: visit 


[w] www.hemera.com or call them on [t] +1 819 772 8200. 


Travel &Tourism - Rushmore 


Transportation - 
Motorbike 
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150 free fonts 


alba 


ABCDEFGHIJKLMNOPORITUVWHYZ 
abcdeF ghijkimnoparstuvwxyz0123456789 


bille 
Heke ona eine 
abcdefghijhimnepgrstuvwnyzciz3us61vs 


micra 


FABCOEBPGHIOALMNOPRRSTUVUEHe 
SeCeBFSHUALMNOPSA SEU Peo IeSs4se 188 


moderna 


ABCDEFGHIJKLMNOPQRS TUVWXYZ 
abcdefghijkimnoparstuvwxyz0123456789 


SUIPEPUIKEN 


ABCOSPEHIIKLMNOPRRS TUIUUKYZ 
ObCdEF Sh SKLMNOPASEULIUUKYZOI28456189 


voOouUsuoOoNOS 


TRENDY UNIVERSITY 
ABCDEFGHIJKLANOPQRSTUVWXYZ 
01234056789 


In addition to the 1000 sample images, our CD also contains a 
collection of fonts by Fontalicious. You'll find them in the 
MACsoft/Fonts folder if you're on a Mac, and in the PCsoft/PC 
folder if you're on a PC. Install them in the normal way and you 
can begin designing. For more Fontalicious Fonts, visit the 
website at [w] www.fontalicious.com 
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DTP Special 


1. Dave Suter sees working with photographers and artists as 
a key part of his job, as in the launch material for new cereal 
Golden Nuggets: “I'm always keen to talk to other people 
involved in the job and learn from them.” 


2. The white stuff never looked more appealing than in this trade 
magazine advert extolling the virtues of Pure-Lac milk. Dave 
recalls the days before DTP: “Laborious paste-up techniques 
meant that a two-page ad would probably take two weeks to 
do.” Happily programs such as QuarkXPress enable him to 
produce the same end product in a matter of days. 


3. This image is one of six exhibition panels created for Elopak’s 
Pure-Pak fruit juice range. In reality each panel measured 3.4 
metres wide and 2 metres high. 


Blopak Ltd., Rutherford Close, Meachway, Stevenage, Hertiordshire SG! 2PR.U.K. Tet +4 44 1438 647400 Fax: ++ 44 1438 741324 
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4. Beaver worked with England’s number one striker Michael 
Owen (in digital form at least) in this promotional tie-in for new 
breakfast cereal, Sporties. The firm created posters, forms and 
acollection box for a Sporties competition, then topped it all off 
with a World Cup 66-flavoured screensaver distributed to 
Cereal Partners employees. 


5. Beaver also gets involved in brochure design. This is a single 
page from a sales brochure produced for the residential 
development at Warleigh Manor. 


6. Designing an exhibition stand in the shape of a milk carton for 
Elopak’s Pure-Pak range meant that Dave Suter had to scale up 
his packaging ideas from 30cm to 2.5 metres tall. “You've got to 
give a lot of thought to it,” he comments. “I've seen designs where 
nobody's thought about size or whether it’s going to read properly.” 
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Beaver Design 


“We can take on almost any job that comes our way,” says 
Beaver Design’s Dave Suter, showing us giant milk cartons and 
cereal boxes. Market research has never looked so appealing... 


ost of us reach for our box of cereal through 
such a haze of sleep deprivation that we 
never consider the design challenge it 
represents. “We get involved from the very 
beginning when the product is still in its early stages,” 
explains Beaver Design's Dave Suter. “We do mock-ups 
and concept packs, then take it into research material 
that goes out into market testing.” Beaver has worked 
with top brands such as Nestlé’s Golden Nuggets, 
Sensodyne Toothpaste, and that breakfast of 
champions, Sporties (starring Michael Owen). 

“The majority of our work is for market research 
on new products — we produce quite a lot of research 
material, but of course it's top secret!” laughs Dave. 
Getting the finished pack onto your breakfast table 
is the end result of a long process of development and 
marketing. Any packaging idea must first be sold to 
the brand managers and then to the industry at large 
before it can get anywhere near the supermarket shelf. 
“After 23 years in the business, I’ve learned that the 
most important thing is to understand your client. 
You've got to build up a good working relationship so 
they know what they want in the beginning — 
otherwise all you get is negatives.” 

According to Dave, coming up with promotional 
material for fruit juice, cereal or toothpaste means 
relying on old favourites like Photoshop, QuarkXPress 
and /llustrator. And in his experience, the digital print 
revolution has had its drawbacks: “The standard of 
work produced is falling — retouchers and printers 
have skills, and by going straight to digital print you 
lose those.” However, no one, least of all Dave, doubts 
the usefulness of a program like Photoshop 6: “In the 
last year or so we've used Photoshop more than we've 
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ever done because it’s so versatile, especially now you 
can do decent lettering in it, whereas before you had 
to create the type in /llustrator.” 

Before manipulation, however, the first criteria 
is to come up with an image, so working with a 
photographer is the starting point for most jobs. “The 
photography comes in, we retouch it, and then | create 
a composite background in Photoshop and do as much 
as | can in that before dropping it into QuarkXPress,” 
explains Dave. “Obviously, if there’s a lot of body text 
I'd always add that in XPress.” 

Probably the most unusual project that Beaver 
Design has undertaken so far was the design of an 
exhibition stand for Pure-Pak, shaped like a giant 
carton. “It needed to be able to fold down for 
transportation, so in the end we devised a way of 
slotting two pieces together with the stand at the back. 
It was all developed in-house.” 

Dave admits that his set-up with a G4 and Power 
Macs for back-up is adequate for this sort of design 
work. Program-wise he only upgrades XPress for 
compatibility’s sake, and adds that: “I still use 
/llustrator for logos that have effects and shading 
— | find it clearer to work in than Photoshop.” Still, it 
seems there are fewer and fewer things that Photoshop 
can't do for the designer, and Dave has a suspicion that 
it will one day assimilate all the features of other 
programs like some DTP Borg queen. “I find myself 
using Photoshop more than ever, and could do so even 
more with Adobe /nDesign 2.0 coming up.” EES 
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On the CD 

- The files you'll need for this tutorial can 
be found on the cover CDin z 
‘Tutorials \Quarkskills folder. Artwork 
and expertise supplied by S W 
Graphics [t] 01562515974 
[e] matt@swgraphicsonline.co.uk. See 


our profile of SW Graphics on page 40. 
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DTP basics: 


QuarkXPress 4.1 


It's a typical first commission, and it has to look 
good and be cheap to produce. Here's how... 


fter three hard years 
slogging through your 
design degree, you're about 
to land your first solo design 
job. While the idea of tackling a high 
profile national ad campaign brings you 
out in a cold sweat, your art director/ 
studio manager/boss, suggests 
something a bit more down to earth asa 
first commission. 

The new client is the owner of a hair 
and beauty salon and you've met to 
discuss her needs. Initial visions of large 
scale photo shoots with models and 
make-up artists are replaced by a more 
practical but less exciting scenario: she 
wants a folded A4 price list, which looks 


fabulous, and, wait for it, is cheap to 
produce. It’s a fairly typical request — 
not all clients have a large budget, but 
it's your job to get the best possible 
results for the money, and more 
importantly impress the client and your 
new employer. 

The client has supplied the company 
logo, (it’s abysmal, but she’s adamant it’s 
got to stay), and she’s requested flowers 
as a prominent feature and a pastel 
colour scheme. 

In this tutorial, we explain how to put 
together this 1/3 A4 price list using the 
industry standard QuarkXPress 4.7 (dual 
demo on the cover CD) — scary at first, 
but really pretty simple. 


Part 1: Preparing your document 


Before we start adding images and text, we'll first prepare the 
canvas by setting up pages, guides and essential page furniture 


Program 
Preferences 


Quark users need to have the 
program Preferences set up 
properly to save future hassles, 
Make sure that Quark doesnt 
apply whites to text and picture 
boxes automatically: it might 
sound handy, but will cause you 
to change the Fills to None more 
often than not. 


Trapping values 


Make sure the Trapping values 
are set to Opt for Auto Amount 
and Interdeterminate, and O per 
cent for Knockout limit. This 
ensures that all the colour panels 
which butt up against each other 
exactly, won't overlap. 


Bleed? 


Bleed is always used when an 
image runs, or bleeds off the 
sheet. Bleed ensures when the 
printers guillotine the finished 
job, you won't end up with a white 
strip on the edge if they don't cut 
it squarely. 


Guides 


Drag guides from the horizontal 
and vertical rulers outside of the 
page box, otherwise the guides 
will only appear inside the page 
area, and can be confusing when 
lining up text and picture boxes, 


Process vs spot? 


Process, CMYK, or 4 Colour 
refers to the way a job is printed. 
Process print jobs will use four 
printing plates, each containing 
data for each ink colour — cyan, 
magenta, yellow and key colour 
(black). Spot Colours are used 
when only the one or two colours 
are used, This keeps costs down, 
and usually includes Black. In 
the Colours dialog box, you 
should check the Spot Colour 
option, otherwise your printer 
will charge you for four colour 
plates and printing. 


Open a new document by going to 


cu File>New>Document, and type in width 
420mm and depth 210. Set the margins to 5mm, 
and disable Automatic Text Box. 


4 | Next, we need to add in the picture boxes for 
the background on each page. Use the Picture 
Box tool (sixth down) and draw a box so it covers 
the entire page from each corner of the bleed 
guides. Go to Item>Modify and set the box colour 
to white. Repeat for page 2. 


First, we'll import the background images. 
Click on each of the picture boxes and go to 
File>Get Picture (PC: Control+E, Mac: Command+ 
E) and position the images in the box ensuring the 
image runs into the bleed area. On page two you 
can centre the image in the box by pressing 
Shift+Ctrl/Command+M. 


In the Document Layout palette, add a new 
page by dragging the A-Master A below page 
1. This second page will be the inside of the price list. 


Since the client likes flowers, we've 

photographed a flower in a vase for the front 
cover. The budget will stretch to a photographer, 
but you've got to tell him exactly how you want it 
shot. Open this in Photoshop, saving the image as a 
CMYK TIFF. (See the Process vs spot margin note) 
Do the same for the inside background. 


8 | Next, we need to add the logo to the front 


page 1, and import Jade's Logo Tiff from the cover 
CD into the box. To resize the logo, use the 
Measurements panel and adjust the Percentage to 
suit, or press Shift+Alt/Option+Ctrl/Command> 
to make it bigger or Shift+Alt/Option+Ctrl/ 
Command to make it smaller. Make sure the box 
has no background fill. 


page, to draw a picture box on the top-right of 


[3] You'll need to add guides to your document. 
Drag a guide to -1mm outside of each edge to 
mark out the Bleed (see Bleed box on left). Next 
drag vertical guides to 99mm and 198 to mark 
where the document will be folded when printed. 
Put a guide 5mm either side of these guides to mark 
each vertical page margin. 


G Again in Photoshop, open the supplied logo 
and convert this to Greyscale (Image>Mode 
>Greyscale), then go to Bitmap. You need to 
select 900dpi to keep the quality, and then 50 per 
cent Threshhold Dithering. This enables you to 
colour the logo in QuarkXPress, and overlay this 
over the background image, without cutouts. Save 
as a TIFF file. 


9 | On the back page (middle section) we need to 
add the FHT logo. Repeat step 6, adding this 
to the middle of the page. Draw a picture box from 
each margin guide, and centre the image using 
Shift+Ctrl/Command+M, > 
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Part 2: Adding the text 


Unlike a word processor, QuarkXPress uses text boxes to 
contain text — the next stage is to format the main text blocks 


Being tidy 

When constructing a job in 
QuarkXPress, it it good practice 
to keep all your text boxes tidy, 
otherwise you will have lots of 
problems selecting an item on 
the page. Beware though, 
resizing the bottom of text boxes 
may cause an Overset Mark to 
appear (Red Box with an X 
inside), losing the bottom lines 
of text. Keep tidy, to work 

more efficiently. 


Organise files 


It is a good practice to organise 
your files. Create a folder for 
each new job, so finding past 
projects will be easier. Inside 
each folder, have separate 
folders for Graphics, and Layers 
files. This makes it easier to 
find items to alterthem, and 
more importantly, when 
double-checking for CMYK 
before sending to the printers. 


Step and Repeat 


Use the Step and Repeat tool, to 
make your life easier and get the 
job done quicker. After selecting 
fonts, sizing, leading and kerning, 
and colours you don't have to 
apply this to each new box. Just 
duplicate the box and alter the 
text inside. If working with 
columns, you can duplicate items 
to.an exact amount. Useful if 
constructing tables and so on. 


Old terms 


Points: Points are the unit of 
measurement for the print 
industry. There are 72 points to 
the inch. Used for type sizes, 
kerning and leading amounts. 


Kerning: This describes 
the spacing between each 
character horizontally. 


Leading: This is the spacing 
between lines of type. Originally 
strips of lead were sandwiched 
between lead characters in the 
traditional method of hot metal 
printing, hence leading. 
Measured from the baseline of 
the top line to the base line of the 
line below it. The standard for 
body text is 10pt type size on IIpt 
leading. The leading should 
always be more than the type 
size if you need it to be read 
easily. You can adjust leading to 
fit in large amounts of type ona 
page where space is tight. 
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ay Before we format the text, we'll add the Jade's 
logo underneath the FHT logo — make sure 
you have anough space to put in the address below 
it. Resize the logo to suit. 


4 | To create the white dropshadow effect on the 
bottom of the front page, use Step and Repeat 
(see Pro Tip). Selecting the Item tool (first tool) select 
the text box, and using Item>Step and Repeat, 
duplicate the text box 0.2mm on Horizontal and 
Vertical axes. 


Draw a text box below this for the prices and 

descriptions. Highlight the text, and select Tabs 
(Style>Tabs), to set a right tab, to line up the prices. 
You may need to change this afterwards, but 
remember to leave a good gap between the text 
and the price. 


py Use the Text Box tool to draw a text box 
(fifth tool down) underneath the logo on 

the cover. Type in the title, and select a suitable 
typeface from the Measurements panel below. 
This should be different to the body text typeface. 
Select a size, we've used 44pt, and after 
highlighting, use the Kern command (Style>Track) 
and type in 10. This separates the letters by 10 
points to create a feeling of space. 


Draw a box for the first section headline, 

89mm wide in the first column. You can check 
the width using the Measurements panel below. Set 
the first heading, in Apple Chancery [Mac] or similar 
font, and size. 


8 | Set the type size to 8pt. Any smaller, and it will 
look too cramped: it is advisable not to go 
smaller than this for body text. 


Do the same for the subtitle on the bottom of 

the page, remembering to line the baseline of 
the type on the 5mm bottom margin. Again, repeat 
for the address and text block on the back page, 
adding the text in a suitable typeface and style. 
Again kern the text to make it easy to read. 


Draw a text box below this, leaving a gap from 

the main header, and set the subheader. 
Highlight the text by pressing Ctrl/Command+A and 
kern the text to 10pt as before. Set the type size to 
smaller than the main headline, but it should be big 
enough to divide each sub-section. We've used 14 
point which is a traditional standard for a subheading. 


lividually prescribed Shampoo, Head 
jassage with Essential Oils & intensive 
Protein Treatment) 


lair-up 


jair-up with Accessories 
rides Elegance 

inc. 1 free trial) 
ridesmaid’s Finesse 


Because the type size is quite small, make it 

easier to read by setting the leading to 11 point. 
Go to Style>Formats, and type in 11pt in the Leading 
box. You can use the Apply button if you want to 
experiment. Alternatively, press Shift+Ctrl/Command 
+‘ to increase the leading or Shift+Ctrl/Command + 
; to reduce leading. Add the Alt/Option key into this 
sequence to change the leading by a tenth of a point, 
or precision fine-tuning. 


Part 3: Adding colour 


After duplicating text sections across pages, the 
next step is to add colour and update graphics 


TIFFs and EPSs not 
JPEGs and GIFs? 


The print industry uses TIFF and 
EPS files for outputting your 
designs for printing. Other file 
types aren't usually supported, 
so double-check the file type of 
all graphics as well as their 
colour type, CMYK, Greyscale 
and so on. Avoid JPEG files 
because their equipment 
probably won't be able to process 
them accurately or not at all, 
causing hassle for you with the 
printer, your boss and more 
importantly the customer. 


TIFF: Tagged Image File Format. 
Doesn't remove data like JPEGs 
or GIFs, and prints fine. File sizes 
are high, because most printers 
ask you to turn off LZW 
Compression. Displays well in 
Quark, unlike photos saved as 
Photoshop EPS. 


Bitmap TIFF: Images which 
have been converted to Bitmap 
in Photoshop, need to be saved 
as TIFFs. 


Photoshop EPS: Use when you 
need to import an image, which 
has a clipping path. This ensures 
that the printers only print the 
image inside the path. You don't 
need to insert a white 
background in the picture box 
for this one, convenient for 
putting products over other 
photos and so on. 


Vector EPS: Created by 
FreeHand, Illustrator and 
CorelDraw. These can be sized 
from 10 per cent to 1000 per cent 
without quality loss. 


Note: Make sure that you don't 
increase photos more than 100 
percent, otherwise quality will 
suffer. You should produce the 
image so that it will be big 
enough to include the bleed aréa 
if used as a background, or 
bigger if used as a photo. Don't 
forget, the customer may want an 
image bigger ata later stage, so 
keep your options open. 


Select the Item tool, and click on the 
sub-heading and prices box you have just 
created while holding down the Shift key. Select 
Group from the Item menu. This enables you to 
duplicate (Ctrl/Command+D) for each new section. 
This makes life easier because it’s quicker and text is 
already formatted for you. 


Cosmetic Artistry 


Make-up Sunlight 


Make-up Moonlight 
Make-up Dramatique 
(Suitable for Actors and Showgirls) 


Photographic Make-Up on Location 
Per day 


Bride's Elegance ae 
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4 | Highlight text and press F12, or go to 
View>Show Colours. Then click on the text 
tab, and select PANTONE 2995 CV. Do this for each 
piece of type you want coloured. Do this for the 
Jade's Logo also. 
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oF HOLISTIC 


Do this for the FHT logo, and in 
Freehand/IIlustrator/CorelDraw, colour the 
logo with Pantone 2995 CV and set it to Process. 


Use the Step and Repeat tool to duplicate 
sections across from one page to another. 
Wherever possible, duplicate any items which share 
the same attributes, for example, font size, colour, 

box size and so on. 


Toning, Relaxing Massage, Purifying and 
Nourishment 


For the body text on the inside, highlight the 

text, and in the Percentages box in the Colour 
palette, choose 60 per cent black. This further 
enforces the light airy look to the job, making the 
page look less stark. 


FEDERATION 
OF HOLISTIC 
THERAPISTS 


Back in Quark, double-click the FHT logo 

again, and click the Get Edition Now button. 
This updates the image in the new colour. You can 
do this by using the Usage box in the Utilities menu. 


We need to colour the text, so go to 

Edit>Colours, and click on New. In the box, 
select Pantone Coated in the model dropdown box, 
choose a colour to go with the images. We've 
chosen 2995 CV, and unchecked Spot Colour. Click 
OK, then save. 


FEDERATION 
OF HOLISTIC 
THERAPISTS 


You can open graphics from within 

QuarkxPress by double-clicking on them with 
the Content tool (second down), the Subscriber box 
opens. Click on the Open Publisher box, and this 
opens up the image in its native program. 


2001 
Seretive List 


Before you proof the job to the client, 

double-check everything: make sure all the font 
sizes and typefaces are consistent, that all images are 
CMYK and check the spelling. Any adjustments 
should be made now. You've just completed your 
first job, and it's ready to go to print if passed first 
time. On to the next job! FEES 
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DTP basics: 
Pagemaker 7.0 


PageMaker 7.0 offers a comprehensive and 
logical mixture of flexibility and tight control 
for anybody new to the world of DTP 


=] hile not as powerful as its user can concentrate on how their 
§ big brother InDesign, and documents look, instead of wondering 
Fi not as popular with the DIP how to achieve the effect they are after. 
RIG old school as Quark, This tutorial will teach you some 
PageMaker has a vast array of features PageMaker basics and introduce you to 
that are easy to come to terms with. some of the more powerful features. We 
Perfect for a newcomer to DTP and | are going to create a full colour 
Ze Files on disc powerful enough to be used in the 6ppthirdA4 leaflet (A4, landscape, 
g Expertise provided by Andrew professional world, PageMakeremploys | folded twice into thirds — panel size 
Sie oe a logical approach to document layout. | 99x210mm) using techniques that make 
Tutorial files are on the cover CD in the The ease with which images andtextcan | PageMakerthe comprehensive piece of 


Tutorial\Pa: ker folder. oh sis <e? 
ee ene be placed offers such flexibility that the software that it is. 


Part 1: Setting up the document 


We'll start by setting up a two page document with six main panels — page 1 will be the inside three 
panels, and page 2 will be the inside flap with the front and back covers 


Graphics Display 
mode 


When working in PageMaker you 
are given the choice of how 
graphics are displayed. 
(File>Preferences>General). 
Grey out — very fast screen 
redraw, but all images become a 
grey box while working on the 
document. Standard — fast 
screen redraw, images 
represented by a low-res 
version, not very good for placing 
surrounding elements accurately. 
High Resolution — slow screen 
redraw. Images are sharp and 
accurate. We recommend 
working in Standard mode most 
of the time. Switch to High 
Resolution when you need to 
place something accurately near 
part of your image, lock their 
positions, then switch back to 
Standard mode. 


Go to File>New to create a new document. 

Make it A4 landscape, two pages with margins 
at 10mm all round. Do not have Facing Pages 
selected and ignore Page Numbering - these should 
only be used when building a booklet. 


o Drag a ruler guide to 198mm on the x-axis to 
represent where a fold will be. Import the front 
page image by choosing File>Place and water.tif 
from the CD. When asked if you wish to embed this 
file, select NO. This graphic is about 16MB and if 
will unnecessarily balloon the file size. 


7 Now place the file into_blue.ai from the cover 
CD. Native ///ustrator files retain their 
transparency when imported into PageMaker and 
because they are vector-based they can be re-sized 
without any loss of quality. Make sure the colours in 
your Illustrator files have been made in the CMYK 
colourspace for output to imagesetters/ctp systems. 
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PageMaker creates an icon for each page 
within your document. These are displayed in 

the bottom-left of your window and enable you to 

jump to a specific page. Click on Master page items 

(the R in the bottom-left corner) then go to 

Layout>Column Guides. Set Number Of Columns 

to 3, and the space between columns to 20mm. 


The cursor icon that appears when you are 
placing graphics represents the top left-hand 
corner of the image — click it once and the image 
imports. Click and drag and the image will be 
constrained to that area. Move the cover image so 


the left-hand edge sits on the ruler guide. Select the 


Crop tool and trim off the excess on the right. 


Select the Rectangle tool from the main Tools 

palette. Click and drag to make a rectangle. If 
you hold Shift while you are dragging, the shape 
will be constrained to a square. Go to Element> 
Stroke to change the properties of the box. On the 
Colours palette (Window>Show Colours) make the 
Stroke of the box white (Paper) and the Fill 
transparent (None). 


Now we have a two page document with all six 
of the panels distinguishable between the 
margin guides. We are going to use page 1 as the 
inside three panels, and page 2 will be the inside 
flap with the front and back covers (when folded). 


6 | The cover image has been designed to bleed 
off the page. For this to work when the job is 
printed, you must make allowances and make the 
image 5-10mm larger than required. When creating 
your document, it can be distracting to have this 
bleed showing, so crop the excess off once the 
image is in place. 


9 | Select the square just made and copy it 
(Edit>Copy). It is possible to quickly paste 
multiple copies of any element or group of objects 
using Edit>Paste Multiple. We have pasted three 
more boxes along the vertical plane > 
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Part 1: Setting up the document continued... 


Windows ‘Power’ 
zoom 


Forget the Magnifying Glass tool, 
and the shortcut keys for 
zooming in and out. In 
PageMaker in Windows, press a 
combination of Shift, Ctrl, and 
the right-mouse button (Mac: 
Shift, Command, Ctrl-click) to 
zoom in and out at various ample 
magnifications. This is handy 
because you don't have to change 
tools and is one of the quickest 
ways to move around a document 
at different magnifications. 


Spot vs CMYK 


For full colour design, creating 
your document inthe CMYK 
colourspace is imperative. A 
CMYK composite colour is 
signified by four triangles — one 
of each (cyan, magenta, yellow 
and black) within the Colours 
palette. When designing for one 
or two colour print you can use 
any colourspace you desire, but 
be sure that the colour used has 
the spot colour signifier next to it 
in the Colours palette (a circle in 
a square). This symbol indicates 
that you will be able to select that 
colour when you come to print 
the document. 


10 Import one of the other images. It will appear 
on top of everything else on the page. We can 
alter the stacking order of these levels by going to 
Element>Arrange and selecting the preferred 
option. To re-size the image, select a corner node 
with the left-mouse button, hold Shift and drag. 
Using Shift constrains the proportions. 


With text selected, it is possible to edit text 
properties using the Control palette. The 
different functions are fairly self explanatory. To 
change the colour of text, simply highlight the text 
to be changed, open the Colours palette and select 
the colour required. 


Greyscale TIF files can be coloured and tinted 
inside PageMaker, eradicating the need to tint 
the image in Photoshop. Place banner.tif from the 
cover CD onto the page and select the colour and 
tint required in the Colours palette. 


ri] Once happy with the scaling of the image, use 
the Crop tool to trim the image to within the 
boundaries of the white border. Don't worry if the 
image isn't quite right, once the image is cropped, 


click on the image (with Crop tool selected) and you 


can move around within the cropped area until you 
are happy with the crop. 
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14 | For a drop shadow effect, duplicate the text 
block (by going to Edit>Copy followed by 
Edit>Paste). Apply a darker colour to the new text. 
Send the new layer behind the old and off-set it 
slightly. If you set your horizontal and vertical nudge 
(File>Preferences>General) to 0.1mm it offers finer 
control using the cursor keys instead of the mouse. 


It is possible to select a colour from the 
Pantone Libraries (the international standard 
for colour management). On the Colours palette, 
click on the flyout and select New Colour. Click on 
Libraries and choose from a range of different 
swatch libraries. Select the colour you require. 


12 | To add text, simply select the Text tool. If you 
click once on the page, PageMaker makes a 
text box the size of your column. Click and drag to 
control the size and position of the text box. 
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G Place the background image (bkg_tint.tif on 
the cover CD) onto the inside pages of the 
document. Be careful that your background image 
isn't too distracting: a tint is a good way to achieve 
this. This task is best done in Photoshop (Edit>Fill 
and choose white at about 75 per cent). This 
method is primarily used for CMYK images. 


18 | The Colours palette tells you everything you 
need to know about the colours being used in 
the document. Learn to recognise when colours are 
in RGB mode, or whether or not they are Spot 
colour. The properties of a colour can be altered by 
simply double-clicking the colour and adjusting it 
using the Colour Options dialog box. 


Part 2: Importing text 


We'll now add ‘floating’ text to the page using Cut and Paste, and apply text wrapping to highlight 
the main points, before checking overall design consistency 


Quick text 
highlighting 
Highlighting text within a text 
block that runs across multiple 
columns can be cumbersome 
and tricky when you click and 
drag. The fastest way of 
highlighting text that runs 
across multiple columns and 
pages is this. Select the Text tool 
and click anywhere within the 
text block. Going to Edit>Select 
Allwillthen highlight every word 
in the text block. 


The correct 
graphics format 


While PageMaker can import 
various different types of graphic 
formats, if you stick to the 
following you won't run into 
problems. CMYK TIF — for full 
colour pictures. Greyscale TIF — 
for black and white pictures. 
Bitmap TIF—forsolid/ 
transparent logos with no tints. 
Illustrator EPS or Al — for vector 
graphics, logos, diagrams and 
maps. Break the text apart 
before importing. 


1 | When importing text from a text file, it is 
always safer to Cut and Paste it into your 
document (as opposed to using File>Place). The Cut 
and Paste method reduces the risk of broken and 
missing links later on. 


w ims 3 
4 | To make the body text wrap around a point 

highlighter, first set your line of text (choosing 
font, colour and so on). With the new text block 
selected, go to Element>Group Object. Then go to 
Element>Text Wrap, altering the amount of Wrap. 
The body text will flow around the text block. 
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Be sure to be consistent throughout your 
document. Keep all body text the same font, 
size and alignment. If you are adding keylines, 
ensure they have the same properties for each 
image. If repeating an image that ‘runs on’ across 
multiple pages, ensure they line up by using the 
Control palette to check the x and y positions. 


Pot 
With PageMaker, you do not have to run your 
text in specific text frames: it works just as well 
‘floating’ on the page. Drag a ruler guide from the 
top to act as the top alignment point. Drag the 
nodes on the textbox. Top nodes will move the 
whole textbox, bottom nodes will alter the shape of 
the textbox. Drag the nodes to position the text into 
the first column. Click on the red arrow that appears 
and fill the second and third columns by click and 
dragging the new cursor icon that appears. The 
arrow signifies that all the text is flowing and can be 
edited as a whole. 


5 | It is possible to make text wrap around 
images. Place the image and apply text wrap 
as before. If you're placing a graphic that is an 
unusual shape, it is possible to add more nodes to 
the text wrap by simply clicking on the dashed line 
that indicates the wrap zone. 


When importing maps and diagrams from 

Illustrator, be sure that all text elements of the 
diagram are converted to outlines. This reduces the 
risk of ‘missing font’ problems on output. 


. ge ae 


If Hyphenation is required, highlight all the text 

then go to Type>Hyphenation. Be warned that 
if you have Hyphenation switched on, it can break 
words in places that interfere with the flow of 
information, so always check the composition of the 
text if using Hyphenation. 
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G To add a keyline to your images, select the 
image, then go to Utilities>Plug-ins>Keyline. 
This opens a new dialog box where you can 
choose the keyline stroke and its distance from the 
edge of the image. Using this plug-in is quicker 
than manually drawing a box around the image, 
with the added bonus that the keyline re-sizes 
with the image. 


> | 

9 | Once the design is complete, check spellings 
and contact numbers. Print off your document 

and show the customer. You will need a PostScript 

device to see any EPS graphics correctly. FEES 
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Illustration: Anthony Kyriazis [e] ant@onyro.com [w] www.onyro.com 


and plug-ins 


Customise and extend the power of your page 
layout applications with integrated plug-in 
extras from third party developers 


raphics programs which can't 

accept plug-in modules are 
} rare. But desktop publishing is 

i special in this respect. Instead 

of just offering effects processors and 
export filters, plug-ins for page layout 
programs reach deep into the code and 
enhance the core functionality and 
interface of the application itself. Quark 
called this technology for XPress, 
XTensions, while Adobe refers to plug-ins 
for its entire product range, including 
InDesign and Acrobat. 

There are 100 or more XTensions 
currently available from DTP stockists and 
for direct download from Websites. 
InDesign, on the other hand, is only 
treated to maybe a dozen ortwo 
third-party plug-ins. This is partly 
because it’s a less mature product than 
XPress, of course, but also because a 


great many of the XTensions on the 
market actually offer features which you'll 
already find within /nDesign, such as 
layers and complex colour gradients. As 
for Acrobat plug-ins, if you care to look 
around, you'll find literally hundreds and 
hundreds of them, although they’re not all 
relevant to Acrobat’ pre-press abilities. 
From this massive range of page layout 
plug-ins, we've picked out 10 of the best 
with the designer in mind. Where possible, 
we've tried to avoid choosing features 
which will end up in the imminent 
upgrades to XPress or InDesign, but in all 
cases be aware that today’s plug-ins may 
not work at all with the upgraded apps. > 
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XPert Tools Vol 1 { 


For 
QuarkXPress 3.3-4.x 


$99.99 


A Lowly Apprentice 
Production 


Telephone 


+1 888 818 5790 


www.alap.com 


i, 


his bundle of add-on 
features comprises a 
generous 14 XTensions, plus 

| an XTensions manager for 
XPress 3x users familiar with the 
feature already built into XPress 4x. 
The tools include XPert Scale for 
resizing multiple selected objects at 
the same time, XPert Print for printing 
out a selected area of a page, and 
XPert Paste which enables you to copy 
and paste objects to identical positions 
on other pages. There’s a Nudge palette 
and another for building pages in 
layers. You can call up an info panel for 
any image, and lock the contents of any 
text box or chain of boxes. It’s great 
value for money as a direct download, 
being a one-stop shop for many of 
those niggling things you wished 
XPress could do but doesn't. There’s 
also a second volume of XPert Tools 
available, but the original is the best. 


Verdict 
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QX-Tools 4.0 (3% 


For 
QuarkXPress 4.x 


Price 


fo 


Extensis 


Telephone 


020 8358 5857 


www.extensis.co.uk 


I 
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ight XTensions are included 
in this pack, including a 
navigable document 

‘eI thumbnail viewer and 
zoomer, and that all-important Layers 
function along with the best Layers 
palette of any similar XTension on the 
market. You also get a text and rule 
fine-tuner, a versatile object and group 
scaler, and the ability to create and 
apply item styles. Not least, you can 
hunt through your layouts with a very 
powerful Find-Change dialog. 
QX-VectorEdit is a clever component, 
converting PostScript print files into 
XPress objects which you can edit on 
the page. This means you can work with 
graphics from non-PostScript 
applications like Microsoft Word, 
Excel or PowerPoint. In summary, if you 
can only afford one set of XTensions 
and don't intend rushing to upgrade to 
XPress 5.0 soon, this is the pack to buy. 


Verdict 
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ProPack (‘! 


For 
QuarkXPress 4.x 


$249 


Gluon 


Telephone 


+1 212 343 1755 


www.gluon.com 
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s the name suggests, 
ProPack is a collection of 
time-saving tools targeted at 
| professional pre-press staff 
as well as jobbing designers. 

ProScale 5.2 provides a way of 
scaling two or more selected objects in 
one go with precision settings froma 
single dialog box. Cloneris another 
great time-saver, enabling you to copy 
selected objects over to identical 
positions on another page or 
document. Linkster 3 cuts and rejoins 
complex chains of text boxes while 
maintaining their content. Cropster 4.1 
is probably the fastest sub-page crop- 
and-reg-marker we have seen. 

Other tools in the pack include a 
floating Zoom palette, a precision 
guide dropper and gridmaker, an 
on-the-fly text greeker, and a floating 
palette for switching colours between 
process and spot inks. 


Verdict 
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FullColor XT (2 


For 
QuarkXPress 4.x 


$59.99 


Badia Software 


Telephone 


+1 416 926 1817 


www.badiaxt.com 


his apparently simple 
XTension brings XPress’ 
colour controls together in 
one floating palette. There's 
nothing FullColor XTcan do that you 
can't already in XPress (albeit ina 
convoluted fashion), but it makes 
everything so easy that we'd rank itas a 
must-have XTension. 

The top section of the palette is a list 
of document colours along with icons 
indicating colour mode (RGB, CMYK, 
Lab, HSB, Multi-ink). Context buttons 
at the top of the palette determine 
whether to apply colouras a 
background fill, a frame or to text. 

Below this is a section presenting 
the active colours for boxes, frames 
and text, along with real-time tint 
sliders. There's also a mixer station for 
creating colours in RGB, CMYK or Web 
Safe value, and you can rename any 
colour instantly. 


Verdict 
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MarkzTools Ill Plus ‘ 


For 
QuarkXPress 3.1-4.x 


Price 


£225 


Markzware 


Telephone 


+31 70 307 2977 


www.markzware.com 


ET 


en | 


—] 


hile most XTensions fill 
your screen with funky 
new palettes and clever 
dialogs, MarkzTools /II 
works behind the scenes. It’s basically 
a file format fixer: for example, it 
makes it possible to open a document 
created with XPress 4x using a copy of 
XPress 3.1. \f backwards compatibility 
is important to you, the XTension also 
alerts you each time you try to save a 
document to a higher version format. 


Perhaps best of all, it can recover those 


nerve-jangling corrupt documents 
which refuse to open, giving a ‘bad file 
format’ error. The XTension is available 
as a Plus edition, bundled with 
Markzware'’s PM2Q filter which 
enables you to import PageMaker 
documents into XPress. It might seem 
expensive, but the day you need to 
salvage PageMaker data, you'll 
consider it very cheap indeed. 


Verdict 
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Smart Styles 1.5 (i! 


For 
Adobe InDesign 1.5.x 


£111 


WoodWing Software 


020 7588 5588 


www.woodwing.com 


ecause /nDesign already 
has so many nifty features 
built-in, many plug-ins 

! created for the program tend 
to be just as clever. Smart Styles is a 
great example. This plug-in enables 
you to save a variety of design and 
formatting attributes as a named style. 
For example, stroke and fill properties, 
gradients, corner effects and so on 
could be applied to a document 
simultaneously as one style. A flowing 
text story containing multiple InDesign 
style sheets could itself be saved and 
re-applied later as a Smart Style. 

Combine Smart Styles with 
WoodWing’s Smart Layout XTension 
(sold separately), and you could 
generate entire page layouts with 
complete styling in place in seconds - 
an ideal alternative to design 
templates which invariably get 
corrupted overtime. 


Verdict 


DIE 


Item Marks (23! 


For 
Adobe InDesign 1.5.x 


$49.99 


A Lowly Apprentice 
Production 


Telephone 


+1 888 818 5790 


www.alap.com 


t's common for print 
designers to use page layout 


; i i/ software to prepare jobs 


i which aren't necessarily 
page-based, such as packaging, 
product labels, CD covers and so on. 
The fiddly bit is ensuring that your 
layout bears correct trim marks for the 
design item itself rather than for the 
overall page size which might be set at 
AA. Item Marks generates these marks 
about any selection in a layout, saving 
you the trouble of changing all the 
document properties. You can choose 
the trim size, crop marks, guides, 
measurement arrows and bleed 
distance from a single dialog window . 
There's also a choice of several 
registration mark styles, colour bars 
and so on, and all can be positioned 
precisely. It all sounds very basic, and 
indeed it is, but it’s offered at a low 
cost as a direct download from ALAR 


Verdict 
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Slugger 5.0/ID 


For 


QuarkXPress 4.x and 
Adobe InDesign 1.5.x 


Gluon 


Telephone 


+1 212 343 1755 


www.gluon.com 


ear with us, because Slugger 
sounds rubbish until you 
think it through. Available for 
| both XPress and InDesign, 
Slugger keeps track of the history of a 
document, preserving this information 
as a non-printing ‘slug’ on one of the 
pages. These slugs can list a good deal 
of data, starting with the creator of the 
layout, the date it was created and its 
deadline. Additionally, it can give 
automatic preflight-style information 
about font usage and pictures, bleed 
size and line screen. 

The clever bit, though, is that 
Slugger can maintain a list of your 
studio's management structure if you 
want, even your company logo, while 
also keeping track of the last two 
named users to edit the document. This 
is ideal for managing workflows with 
freelance staff who may not otherwise 
know what stage a project is at. 


Verdict 3 
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PitStop Pro 5.0 (i 


For 
Adobe Acrobat 3.0-5.0 


£335 


Enfocus 


Telephone 


020 7622 6606 


www.enfocus.com 


t's always a shock to new 
users of Acrobat that the 
program doesn't actually 
create PDF documents itself, 
at least not page layouts for print. Even 
having exported your pages to PDF 
format, Acrobat only provides limited 
tools for correcting errors. PitStop 
Professional is a collection of plug-ins 
which enables you to edit PDFs more 
comprehensively. Once installed, 
Acrobat acts more like a page 

layout package. 

In practical terms, this means the 
ability to edit individual vector objects 
within placed EPS graphics, and edit 
text in paragraphs. You can save 
processing actions in lists for running 
automatically on other files. PitStop 
Professional also includes the most 
powerful off-the-shelf PDF preflighter 
available, and can automate the 
correction of some 70 per cent of the 
document errors it can detect. Quite 
simply, if you process Acrobat PDFs on 
a daily basis, you should buy PitStop 
Professional immediately. 


Verdict 
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Add-ons for nothing 


Some DTP plug-in developers give away 
their products for free. The theory is that 
if you like the freebie, you might be more 
favourably disposed towards buying the 
commercial ones as well. 

If you're a QuarkXPress user, 
check out the Quark Website 
([w] www.quark. co.uk) where you'll find 
links to XTension developers plus a 
number of freely downloadable 
XTensions from Quark itself. 

Besides the various unsupported 
beta-test features and version fixes, 
you'll find a basic but useful HTML 
Export filter which adds HTML tags to 
selected text ranges. 

Also worth downloading is the 
Type Tricks XTension which adds a 
group of handy typographical 
features to XPress, such as Make 
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Fraction, Word Space Tracking and 
Line Check. 


Or David's Place XTfrom Jintek 


({w]wwwjintek.com)forplacing images TTT TT eee ee 


pdfToolbox 1.1 (34 


For 

Adobe Acrobat 3.0-5.0 
Price 

$299 
Company 

Callas Software 


Telephone 
+49 304 4439 0310 
Website 


www.callas.de 


s mentioned elsewhere, 
there are hundreds of 
Acrobat plug-ins available 
for hundreds of little tasks. 
Germany's Callas Software publishes a 
fair few itself, and has grouped some of 
its best into a collection it calls 
pdfToolbox. \t isn't quite a must-have 
pack like PitStop Professional, but it’s 
useful for designers who need to 
prepare lots of PDF ona regular basis 
but wish they didn't have to. 

Thus the main components of 
the pack are batch processors for 
Acrobat and Distiller. This means you 
can leave all the cleaning up of 
multiple EPS and PostScript files to 
the plug-ins, and never have to touch 
Distillerat all. Having carried out the 
PDF conversion, pdfToolbox will even 
convert them again into RIP-friendly 
EPS files if you want. 

Other features of the pack include 
a program for generating custom 
crop and registration marks, anda 
quick but powerful preflighter 
called pdfinspektor. 


Verdict 
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Durrant Software ([w] www.durrant. 
co.uk) is home to a couple of our free 
favourites: Sort Text puts selected text 
lists in alphabetical order, and Text Insets 
applies different inset values for each 
side of a text box. 

Techno Design ([w] www.techno.nl) 
offers another two worth downloading for 
Mac owners only: Caps XT which toggles 
selected text between upper and lower 
case, and XT Inset which does the same 
job as Durrant’s Text /nsets. 

Many more free XTensions like this 
are Mac-only products, including 
Extensis ([w] www.extensis.com) 
QX-Drag&Drop which lets you drag 
image files from your desktop directly 
into an open XPress document window. 


without having to draw a picture box first. 

Top of the list, though, must be 
Meadows ([w] www.meadowsinfo.com) 
Utility Bundle, a multi-XTension Mac 
pack that really ought to cost you money 
- but doesn't. 

InDesign users have less 
choice, but you should nab A Lowly 
Apprentice Production's InModify 
([w] www.alap.com) which puts a bunch 
of InDesign functions together into one 
convenient, context-sensitive 
dialog window. 

Also pick up a copy of the /nDesign- 
to-PDF pre-preflighter called PDF 
Checkup from Enfocus ([w] www.enfocus. 
com) for ensuring the PDFs you create 
within /nDesign are configured correctly. 


Text Insets 


© 1996, 1998 Durrant Software Limited 
hittp://Awww.durrant.co.uk/ 
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QuarkXPress 5.0 promises support different inset 
values for each side of a text box, but until then you can 
use Durrant's free Text /nsets. 
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The complete vector drawing application — as sold for £351 — completely free! 
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Reprographics 


Production for Graphic Designers — Third Edition 


£19.95 


Author 
Alan Pipes 


Laurence King Publishing 


185669268X 


ow in its third edition, 

this overview of the 

reprographics industry has 

been revised and updated, 
including more information on the 
Internet, plus new design outlets such 
as e-books. 

Production for Graphic Designers 
is a profusely illustrated, large-format 
paperback which outlines every aspect 
of the reprographic process, from 
text and type through to the various 
finishing processes on offer to the 
designer. Each major area of printing 
and reproduction is covered in detail. 


Professional and amateur designers 
alike will appreciate the comprehensive 
explanations all of the current 
pre-press, reprographic and finishing 
processes you may come into contact 
with when producing printed materials. 
Considering that the vast majority of 
modern print processes now rely on 
high-end technology, the industry can 
be something of a black art, but one that 
has to be understood to prevent your 
finished design being ruined by a bad 
choice of print or finishing technique. 

Each chapter also includes a micro 
biography of a leading designer and how 


they utilise today’s print and online 
technologies, helping you to make the 
right choice every time. If you're looking 
for a concise explanation of modern 
reprographic techniques, this is it. 


Verdict 
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Print design 


Looking Good in Print — Fourth Edition 


£29.99 


Roger C Parker 


Coriolis 


1566048567 
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his respected manual has 
evolved to match current 
design trends, and offers 
fresh material such as 
a new colour section, enabling you 
to produce a piece of printed work 
that communicates its message. 

In the wrong hands, a DTP set-up 
can enable hideous pieces of design 
to see the light of day, and the last 
chapter of this book covers the most 
common design pitfalls and how to 
avoid them. The main body is divided 
into two sections: the underlying 
principles of design, and applying these 
principles to practical design projects. 

Cleanly laid-out pages manage to 
be informative without alienating the 
novice. If you’re new to DTP or want to 
improve the quality of your material, 
this is an excellent design school. 


Verdict 


SHI 


Publisher 2000 


Microsoft Publisher 2000 By Design 


Luisa Simone 


Microsoft Press 


1572319534 


his is a solid manual for any 
novice DTP user who has 
settled on the 2000 version 
of Publisher. Presented in 
landscape format, the author has taken 
steps to pre-empt the questions and 
problems that beginners encounter, 
offering sound advice on the best work 
practices over 31 chapters. 

You begin with a comprehensive 
overview of each of Publisher 2000's 
features. Numbered steps supported 
with well-reproduced screenshots 
enable you to assimilate the information 
needed to make the most of part two, 
which takes on real-world design 
projects such as a newsletter, flyer and 
three-fold brochure, plus how to use 
Publisher 2000to design your Website. 
This manual is an excellent guide to a 
more than capable program. 


Verdict 
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DIY design 


Design It Yourself: Logos, Letterheads & Business Cards 


| 
= 
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£14.99 


Author 
Chuck Green 


Publisher 
Rockport 

ISBN 
1564967689 


ivided into two sections, this 
D manual attempts to teach the 
basics of graphic design to 
non-designers. Part one lays 
the foundation for the more intense and 
comprehensive work covered later in 
part two. The reader is gently exposed 
to each stage of the design process, 
concluding with a design of a logo that 
is incorporated into a letterhead, 
business card and envelope. 
Part two of this manual is more of 
a technique cookbook, in that it 
illustrates 25 design projects, each 
teaching one element of essential 
design skill. In each case, the design is 
shown in full colour and is supported 
with the information needed to 
duplicate it, including the point size, 


typeface and Pantone reference of 
the colours in use. Each design is also 
comprehensively dissected, so you 
can see the various decisions that 

sit behind each element. You won't 
find jargon here — just plenty of 
straightforward explanations. 

From simple and elegant layouts to 
outrageous designs that break all the 
design rules, this book is full of ideas 
that can be incorporated into your own 
business, and it contains numerous 
design elements that can be applied 
when creating stationery. The art of this 
book is that it empowers novices to 
take the challenge of designing their 
own letterhead, for instance, and also 
offers clear advice and sound design 
principles to base those designs on. 


Study each design closely and create 
your own recipe. 


Verdict 


SII 


Industry A to Z 


The Official Adobe Print Publishing Guide 


Price 
£31.95 


Author 
Adobe Systems 


Publisher 
Adobe Press 


ISBN 
1568304684 


on-designers attempting 

to make sense of print 

publishing could find 

this guide invaluable: it 
considers each element of the 
pre-press production schedule in 
layman's terms, dismissing the mystery 
that has traditionally shrouded 
these skills. 

The guide begins with a thorough 
discussion of the colour processes, 
before delving even deeper into the 
pre-press art. Subjects covered 
include how to choose your design 
elements and how to install a workflow 
that will ensure your project is 
completed as required, on budget and 
within your deadline. 

The Official Adobe Print Publishing 
Guide is something of an extended 
glossary, that expands on each of the 
key concepts in the pre-press 
environment and arms you with the 
insider-knowledge needed to make 
the most of your pre-press system. 
With practical illustrations scattered 
throughout, this book is a useful 
reference work. 


Verdict 
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PageMaker 6.5 


PageMaker Plus for Windows 


£13.99 


Ted Alspach 


Publisher 


Peachpit Press 


ageMaker 6.5 now offers 
( 300 ready-made templates 

for any user wanting to use 

this program for page layout. 
For the novice, these are ideal for rapid 
page design. Along with the templates, 
there's also easy access to artwork and 
the most-used functions via dedicated 
toolbars — also something that the 
beginner will appreciate. 

The manual follows the familiar 
format of Quickstart books, covering 
each of the key features of PageMaker 
6.5, beginning with its installation 
and concluding with how to print your 
finished documents. Alspach has taken 
great care to thoroughly explain each 
tool and function, making this an ideal 
reference tool once you've learned the 
basics. More advanced users can skim 
over the vast majority of the text, but 
will find the hints and tips helpful. 

If you are just starting out with 
PageMaker, this manual provides an 
in-depth course that will give you all 
the skills and techniques necessary to 
create eye-catching and professionally 
finished documents. 


Verdict 
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Creative scanning 


Real World Scanning and Halftones 


£22.99 


0201696835 


Real Wor Id 
Canning 
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Font design 


Encyclopedia of Typefaces 


£19.99 


W. Pincus Jaspert et al 
Publisher 


Cassell 


1841881392 
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f you have a scanner, or are 
about to invest in one, get 
a copy of this book at the 
same time. Now updated, 
hapters reflect the changing 
world of the graphic arts and show you 
how to get the most from your hardware. 
There's everything you need to know 
here about choosing a resolution to scan 
at, tonal correction and halftones, colour 
management, scanning images forthe 
Web, colour output and stochastic 
screening, plus info on handling image 
scanning in leading software packages. 
Each chapter is professionally 
laid-out, with clear explanations of 
technical subject matter. This is the 
de facto reference for scanning, 
manipulating and outputting images. 


Verdict 


or nearly half a century, 
this reference manual has 
i i) been the key resource for 

e anyone involved with type. 
The British Printer referred to it as 
‘The Standard Work of Reference’, 
and it’s easy to see why. 

Your choice of typeface for print or 
the Web is one of the most crucial 
design decisions you will make, and 
this encyclopedia has the breadth of 
knowledge you need to make the right 
choice. After a short introduction and 
an explanation of the classifications 
used, each typeface is presented with 
the complete upper and lowercase set, 
as well as some welcome historical 
data relating to each face. The index 
lists each face as well as each designer 
for easy location. 

If you don't already own an earlier 
edition of this landmark publication, 
add it to your collection now — it's an 
essential design resource. 


Verdict 
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Designing brochures 


The Best of Brochure Design 5 


£29.99 


Alden Roy 


Rockport 


ISBN 


1564967808 


ow in its fifth edition, this 
showcase of the best in 
brochure design is not only 
a feast for the eye, it also 
provides pages of inspiring imagery. 

Awide range of brochures are 
presented, reproduced to the highest 
quality, all of which illustrate how good 
brochure design can instantly convey 
an ‘open me’ message to the reader. 

In each case, a brief colophon gives 
details of the designer involved, the 
paper, printing technique and client, 
plus an explanation of the design 
concept or the design brief. 

More than 100 brochures are 
presented from large and small 
companies — together they illustrate 
the diverse and innovative work that is 
being done within this field of design. 


Verdict 
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InDesign explained 


Adobe InDesign f/x & Design 


£34.99 


Elaine Betts 


Publisher 


Coriolis 


1576105180 
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f you are new to /nDesign 
and want to learn the basic 
techniques, this manual 

| could help you avoid hours 
of frustrating trial and error. Aftera 
through discussion on why Adobe 
developed /nDesign in the first place, 
the book then looks closely at the 
InDesign interface, that will be familiar 
to users of other Adobe applications. 

The next 11 chapters are split into 
two sections: part one gets you up to 
speed with /nDesign itself, while the 
second delves a little deeper into the 
application's more advanced features, 
such as colour management. 

Adobe InDesign f/x & Design is 
cleanly laid-out, with a CD-ROM 
containing all the files you need to 
complete the projects that accompany 
each chapter. This is a competent 
overview of InDesign — it’s detailed 
without being too dense, and is 
especially ideal for the beginner, EES 


Verdict 


_ THE INTERNATIONAL MAGAZINE FOR 3D ARTISTS 


95 S MODELS AND TEXTURES 


FOR HUGE SAVINGS SUBSCRIBE AT: 


www.futurenet.com/promotion/hse01/97 


If you're struggling with PDF, bamboozled by pre-press or simply looking to improve your 
DTP skills, there'll be a place on the Web to help you out... 


Tutorials, tips and resources 


General DTP/Pre-press advice 


[w] www.designer-info.com/DTP/dtp_tutorials.htm 
The hands-on DTP tutorials at Designer-info.com are 
nothing short of excellent, covering a wide range of 
topics including PDF workflow, using spot colours in 
your designs and understanding EPS files. For those of 
you wanting to delve into the world of pre-press, this is 
the place to come. 


[w] www.dtp.com 

Although DTPcom doesn't quite live up to its catchy 
domain name, this resource is bursting with free 
downloads including images, fonts and clip art. A little 
tricky to navigate, but worth a visit to see if you can 
pick up a freebie or two. 


[w] www.desktoppublishing.com 

Although the designers of this site obviously haven't 
quite mastered the art of Web design yet, they 
certainly know a thing or two about designing for print. 
A wealth of features, forums and downloadable PDFs 
await the visitor. One of the best articles we came 
across addresses the tricky task of logo design — 

it’s worth a look simply for this. 


[w] http: //desktoppub.about.com 

About.com’s desktop publishing resource guides the 
visitor through all aspects of the print design process. 
Laden with advice, discussion forums and free 
downloads, this is one resource that every print 
designer should visit at least once. 
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DTPcom holds a variety of free clip art, fonts, images and more. 
There's also links to other useful DTP-orientated sites. 
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[w] www. planetpdf.com/ 

If the PDF format is baffling you, and you need to 

get that job to the printers on time, take a peek at 
planetpdf.com, where you'll find everything you need 
to know about Adobe Acrobatand its plethora of 
export options. News, forums, tips, links and more 
make for an interesting and well thought out site. 


[w] http://users.belgacom.net/prepresspanic/ 

The Pre-press Panic site aims to ease you out of those 
ever-so-tricky design situations. A good amount of 
tips and advice, updated regularly, make this a great 
resource for anyone struggling to get theirfiles to the 
printers on time. 


[w] www. preflight.com 

Anew service for any print designer struggling with 
those nagging PostScript errors in their XPress 
documents, Extensis’ PreFlight Online enables you 
to upload files to its server and get them back with 
all errors and the like clearly defined. Currently 
supporting XPress 4, PDF and EPS files, signing up 
could be an investment that saves you a whole load 
of wasted time and cash. 


QuarkXPress 


[w] http://graphicdesign.about.com/cs/ 
quarktutorials/ 

Offering tutorials, tips and templates for all standards 
of designer, About.com’s QuarkXPress section of its 
site is a neat resource for adding a little more to your 
XPress repertoire. Some of the best templates include 
those for creating CD labels and business cards. 


If Adobe's Portable Document Format is puzzling you, drop by 
PlanetPDF.com for tons of excellent tips and advice. 


There's also some crafty advice found within six pages 
of XPress tips and tricks. 


[w] www.openeye-training.com/quark/default.html 
Starting by briefly explaining the purpose and benefits 
of QuarkXPress, Openeye's XPress tutorial page 
guides you through the basics of the industry-standard 
OTP app. All the menus and palettes are explained in 
full, with practical advice making up the rest of the 
content. This is generally a site most useful for 
beginners, but it could come in handy when trying to 
track down that elusive function. 


[w] www.quark.com/service/learning/ 

Quark’s own site holds a vast amount of tutorials and 
general advice for getting the most out of its all- 
encompassing DTP application. From creating 
portfolios to running text along a path, a lot can be 
learned if you're willing to sift through the archives. 


Adobe InDesign 


[w] http://desktoppub.about.com/ 
cs/indesigntutorials/ 

Like its QuarkXPress tutorial section, About.com’s 
InDesign resource centre offers a whole load of tips, 
techniques and advice for those switching to Adobe's 
print design application. Delve in fora glimpse of the 
power that this software can offer. 


[w] www.ruku.com/tutorials /indesign1.5.html 

A handful of well-illustrated tips lie in wait for anyone 
visiting Ruku.com’s /nDesign tutorials page. This site 
mainly enables you to explore some of the better 


ra 


He 


‘now suppots GuarkPress 4.x, Adobe POP, and EPS tes 
ny application 


ll if 


H 


i 


Extensis’ new service, Preflight Online, aims to take the pain 
out of sending files to the printers. See [w] www.preflight.com. 


fontscom sz... 
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Fonts.com is an archive of over 7000 commercial PostScript 
Type 1 or TrueTypefonts which you can search by style or designer. 


features of the Adobe package, but nevertheless is an 
entertaining and interesting resource. 


[w] www.adobe.co.uk/ products /indesign/ 
training.html 

If there's one thing that Adobe is good at (apart from 
software development) it’s providing its customers 
with enough tutorials, tips and advice to answer 
virtually any potential problem. Experts guide you 
through how to use some of /nDesign’s best features, 
and all the time you can be sure that the advice is 
coming from those who know the product best. 


[w] www.techtutorials.com/Applications/ 
Drawing_and_Graphics/Adobe/InDesign/ 

More of a link site than a site producing its own 
tutorials, but visiting Techtutorials.com’s InDesign 
section will guide you to some of the best /nDesign 
tutorials on the Web. Each tutorial is summarised for 
your convenience, making sure that you only click 
through if you really want to. 


Adobe PageMaker 


[w] www. pacific.adobe.com/products/tips 

/ pagemaker.html 

Once again Adobe comes up trumps and delivers what 
canonly be thought of as an invaluable resource for all 
PageMaker users. A wealth of excellent tutorials, tips 
and good old-fashioned advice adorn these pages. 
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Hundreds of fonts lie in wait for those visiting Fontsnthings.com, 
ranging from the useful to the completely bizarre. 


Faces’ Website is the ideal place to browse through and pick up 
some of the company’s excellent typefaces. 


Layers, preflighting and keyboard shortcuts are 
covered in-depth in some easy-to-follow and well- 
designed (and so they should be) tutorials. 


[w] www.find.com.au/tutorials /adobe/pagemaker/ 
As the URL suggests, this is a great place to find links 
to all sorts of PageMaker tutorials. Although not 
updated as we go to press to include tutorials for 
version 70 of Adobe's DTP veteran, you can bet that 
when the tutorials appear, this place will link to them. 
One for PageMaker users to bookmark. 


[w] http://desktoppub.about.com/cs/ 
pagemaker/index.htm 

Just as it sports a resource for XPress and InDesign 
users, About.com’s PageMaker pages are some of the 
best on the Web, bringing together a good collection 
of tutorials, tips and wholesome advice. Baffled 
PageMaker users can also take advantage of the 
comprehensive troubleshooting guide on offer here. 


Fonts and utilities 


[w] www.fonts.com 

Fonts.com is the perfect place to search for that 
elusive typeface. This is an archive of over 7000 
commercial PostScript Type 1 or TrueTypefonts which 
you can search by style or designer. Once you've found 
the face, you can preview it before placing an order. 
Who said finding and purchasing fonts was hard? 


Expanding your pasteboard 


Do you run out of room on your pasteboard? In Adobe® More Print tips 
you can create @ pasteboard large enough to 


obscon® 
accommodate af of your design elements. a 


1 View the entire pasteboard, 
Open an document and choose View > Entire 
Pasteboard. 


By default, Design creates pasteboards with @ one-inch 
border above and below the page, and one page of space 


Adobe's InDesign resource is crammed full of tutorials, expert 
advice and downloads. An essential site for any /nDesign-er. 


“Spd gem 


FontFont 


Fontfont.com enables you to dynamically preview the 
company’s fonts, enabling you to try before you buy. 


[w] www.faces.co.uk 

Possibly one of the best-known font houses in the UK, 
Faces’ Website is a great place to browse through and 
pick up some of the company’s top-notch fonts and 
font collections. Continual updates, as well as links 

to font-related software and royalty-free images make 
this a definite must for the typographer. 


[w] www.fontfont.com 

As with Faces’ site, FontFont’s online collection of 
typefaces is truly remarkable. Once again you can 
browse, preview (including a rather nifty device 
enabling you to alter point sizes dynamically) and 
purchase from the new online catalogue. Great 
design, coupled with regularly updated faces make 
this another one to ‘Apple-D’. 


[w] www.fontsnthings.com 

Claiming to be ‘a collection of the most unusual fonts 
online’, Fontsnthings.com features a vast range of 
freeware typefaces, ranging from the rather useful to 
the downright silly. Our award for the most bizarre font 
featured here goes to the Groovy Ghosties face, made 
up entirely of Pacman-eqsue dancing ghosts. A fun 
resource for anyone looking to spice up their type. 


[w] www.1001fonts.com 

A truly stunning resource for anyone seriously into 
their fonts, 1001fonts.com actually features a lot more 
faces than the number in the URL suggests. Search for 
them by genre and download both Mac and Windows 
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Linking to some of the best /nDesign tutorials on the Web, 
TechTutorials.com is a clean and well-designed resource. 
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The recently released CorelDRAW 10 graphics suite for Mac 
OS X is just one of the products on show at Corel.com. 


fonts at no cost. There's even a message board for 
those completely mad about their fonts. 


[w] www.typography.com 

Home to The Hoefler Type Foundry, Typography.com 
showcases the company's best typefaces. Once again 
you can search, preview and browse the fonts on offer 
here and you can order anything you like over the 
secure server. Not an essential place to visit, but it 
will certainly be of interest to all of those looking to 
choose a new typeface. 


Plug-ins and XTensions 


[w] www.gluon.com 

One of the most respected and widely-known 
companies in the world of XPress XTensions, GLUON 
has cemented its reputation in the industry by 
producing such XTensions as ProScale and 
SpectTackler. At the site you can take the products 
fora test drive or if you're feeling like splashing out, 
order online. 


[w] www.badiaxt.com 

Badia’s range of QuarkXPress XTensions are among 
the best in the business, with FullColor XTand 
FullMeasure XT receiving high marks in Computer 
Arts (see [w] www.computerarts.co.uk/reviews for 
the details). Check out the company’s new XTension 
LiveKeys XTwhile you're here — it enables the user to 
fully customise all XPress menu shortcuts. 
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Asimple yet interesting site, Openeye's XPress training page 
will help you negotiate the program's menus and palettes. 
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If you’re on a budget you may want to check out Serif's PagePlus 
7. For only $60 you get an amazing amount of features. 


[w] www.woodwing.com 

Woodwing Software specialises in creating add-ons 
for InDesign that make it easy to repurpose content 
for the Web. It's not much to look at on the site, but 
you can download trial versions of all its products, 
including Smart Styles, Smart XML Export and 
Smart Layout Reader. 


[w] www.extensis.com 

Although QX-tools (Extensis’ QuarkXPress XTension) 
may be a little outdated with the imminent arrival of 
XPress 5, the company’s other tools continue to go 
from strength to strength. Suitcase 10 is an excellent 
font management solution, whereas Preflight Online 
is the perfect solution to your pre-press worries. 


[w] www.techno.nl 

Techno Design has recently released Personalizer-X 
— an XTension enabling users to merge database 
information into standard QuarkXPress-designed 
documents. It's a pretty specialist tool, but we found it 
an easy-to-use tool that gets the job done in double- 
quick time. See [w] www.computerarts.co.uk/reviews 
for more, or check out issue 63 of Computer Arts. 


Software companies 


[w] www.adobe.com 

Well, what is there left to say? Apart from the all- 
encompassing Photoshop, superb /llustratorand 
mighty Acrobat, Adobe's portfolio of products include 
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Learning Center 


Quensie~ 
Eanensive in-depth toining for QuarkxPrass™ software users. The training is 
vided inte three downloadable modules, correspanding to beginning. 

end advanced concepts. 


Inside QuarexPress 
A series of easy-to-read erties giving rou tips end shortcuts for publishing with 
QuarkXPress. 
. 7 
Describes and damoratrates how to use the avenue quark software. 
Media independence Now: XM in the Real Wortd 
4 chor, web-based trodueton to XML and mede-ndepencent publishing 


QuankDNg Training 
Requierty scheduled dasses for users, admunistrators, and system integrators. 
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Quark.com holds a good amount of tips and tutorials, as well as 
some interesting XPress-related features. 


Graphic Design 


Quark Tutorials suis nse 
Tips for QuarkXPress (templates too), 


Miscellaneous QuarkXPress tips that are not from the Quark site: exporting Quark files t¢ 
Frank Romano's Quark tips, haw to do 8 drop shadow in QuarkxPress, und more 


‘Quark XPress Templates 

Templates for business cards, postcards, lettertieads, od and cassette inverts, and 
‘QuachsPress: Tips for 31.2% tor Mac O8 

‘There tips are from the Quark site, and deal with version 3.ax for Mac OS, 
‘QuarkxPress. Tips for 3.x for Windows 

‘These tips are from the Quark site, and deal with version, 3.3x for Windows. 


QuarkXPress: Tins for 4.0 Mec/Windoves 
‘These tips are from the Quark site, and deal with version 4.0, Mac and windows, 
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About.com's QuarkXPress pages are full of excellent advice, 
tutorials and tips, and are aimed at all levels of user. 


the upcoming /nDesign 2, and the new release 
(version 7) of its original DTP app, PageMaker. Loads 
of info, plenty of tutorials and much more make 
Adobe.com an essential bookmark. 


[w] www.quark.com 


With the eagerly-awaited XPress 5 on the horizon 
(see page 8 of this issue for the in-depth preview), 
Quark.com has been receiving a huge amount of hits 
from designers all over the world wanting to take the 
public beta fora test drive. As wellas this, you'll find a 
host of tutorials and a comprehensive links section, 
listing virtually every XTension developer. 


[w] www.serif.com 

Although relatively unknown in the world of 
professional DTP and print publishing, Serif has some 
great budget tools for the poverty-stricken designer. 
One such product is PagePlus 7, featuring some 
impressive typography options as well as native 
transparency. Certainly worth checking out if you’re 
ona tight budget. 


[w] www.corel.com 

As well as showing off the phased-out DTP app, 
Ventura 8, Corel’s site showcases the CorelDRAW 
10 graphics suite for Mac OS X — it’s brand new 
illustration, page layout and bitmap-editing 
application. While you're here, make a point of 
checking out Designer.com, the company’s site 
dedicated to graphic designers, featuring a host 

of tutorials and downloadable freebies. EES 
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XTension developer Badia has produced some of the best 
XPress add-ons in recent years — check them out here. 


Computer Arts Dreamweaver 
Special - COSB0021 

We guide you through Dreamweaver 
4 and UltraDev with nine new 
tutorials and techniques, including: 
setting the configuration; HTML 
layout and page design; creating 
libraries in UltraDev and site 
management. We've also compiled 
155 Dreamweaver solutions: fixes 
for browser bugs; Q&A answered by 
the experts; and tips and shortcuts 
for UltraDev. Plus Matinée and 
Random Media profiled. 

CD 28 Extensions, Dreamweaver 
4, UltraDev, Flash 5, Generator for 
Flash, Netscape 6 and Fireworks 4, 


Issue 59 — Code CA059 
Exclusive Cinema 4D XL 7 demo 
with expert tutorial 

CD Cinema 4D XL 7, D Sculptor. 


Computer Arts Flash Special — 
COSB0022 

Tutorials on a host of Flashrelated 
topics, including: the designer's 
guide to XML; creating and editing 
sound clips, using a Flash 5 
scripting engine; rotational 
navigation; and how to set up a 
Generator server and add dynamic 
Flash content. Make your Flash life 
easier with a complete ActionScript 
reference and expert tips from 
Macromedia. We also profile rom 
and son, Broad Snout and Pesky. 
CD Demos of Flash 5, Director 8.5, 
Generator, FreeHand 10, 

Flash Typer, and 70+ source files. 


Issue 60 — Code CA060 

Web video effects 

CD After Effects 5 demo and the 
full version of Amorphium 1.0. 


Computer Arts 

Special - COSB0023 

We cover a whole range of 
Photoshop techniques from 
creating chrome and metal textures 
to blending using layer modes, 
cleaning scans, and optimising 
graphics for the Web. We also take 
a look at accurate skin matching in 
composite images and Magictorch 
explains how to give abstract 3D an 
extra twist. Plus, reviews of the 
best plug-ins, expert ImageReady 
tips, profiles and more. 

CD Demos of Photoshop 6, 
Cinema 4D XL 7, 70 plug-ins — 36 
for Mac, 34 for PC. 


Issue 61 — Code CA061 

Pixel art: all angles explored 

CD Expression 2 LE, IconBuilder 
Pro 3, Premiere 6 demo. 
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Computer Arts Web Design 
Special - COSB0024 

Design even better Websites with 
our tutorials: get to grips with 
Shockwave in 10 3D mini projects, 
create database-driven sites with 
UltraDev, make scrolling maps in 
Flash, and master advanced Flash 
effects. Read up on the classic 101 
design mistakes and how to avoid 
them, and discover 26 apps which 
will extend your Flash creativity. 
Plus, designing Websites for any 
browser, profiles and reviews. 

CD DHTML Menu Builder 2.8 — full 
version, Adobe's Atmosphere beta, 
TopStyle 2 lite and 12 top demos. 


Issue 62 — Code CA062 
Shockwave 3D: design a Web game 
CD Poser Pro Pack, Bryce 5 demo, 
Swish 1.5 — full, Director 8.5 demo. 


t of the world 


Computer Arts 

Special - COSB0025 

Master the world’s best graphics 
program with 10 creative skills 
tutorials, including designing your 
own custom shapes, brushes and 
gradients, altering colour treatment 
using the Adjustment Layers, 
transforming daytime-photographed 
elements into a night scene, and 
medical illustration using the 
Airbrush tool. Plus tips on how to 
configure PS's Preferences, our PS 
7 wishlist, and DreamSuite compo. 
CD Eye Candy 3.1 full plug-in, 

12 royalty-free photos, hundreds of 
free Photoshop extras. 


Issue 63 — Code CA063 

100 tips on creating better images 
CD Free Eye Candy 3.1 plug-in, 
Softimage/XSI demo. 


+44 (0) 870 444.8455 


take out a subscription — see page 61 
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A quick guide to imposition 


Knowing how documents are laid out on the page 
will aid your understanding of the printing process 


our local print shop very rarely 
prints onto paper that is the 
finished size. The reasons for this 
i are numerous, but the primary 
reason is cost. Why have a print run of 2000 
when the same results can be achieved by 
printing four times as many on a sheet and 
printing only 500 sheets, saving time and 
wear and tear on the machinery? 

Using imposition to position pages at their 
most economical is a skill honed to 
perfection by any graphic designer working in 
acommercial print shop, but itis often a 
timely task for which you will be charged 
accordingly. If you want to save a bit of cash, 


supply your document fully impositioned and 
ready to roll... 

We've put together a few basic illustrations 
to show the most common sizes and how 
they would invariably be printed. The 
quantity, colour details and paper size 
information are based on a small commercial 
print shop running a one ortwo colour 
press, but should only be used as a guide. For 
your own projects, have a chat with your print 
shop to confirm the most economical 
imposition solution. > 


Giving documents to your print shop already 
impositioned can lead to a quicker turnaround. 


Gutter (between 5 - 10mm) 


| size ~ A4 297 x 210mm 


Paper Size - SRA4 320 x 225um 


A4 onto SRA4 (1-up) 


Typical applications: Letterheads, leaflets, posters 


Print runs of up to: 1000 sheets 
Colours: In one or two colours 
Note: only suitable for one-sided documents 


| a Size - A4 297 x 210mm 


Paper size - SRA3 450 x 320mm 


A4 onto SRA3 (2-up) 


Typical applications: Letterheads, leaflets, posters 

Print runs of up to: 5000 sheets in one or two colours if one-side 
printed. Full colour if job is work and turned. 

Note: remember the gutter if the print area is to bleed off the edge of 
the page (shown). 
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ll nace Size - A4 297 x 210mm 


Paper Size - SRA2 640 x 450mm 


A4 onto SRA2 (to make 6ppA4, 1-up) 


Typical applications: 6ppA4 leaflets 

Print runs of up to: 5000 sheets printed in full colour 

Note: 6ppA4 (six panels of A4 page size with two folds), printed on 
this size paper will have the stack turned to have the reverse printed. 


Gutter (4mm) 


————| 
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iy page size - Business Card 65 x ssmm 
Bh vapor Size - SRAS 225 x 160m 


Business card onto SRAS (4-up) 


Typical applications: Business cards 

Print runs of up to: 500 sheets (2000 cards) in one or two colour; 1000 sheets (4000 
cards) for full colour. 

Note: Use gutters if image is to bleed. If job needs the reverse printing set for a work 
and turn — front side on the left, reverse side on the right. 


Tips for working out your own impositions 


Three of the most important things to consider when 


[Know the SRA, paper size, and try to keep yourfully 


Gutter (between 5 - 10mm) 


—— 


BE ree size - A4 297 x 210mm 
Paper size - SRA3 450 x 320mm 


A4 onto SRA3 (to make 6ppthirdA4, 2-up, work and turn) 


Typical applications: 6ppthirdA4 leaflets 

Print runs of up to: 2000-3000 sheets (one or two colour), 5000 sheets (printed in full 
colour) 

Note: 6ppthirdA4 (six panels of thirdA4 page size with two folds), head to head or foot 
to foot to ensure front and back match when stack is turned for reverse printing. 


Gutter (4mm) Gutter (4mm) Gutter (4mm) Gutter (4mm) Gutter (4mm) 
55 


| ao Size - Business Card es x ssm 
Paper Size - SRA4 320 x 225mm 


Business Card onto SRA4 (12-up) 

Typical applications: Business cards 

Print runs of up to: 500 sheets (6000 cards) in one or two colour; 1000 sheets 
(12,000 cards) for full colour. 

Note: Use gutters if image is to bleed. Only use this option if you are looking for high 
quantities of business cards, or if there are 12 people needing cards at the same time. 


to rotate one side of your job by 180 degrees to ensure that 


working on your own impositions are; the finished size of your — paginated document within margins of approx. 10-15mm of when the stack is turned, the head and foot of your document 


document: the quantity required and whether the jobis being _ the full size. This allows for colour bars and full are the same. 


work and turned. 


crop/registration marks to be printed. 


(4 Only use gutters when an image bleeds off the paper. It 


Remember the following points and you'll soon be laying {4 When a job is being work and turned it will save money on takes longer to trim the job out when gutters are used. 


out pages with the best of them! 
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printing plates and subsequent machine setting. Remember (Keep gutters between 4 and 10mm. 


[10 ane fs — 


i. 


& 
$s 
s 
3 
3 
FA 
8 


| Size - A5 146 x 1050m 


Paper Size ~ SRA3 450 x 320mm 


AG onto SRA3 (8-up) 


Typical applications: Postcards, memo pads 

Print runs of up to: 2000 sheets (16,000 units) for full colour. 

Up to 1000 for single colour (8000 units). 

Note: if using this imposition for eight lots of postcards, and you need the reverse 
printing — it is worth running all the fronts through and then printing the reverse 
as opposed to work and turn/tumble. 


Gutter (Smm) Gutter (Sm) Gutter (Sten) 


—— oo 


| Size - Special 105 x 297mm 


Paper size - SRA3 450 x 320mm 


105x297mm onto SRA3B (4-up) 


Typical applications: Flyers, leaflets, forms 

Print runs of up to: 1000 sheets for single colour (4000 units). Up to 2000 (8000 units) 
for full colour 

Note: You don't have to use this unusual size as portrait (shown), you can also use 
landscape for a striking effect. Make sure your leaflet dispensing units are big enough! 


UK standard page and paper sizes 


Page sizes: All measurements in millimetres 


Business cards 85x55 
AG 
AS 


Gutter (between 5 - 1omm) 


@.... Size - A5 297 x 210mm 
Paper Size - SRA3 450 x 320mm 


4ppA5 onto SRA3 (4-up) 


Typical applications: Booklets/programmes with an AS size page 
Print runs of up to: 2000 sheets (all colours). 

Note: before paginating booklet pages, make a dummy copy and 
physically number each page. Pull the dummy apart to see where the 
relevant pages fall. 


I ace size ~ Third A4 210 x 970m 
Paper Size - SRA3 450 x 320mm 


ThirdA4 onto SRA3 (6-up) 


Typical applications: Compliment slips, flyers 

Print runs of up to: 500 sheets for single colour (3000 units). Up to 2000 (12,000 
units) for full colour. 

Note: Shown here slash cut (no gutter). If gutter is required keep it to 4mm max. 
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Walking 
With 
Beasts 


The first truly behind-the-scenes look at 
the making of FrameStore’s mammoth series 


[27/12.01] 


Special Effects 


The basics of creating great digital effects including... 


* Make dragon fire in 3ds max 
* Master fur creation and animation 


* Crowd replication: why pay for extras? 


Onsale Monday 3 December 


omy ge 


Ares, 


The definitive guide to art, and technology 
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Games and Animation Training 


Sprite Interactive has launched a range of training courses to teach y 
create vibrant animations and exciting games using Macromedia Flash 
techniques not offered by entional Flash courses. Every student ge 
packed CD-ROM of resour id routines that help build high impact g 
and animations. 


We employ highly trained cor 
of years, and have real, re 
profile clients, for examp 


sultants who have worked in the industry f. ibe 
int experience of working on Flash projects or higt 
y, Soccernet and Toni & Guy. 


Our courses are intended t 
environment, and to devel 


new ways of using and understandir 
onfidence and understanding to go it 


Flash 5 Basics Cours@: Two day course 
In this cross-platform training, we will teach you the basics of Flash, giving 
level of understanding of the program that will allow you to begin explori 

5. This also includes basic ActionScri 


confidence, the many Fla sh 


Flash 5 Animation Course: Two day course 3 
We will teach you how to animate using Flash. You will learn the basics of char 
animation, and then how to employ these techniques using Flash 5. 


Flash 5 Games Course: Two day course | 
You will learn how to create games using Flash. The course is taught throug! 
development of example games, each game containing a number of key fea 
of general game development, such as making objects draggable, collision det 
and the use of layers. 


zaduiieg interactive] 


The Training Centre, situated in Fetcham Park House, provides a fantastic environment, 
where tradition meets technology. Built in 1705, this Grade II listed mansion at 
Fetcham, near Leatherhead in Surrey, was designed by the architect William Talman 
and its landscaped grounds by “Capability” Brown. 


There are frequent rail services to London Waterloo (35 minutes) and London 
Victoria (40 minutes). See www.sprite.net for more details. 


The Training Centre is situated at: 
Fetcham Park House, Lower Road, Fetcham, Surrey, KT22 9HD 
Phone: 01372 371212, Email: Training@sprite.net 


OuterEye enable anybody to add 
streaming video to a website. 


Look better, sell better, 
entertain and inform. 


Whether it’s a TV advert, or a full 
length movie, you can get going 
today. 


From a single clip to an entire 
library, OuterEye have a solution. 


Servers around the globe, a dedicated etic 
encoding team and a sensible price, what ~ ~~ 
more could you ask for? 


| Contact sales on 020 8392 8080 


| or check out the website for details TAKE | s 
| DIRECTOR Cr - 
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